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SERVING THE LUMBER AND BUILDING MATERIAL DEALERS IN 18 SOUTHERN AND SOUTHWESTERN STATES 





Fork-Lifts Save Dealer 
Money, Speed Deliveries 


Carolina dealer integrates lumber 
manufacturing and building-ma- 
terial merchandising in $300,000 
plant in Columbia. Designs ware- 
houses and sheds — and teams 
them with lift trucks for efficient 
operations. Exclusive SBS photos 
and details on pages 34-35. 


Why It Pays to Sell ‘Em 
Builders Hardware, Too 


Two ways lumber dealers can 
profit by selling Builders Hard- 
ware... page 27. Texas dealer 
remodels yard to push hardware 
... page 29, Five ways to spotlight 
Builders Hardware . . . page 30. 
Small services draw big crowds .. . 
page 42. 
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€¢ BURNS sells fast... keeps stocks moving! 
2) BURNS high mark-up means more profits! 
3) BURNS satisfies customers... brings repeat 


business! 


Profit-wise merchants are ‘“‘cashing-in’’. on a 
growing ‘do-it-yourself’? market and on the 
growing demand for BURNS TENSION SCREENS. 
BURNS Screens are easiest to install, easiest to 
store and easiest to sell. 


BURNS Screens are precision made to insure 


perfect fit. There is no frame to warp and the 


tension catch keeps them forever tight. They’re 
all aluminum, weather-proof and maintenance 
free 

BURNS Screens mean... quick sales, repeat 
business, rapid turnover and greater profits for 


' 
you 


BURNS SCREENS are Individually packaged 
They are easier to display easier to han- 


die and easier to store (attractive 


wun 


package also serves as con- 
tainer for winter storage!) 
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Richly-deconrative 
ORNAMENTAL IRON 


Hawkins handsome porch col- 
umns, valances and _ brackets 
come in a variety of designs 
suitable for easy installation 
anywhere. Height is adjustable. 


Hawkins adjustable railings and 
panels are well-designed, sturdy 
and easily installed. Railings will 
fit steps of any pitch. For econ- 
omy jobs, stock Hawkins Thrift- 
T-Rail. 
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Write for our New Catalog. 
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CHATTANOOGA, 


2 


DESERT GOLD, 
a current favorite, is 
just one of the 16 
Olympic Stain tones— 
plus RusticWhite—that 
give customers the 
widest possible choice 
of exterior color in 
Olympie Perfect-Fit 
Shakes. 


SEPTEMBER, 1954 .. . 


TENN. ¢« CHARLOTTE, 


Dealers make more money with 
Olympic Perfect-Fit Shakes because 
they sell faster. The big reason for 
their popularity with builders is 
because Olympic’s distinctive, con- 
temporary colors last from 30 to 60 
per cent longer than ordinary shakes. 
The dealer’s full profit on each sale 
is protected because Olympic’s high 
quality standards assure a superior, 





uniform product free from customer 
complaint. Sold only through lum- 
ber dealers, Olympic Perfect-Fit 
Shakes are made by the pioneer firm 
engaged exclusively in the pre- 
staining and treatment of cedar 
lumber products. Call or wire your 


distributor today for details of 


profit opportunities in Olympic 
Perfect-Fit Shakes. 


TLANTA AK LOORING CO. 


General Offices and Plant « ATLANTA, GEORGIA 


N. C. ¢ JACKSONVILLE, FLA. ¢ MIAMI, 


FLA. 
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Features for and about Southerners 


Profit Two Ways by Selling Builders Hardware. . . 
Remodeled Lumber Yard Highlights Hardware 

Five Ways to Spotlight Hardware 

Make More Sales with Pole-Frame Construction... . . 
Small Services Draw Big Crowds for Kentucky Dealer. . 


Where to Find Classified News 


Washington News of Interest to Dealers 

Supply and Demand for Lumber Dealers 

News of the Industry—Certain-teed Buys Cameron... 
Association Activities—Oklahoma Convention Plans. . 
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Silent Salesmen Pay Off Many Ways... . 
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the beh Aowon of all * 
iA fustert to inatall... 


Sizes for any 
double-hung or 
louvre window 
TENSION-#ite aluminum 


screens fit all wood double 
hung or jalousie windows 


Built-in a 
. template 


Assures fast, mistake- proof 
installation. Screen is cor 
rectly centered at all times 


Put up with only \ 2 

5 screws i / 
The five screws (six on 
screens wider than 3’- 0”) ar 
inserted in seconds. No 
loose hardware—no lefts or 
rights. 


TENSION-tite screens are superior 


in many ways... for example: 


FEATURES _| 'ENSION-/SCREEN|SCREEN /SCREEN 





ADJUSTABLE 
TENSION 


Tension does not 
depend on springs. 





SELF-CENTERING 


Screen cannot slide 
to right or left 
when opened. 





NON-BOWING 
BOTTOM BAR 


Center clip provided 
on all wide screens. 





to install. 
s. 


PRE-ATTACHED 
HARDWARE 


Nothing to lose. 
No lefts or rights 





NO LEVERS 


Children play with 
tension levers; fre- 
avently snap them 
off 





scueenine mane eo x 


ALCLAD ALUMINUN 





There is never any painting 
rust or staining with TEN 
SION-#ite screens. They ar 

made entirely of abelian n 


FASTENS 
TO SILL 


No danger of split- 
ting vertical blind- 
stops. 








CAN BE PUT UP 
FROM OUTSIDE 


If upper sosh is 
stuck or nailed. 








See Sweet's Light Construction Pile 5b/Ru for additional ome or write 


2701 Eighth St 
New Orleans 
Window Screes 


sf’ 


RUDIGER-LANG CO. 


Berkeley 10, Calif. « Suite 310, International Trade Mart, 
* Distributed in Southern California by TENSION-fite 
Co., 8473 Beverly Boulevard, Los Angeles 48, California 
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s association 
good look at DOUGLAS i R directory eo6 


Associations serving Building Supply Dealers in 
Southern and Southwestern states—and served 
by SOUTHERN BUILDING SUPPLIES 


Alaboma Building Material Exchange — 519 Stallings 
Building, Birmingham 3, Ala. Executive Secretary: Mrs. 
Mary K. Harless. Tel. 7-3195. President: Peter Fyfe, 
Birmingham, Ala. 


Arkansas A iation of Lumber Dealers — 727 Pyramid 
Building, Little Rock, Ark. Secretary: E. DeMatt Hender- 
son. Tel. 8283. President: Robert R. Stair, Little Rock, 
Ark. 


Building Material Merchants of Georgia—1!050 Ponce de 
Leon Avenue, N. E., Atlanta, Ga. Counselor: Joseph G. 
Rowell. Tel. Elgin 5329. President: Allen Johnson Sr., 
Albany, Ga. 


Carolina Lumber and Building Supply Association — | 14 
Builders Building, Charlotte, N. C. Secretary-Manager: 
E. M. Garner. Tel. 6-5541. President: W. M. Spurrier, 
Charlotte, N. C. 


Florida Lumber and Millwork Association — 2218 Edge- 
water Drive, P. O. Box 7125, Orlando, Fla. Secretary- 





Architect, Rand-Marquis 


one of 10 woods from the 


Treasurer: Mrs. Marie M. Bennett. Tel. 2-3761. Presi- 
s dent: Ray C. Tylander, West Palm Beach, Fla. 
region Kansas Lumbermen’s Association—Room 212, Farmers 


National Bank Building, Salina, Kan. Secretary: Marvin 
Von Fange. Tel. 4607. President: Henry C. Wildgen, 


Rugged strength, straightness, durability, high nail-holding Holsington, Kes. 
Kentucky Retail Lumber Dealers Association — Knott 


ability— those are the traits . 
y that make Douglas Fir unsur Building, Lebanon, Ky. Exec. Vice-President: Donald A. 
passed for heavy construction. It’s an economical wood Campbell. Tel. 74. President: H. L. Shannon, Henderson. 


for residential and light construction, too, and much in Louisiana Building Materiel Dealers Association — 528 
demand for industrial uses, poles, ties, boxes and crates. or a. Mra sake Prantdons Some rin 
; . M , La. 
Douglas Fir comes in 3 select, 5 common, 3 structural, ee 

Lumbermen’s Association of Texas — 304 First Federal 


4 dimension, 4 factory grades. |t is available from most Savings Bldg., Austin, Tex. Executive Vice-President: 
Western Pine Association member mills in straight or Gene Ebersole. Tel. PReston 9157. President: Harvy L 
j ; Richards, New Braunfels, Tex. 
mixed cars—together with the other woods of the 
Middle Atientic Lumbermen’s Association— 1528 Walnut 


Western Pine region. Street, Room 1123, Philadelphia 2, Pa. Executive Direc- 
tor: Robert A. Jones. Tel. PEnnypacker 5-5377. President: 
W. R. Lamar, Washington, D. C. 
. IDAHO WHITE PINE 
the Western Pines PONDEROSA PINE Mississi Reteil Lumber Dealers Association — 607 
SUGAR PINE North State Street, P. O. Box 1968, Jackson 115, Miss. 
Secretary-Treasurer: E. B. Lemmons. Tel. 3-2077. Presi- 
dent: Sam Simmons, Grenada, Miss. 


DOUGLAS FIR National Association of Commission Lumber Salesmen 
LARCH —Wall Building, 3903 Olive Street, St. Louis 8, Mo. 
WHITE FIR Secretary-Manager: G. R. Gloor. Tel. Lucas 0025. Presi- 


the Associated Woods ENGELMANN SPRUCE dent: V. C. Varner, Dallas, Tex. 


INCENSE CEDAR National-American Wholesale Lumber Association—4 | 
RED CEDAR East 42nd Street, New York 17, N. Y. Secretary-Directing 
LODGEPOLE PINE a Sid L. Darling. President: Roy M. Janin, Port- 
and, Ore. 


to help you sell W. Washington Street, Chicago 2, III. General Manager: 
S. M. Van Kirk. Tel. Franklin 2-3149. President: H. M 
Write for the FREE illustrated booklet to Dooley, Saginaw, Mich. 
WESTERN PINE ASSOCIATION 
#D, FIR” is @ Registered Trademark : i 
Y Netionel Lumber Manufacturers Association — 1319 
of the Western Pine Association eon Bidg., Portland 4, Oregon Eighteenth Street, N. W., Washington 6, D. C. Exec. 


get the facts DOUGL Ag FIR Nationel Building Motoriol Distributors Association— | | | 
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GREGG & SON, INC. 
FRAMINGHAM, MASS. 


GENTLEMEN: Please send me Brochures and Prices on Gregg Corner 
Cabinets, 


PAINE reese: 
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SEMI-HEAVY DUTY COMJNDRICAL 
LATCHSETS and LOCKSETS 


@ The first semi-heavy lock of its type 
in the popular price field, the Challenger 
is constructed of the finest heavy-gauge 
steel, brass and aluminum. The series consists 
of 25 functional latchsets and locksets 
designed to fit the requirements 
of every building need. 


BEAUTIFUL DESIGN - RUGGED CONSTRUCTION - MAINTENANCE-FREE OPERATION 


NEW 
INSTALLATION AID 


Oilite bearing 
arm assures positive 


ccurate boring 


HOLLYMADE HARDWARE MFG. CO. 


4865 Exposition Bivd., Los Angeles 16, California 
Conedian Factory; 22 Ripley Avenve, Toronto, Canede 


Vice-President: Leo Bodine. Tel. Decatur 2-1050. Presi- 
dent: James R. Bemis, Prescott, Ark. 


National Plywood Distributors Association — 20 N. 
Wacker Drive, Chicago 6, II!. Managing Director: Charles 
E. Devlin. Tel. Financial 6-2871. President: M. C. David- 
son, Houston, Tex. 


National Retail Lumber Dealers Association — 302 Ring 
Building, 18th and M Streets, N. W., Washington 6, D. C. 
Executive Vice-President: H. R. Northup. Tel. NAtional 
6757. President: H. J. Munnerlyn, Bennettsville, S. C. 


Oklahoma Lumbermen’s Association — 815 Leonhardt 

Building, Oklahoma City, Okla. Secretary-Manager: W. M. 

an. Tel.: 7-0338. President: Virge Steger, Durant, 
kia. 


Producers Council—100! Fifteenth Street N. W., Wash- 
ington 5, D. C. Managing Director: John L. Haynes. 
Tel. Executive 3-1213. President: Elliott C. Spratt, St. 
Joseph, Mo. 


Southern Builders Supply Association—8 | 4 Howard Ave- 
nue, New Orleans, La. Scone : Herbert Jahncke. Presi- 
dent: Fred J. Grace Jr., Baton Reus, La. 

Southern Sash and Door Jobbers Association—920 Sterick 
Building, Memphis 3, Tenn. Secretary-Treasurer: Thomas 
Birchfield. Tel. 8-4588. President: James M. Green, 
Orangeburg, S. C. 


Southern Wholesale Lumber A iati McMillan Bank 
Building, Livingston, Ala. Secretary-Manager: Robert F. 
Darrah. Tel. 3051. President: B. A. Dukes, Laurens, S. C. 





Southwestern Lumbermen’s Association—5 12 R. A. Long 
Building, Kansas City 6, Mo. Secretary-Manager: G. Ken- 
neth Milliken. Tel. Victor 2265-6. President: Sam M. 
Arnold, Kirksville, Mo. 


Tennessee Building Material Association—7 | | Broadway, 
N. E., Knoxville 17, Tenn. Secretary-Manager: R. O. 
Brownlee. Tel. 2-0185. President: W. S. (Red) Sexton, 
Knoxville, Tenn. 


Virginia Building Material Association — 3305 Monu- 
ment Avenue, Richmond 21, Va. Secretary-Manager: 
Harris Mitchell. Tel. 6-1749. President: Forrest G. Brice, 
Ashland, Va. 


West Virginia Lumber and Builders Supply Dealers Associ- 
ation—P. O. Box 1589, Fairmont, W. Ma. State Secretary: 
Som H. Diemer. Tel. 364. President: George W. Kelly, 
Charleston, W. Va. 








PREVIEW of the Southeastern 
Lumber Dealer Convention and 
Building Material Show .. . 


Don’t miss it in your copy of the October issue of 
SOUTHERN BUILDING SUPPLIES! 


This special issue will carry the program for the second annual 
Southeastern convention and show—information on the program 
principals—a list of the show exhibitors, their personnel, and 
products—sketches of the three sponsoring state dealer associations 
—and highlights of the first convention-show last fall. 


Read SOUTHERN BUILDING SUPPLIES! 
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The Frost mill at Huttig, Arkansas, cut its first log in 1904. 
To move all the lumber shipped by this mill during its 
first half-century would take a freight train extending from 
Huttig to Pittsburgh. 

On its Golden Anniversary, Huttig stands at the thresh- 
old of still better things to come. Its heritage of wisely- 
harvested, self-perpetuating timberland provides a never- 
ending supply of logs. Its nearly-completed modernization 
program assures you maximum efficiency, quality and 
service in the tradition of good craftsmanship that marks 
all Olin products. 

It is indeed fitting that this year on Huttig’s Golden Anni- 
versary we introduced the Frost Golden Pine trademark — 
a tribute to the past, a promise for the future. 


O" 


Manica nail 
HUTTIG MILL \ ros 


FOREST PRODUCTS DIVISION OF OLIN INDUSTRIES, INC. | 








SHREVEPORT ° LOUISIANA 


Producers of * Frost Golden Pine * Flooring * Hardwoods * Treated Materials * Outdoor Furniture 
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It pays to be a ‘ladies’ man’ | 
with Curtis Wlowtu,-{utuad. kitchens 


““Give the lady what she wants’’ is the motto of alert Curtis 
Woodwork dealers who are making money with these ultra-modern 
woman-designed Curtis cabinet units. 


And what does the lady want? She wants cabinets in beautiful 
natural birch—or cabinets which she can decorate in the colors of 
her choice. She wants swing shelves—pull-out trays—pass-through 
cabinets—special pan units—and a host of other new features. All in 
all, she wants 53 definite kitchen advantages—and a Curtis kitchen 
provides every one of them! 

We'd like to tell you more reasons why Curtis wood cabinets, 


Silentite windows and other Curtis Woodwork products can build 
dealer profits. Let us tell you how to get this profitable business. 


CuriS CURTIS COMPANIES SERVICE BUREAU 


WOODWORK Clinton, lowa 
A Department of Curtis Companies Incorporated 


Clinton, la. © Wausau, Wis. ¢ Chicago, Ill. ¢ Sioux City, la. ¢ Lincoln, Neb. 
Topeka, Kan. ¢ Minneapolis, Minn. ¢ New London, Wis. 
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3. The New Guide for Home Decora- 
tion. Showing latest Decor-matic 
Colors. Easy to choose, easy to use 

. . a wide variety of modern deco- 
rator-approved color schemes. The 
Decor-matic Dial makes it simple to 
find matching, contrasting or com- 
plementary colors in flat, semi-gloss 
or gloss enamels for walls and trim. 
The Peaslee-Gaulbert Paint & Var- 
nish Company, Louisville, Ky. 


13. Sash Balance. New Pullman Pig- 
my sash balance, the “world’s small- 
est and lightest weight true counter 
balance,” is described in a new cata- 
log sheet. Installation of balance, 
which fits into sash itself, is ex- 
plained. The Pullman Manufacturing 
Corporation, 325 Hollenbeck Street, 
Rochester 5, N. Y. 


15, Plastic Tileboard. New color chart 
shows three patterns and 10 colors of 
AFCO Prefinished Wallpanels. An- 
other booklet pictures various metal 
trims and mouldings. A new “How 
to Install” booklet, as well as a con- 
sumer product folder is also avail- 
able. e A&F Tileboard Co., Inc., 
Box 4085, Alexandria, La. 


19. Metal Moldings. A 20-page il- 
lustrated catalog shows the many 
types of Premier aluminum and 
stainless steel moldings and trims. It 
gives their uses, application, and di- 
mensions. A price list is included. 
Metal Trims, Inc., P. O. Box 1072, 
Youngstown, Ohio. 


23. Heatilator Fireplaces. Illustrated 
booklet gives complete information 
on famous Heatilator unit. Describes 
the many advantages of the steel fire- 
place form including smokeless op- 
eration, heat circulating feature. 
Builders are assured of perfect op- 
eration—never plagued with com- 


laints. In many areas Heatilator 

ireplace is the only source of heat 
needed in the home. Heatilator, Inc., 
Syracuse, N. Y. 


29. Awning Windows. [Illustrated 
Catalog No. 102 gives size schedule, 
specifications and construction de 
tails on Gate City Wood Awning 
Windows. Complete dealer informa- 
tion is available on request. Write 
the Gate City Sash & Door Co., P. O 
Box 901, Fort Lauderdale, Fla. 


37. Folding Stairways. New folder 
describes uses, installation, and sizes 
of Wel-Bilt Fold-A-Way attic stair- 
way. Operations are well illustrated 
Wel-Bilt Products Company, Box 95, 
Memphis, Tenn. 


47. Flexboard. A new handbook con- 
tains complete information about cut- 
ting and working asbestos Flexboard 
for all indoor and outdoor applica- 
tions. Johns-Manville Corporation, 
Box 290, New York 16, N. Y. 


55. Wallboards. Samples and descrip- 
tive literature available on Plaster- 
on Duo-Tone and Perfect-O-Cell 
bre wall boards, along with Lock- 
aire decorative and sheathing insula- 
tion boards. The Plastergon Wall 
re Philadelphia Ave., Buffalo 


, 


63. Home Insulation. A new 16-page 
catalog tells the story of Insulite in- 
sulating wool batts, blankets, and 
pouring wool, made of Fiberglas. Ap 
plication instructions and specifica 
tions are included. Insulite, 500 Ba- 
bd Arcade Building, Minneapolis 2, 
inn. 


65. Rock Wool Insulation. Folder 
lists types and sizes of rockwool in- 
sulation products with application 


instructions. “K” factors and “U” 
values are given with diagrams of 
typical construction, with and with- 
out insulation. The National Gypsum 
ge Delaware Ave., Buffalo 2, 
85. Farm Book. New 16-page book 
showing uses of Celotex products in 


service buildings and the home. 
Fully illustrated. Includes detail 


drawings of application. For selec- 

tive distribution to farm building or 

remodeling pros ‘ 

Corp, 120 S. LaSalle St., Chicago 3, 
4 


87. Outdoor Fireplaces. A wide va- 
riety of outdoor places and grilles 
with descriptions and directions for 
building them are contained in the 
attractive booklet, “Donley Outdoor 
Fireplaces.” It gives selling points of 
Donley fireplace forms. Copy free if 
requested on company letterhead. 
The Donley Brothers Company, 13905 
Miles Avenue, Cleveland, Ohio. 


95. Paint Thinner. Tandrotine — a 
pleasant - smelling, non-toxic paint 
thinner—is described in a new two- 
color folder. It is said to be excellent 
for cleaning brushes, pines paint 
and grease, dissolving wax, and other 
household uses. urpentine and 
Rosin Factors, Inc., Savannah, Ga. 


107. Red Cedar Shingles. A pet e 
handbook describes proper methods 
of applying Certigrade shingles on 
roofs and exterior walls. This illus- 
trated “shingle encyclopedia” is de- 
signed for dealers, architects, and 
builders. The Red Cedar Shingle Bu- 
reat, 5510 White Building, Seattle 1, 
Wash. 


(Continued on page 11) 





SOUTHERN BUILDING SUPPLIES 
806 Peachtree St., N. E. 
Atlanta 5, Ga. 


Gentlemen: 


SES 


Please send me the bulletins and catalogs indicated. 
(Print Plainly) 


September, 1954 





Company__ 





Address________ 





City & Stete__ 











Circle numbers below. Bulletins and catalogs 
will be mailed promptly. 





15 
47 
87 
143 
201 


281 
291 
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with MultiTint You Are Assured . += 


Increased profits 

Greater turnover 

Guaranteed color matching 

Precision colors at n° 
extra cost 


Ask your Paint Distributor ++ or write: 


SEIDLITZ PAINT AND 
VARNISH COMPANY 


<a OR AREFUNp KANSAS CITY, MISSOURI 

{ A et bys 
ousek 

a Wo eeping / 


45 aovennseo WO 


BALTIMORE * pETROIT e tos ANGELES 
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117. Southern Pine Lumber and Oak 
Flooring. Write for complete infor- 
mation on prices, quantity and qual- 
ity. Also, yellow poplar, red cedar 
closet lining and K.D. Pine Flooring. 
W. J. Word Lumber Co., Scottsboro, 
Alabama. 


141. Steel Casement Windows. Folder 
102s with illustrations, details, dia- 
sees and sizes describes Hope’s 

esidence (Holford) Casements and 
Picture Windows, Hope’s Basement 
and Utility Windows are Hope’s type 
“H” Standard Doors. Hope’s Win- 
dows, Inc., Jamestown, N. Y. 


143. “How-ell-dor” Sectional Doors. 
Attractive new 8-page catalog illus- 
trates and describes styles and sizes 
of “How-ell-dor” sectional uplift 
residential and commercial garage 
doors. Technical data also supplied 
for “How-ell-dor” accessories and 
electric operators. The Howell Mfg. 
Co., 7206 Hasbrook Ave., Philadel- 
phia 11, Pa. 


161. Ready-Trimmed Window Units. 
Outside-inside trimmed Fenestra res- 
idence steel casement units are 
covered in 4-page folder, RE-23. 
Includes table of casement types and 
sizes, installation details and infor- 
mation on hardware, inside screens 
and inside storm sash. Detroit Steel 
ae Co., 3227 Griffin, Detroit 11, 
ich. 


163. Perimeter Heating. Informative 
folder describes correct method of 
laying clay pipe for warm air heating 
ducts. Gives sizes and specifications 
of pipe required as well as plan for 
model system. To obtain, write: W. S. 
Dickey Clay Mfg. Co., 922 Walnut 
Street, Kansas City 6, Missouri. 


165. Window Sash Balance. Catalog 
pages describe spiral balance in 
detail and list correct balance for 
various size and weight windows. 
Caldwell Manufacturing Co.; Dept. 
CLP, world’s only manufacturer of 
both tape and spiral balances, 63 
Commercial St., Rochester 14, N. Y. 


177. Resolite translucent structural 
panels. In a 12-page multicolor cata- 
log. Resolite panels of Fiberglas- 
reinforced resin plastic are — ete- 
ly described, including technical data 
on structural strength and light 
transmission for the eight standard 
colors. A table gives standard sizes, 
corrugations, and weights. Methods 
of application for structural and dec- 
orative uses are shown. Resolite Cor- 
poration, Zelienople, Pennsylvania. 


201. Laminated Panels. Novoply, an 
unusually stable, mosaic-textured all 
wood panel of many uses, and Plank- 
weld, prefinished hardwood plywood 
panels edge-grooved for easy wall 
installation, are described in two 
folders issued by United States re 
wens vor. 55 West 44th St., N. Y, 


’ 


203 Fiber Glass Insulation. A new 
booklet, “Fiberglas Insulations for 
Light Construction,” includes design 
and application data on Fiberglas 
roll blankets, batt blankets, pouring 
wool, perimeter insulation, and util- 
ity batts. It also gives information 
on condensation, ventilation, and 
other insulation design considera- 
tions. Owens-Corning Fiberglas 
Corp., Toledo 1, Ohio. 


229. Awning Windows, Storage Cab- 


SEPTEMBER, 1954... 


inets. Two new booklets in full color 
and illustrated throughout describe 
these outstanding Bilt-Well Products. 
Sketches and photos show Awning 
Windows flexibility and character- 
istic features for beauty and ease of 
operation. Bilt-Well Cabinets are at- 
tractively presented for use through- 
out the home. Carr, Adams & Collier 
Co., Dubuque, Iowa. 


233. Western Pines Home Interiors. 
24-page booklet with eight full-color 
pages shows interiors of all rooms 
finished in knotty and clear paneling 
of Western Pine. Western Pine As- 
sociation, Yeon Building, Portland 
4, Oregon. 


239. Aluminum Tension Screens. A 
descriptive catalog sheet and an en- 
velope-size folder tell how new 
Burns screens offer the advantages 
of both aluminum and tension-type 
design. Sketches show how easily 
the screens are installed, stored, and 
how they maintain tension through 
the years. Burns Manufacturing Co., 
Louisville, Ga. 


263. Latex Wall Finish. Colorful 
booklet on custom color service from 
a basic white stock at point of sale. 
Color service involves no extra cost 
to dealer or customer. Patterned 
after Seidlitz’s patented Multitint 
process for marketing a full color 
range in eleven oil base products 
with no color investment. Seidlitz 
Paint & Varnish Co., P. O. Box 37, 
Kansas City 10, Mo. 


265. North Idaho Spruce. Illustrated 
literature, specifications and finish- 
ing instructions for North Idaho 
Engelmann Spruce, the scientifically 
kiln-dried improved spruce that 
makes an ideal wood for interiors, 
furniture, cabinets and exteriors. 
Pack River Sales Co., P. O. Box 64, 
Spokane, Wash. 


275. Preservative for Wood. Colorful 
booklet is actually manufacturers’ 
section of Sweet’s Catalog — Light 
Construction File. Directions for ap- 
plying by brush, spray, or dipping 
lumber is covered thoroughly, and 
recommendations for the use of a 
preservative on “Danger Spots” will 
be helpful to dealers, builders and 
architects. The Coppo Company, Inc., 
2342 So. Lauderdale, Memphis, Tenn. 


277. Colonial Corner Cabinets. Bro- 
chure and prices on the thoroughbred 
line of eorner cabinets. Authentic 
Colonial reproductions in a wide 
range of — and sizes plus the 
new Gregg Westchester designed for 
ranch hdémes. Gregg & Son, Inc., 
Framingham, Mass. 


279. Built-Ins With Plywood. Out- 
standing designs for plywood built-in 
features from Special Awards Com- 
petisive of “Better Living Home” 
ouse design contest are featured in 
the booklet “A Portfolio of Archi- 
tectural Designs for Plywood Built- 
Ins.” Available from Douglas Fir 
Plywood Association, Tacoma 2, 
Washington. 


281. Heatforms and Other Fireplace 
pment. Architects, draftsmen, 
home builders, and brickmasons 
identify your profession or trade an 
write to the Superior Fireplace Com- 
pany, 601 North Point Road, Balti- 
more 6, Maryland, or 1708 E. 15th 


Street, Los Angeles, California, to 
receive a portfolio filing kit contain- 
ing complete information on Super- 
ior fireplace equipment, consisting of 
Heatforms, Form Dampers, drape 
screens, fuel grates, ash dumps, 
cleanout doors, and portable barbe- 
cue equipment. 


283. Storage Space. “More and Bet- 
ter Closets” is a new booklet that 
makes suggestions for better coat, 
broom, clothes, linen, and other 
closets. It also discusses the effect of 
various types of roofs on storage 
pace in houses. Advantages of 
Supercedar closet lining are given. 
George C. Brown and Co., Inc., 
Greensboro, N. C. 


285. Panel Windows. A new folder 
hows models and sizes of National 
Woodworks panel windows. Unit di- 
mensions for rough wall openings 
are given for group single, and rib. 
bon units. National W works, Box 
1416, Birmingham 7, Ala. 


287. Rosboro Lumber. “The Story of 
Rosboro” is a new booklet that tells 
the history and aims of this producer 
of Western woods. Photographs show 
logging operations, aerial view of 
the plant, and other steps involved 
in producing Rosboro kiln-dried 
rg Rosboro Lumber Co., Spring- 
field, re. 


289. Folding Doors. A new presenta- 
tion booklet covers advantages of 
an advertising material for Veni- 
flex folding doors. Color chips show 
finishes available. A chart lists prices 
and shipping weight for various 
medels and sizes. Consolidated Gen- 
eral Products, Inc., Dept. SBS, P. O. 
Box 7425, Houston 8, Tex. 


291. “America’s Finest” Doors. A free 
descriptive folder outlining the ad- 
vantages of the Paine REZO hollow 
core flush door, which is available 
n any type of wood and can be 
custom-built to fulfill any decorative 
design imaginable for either interior 
or exterior use. Paine Lumber Co., 
Ltd., P. O. Box 360, Oshkosh, Wis. 


293. Precast Stone. “Heather Stone 
Makes A Home Out of Your House” 
is a new salesman’s manual that 
helps teach how to sell precast stone 
obs. It tells what the —* is, 
what it does. A colorful consumer 
folder, showing interior and exterior 
Heather Stone applications, also is 
offered. Southern Heather Stone 
Sales Corp., 1417 Liberty St., N.E., 
Winston-Salem, N. C. 


295. Garbage Disposer. A _ catalo 
heet shows a cut-away drawing o 
the Disposalux garbage disposal unit 
to illustrate how its built-in centrifu- 
gal pump works. It explains how 
even corn husks, glass, and rags are 
pulverized, and how safe the unit is 
around children, since cutting teeth 
are stationary. Diamond achine 
Tool Co., 5111 Coffman-Pico Rd., 
Pico, Calif. 


297. Wood Preservative. Celcure 
processed lumber and w preserv- 
ative are the subject of a brochure 
and three a “Processed 
Lumber,” “Here’s an Easy Way to 
Make Lumber Last Years Longer,” 
and “How to Build a Long Life 
Fence at Low Cost.” American Cel- 
cure Wood Preserving Corp., 1074 
East 8th Street, Jacksonville, Fla. 


Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 1] 









BSNacowa 





1200 Houston homes built 
with Shakertowns! 





*BRACE & CARRUTH 


“We have always believed 
that top quality materials 
make homes sell easier, 
faster, with fewer head- 
aches,” says this leading 
Texas builder. “And year- 
after-year sales records, on 
homes built with Shaker- 
towns, have proved that 
they do just that.” 


Yes, there’s powerful buy-appeal in Shakertowns, lots of it! It’s the 
exclusive feature a builder gains by applying these rich-colored, deep- 
grooved cedar shakes on homes in any style, in any price range. 

You can see it... in the natural wood texture . . . in the soft, suede-like 
finish and deep shadow-lines with wide, sweeping exposures. It's there . 
in the savings these double-coursed shakes offer in extra protection, 
insulation and less cost per year of service. 

Brace & Carruth have used Shakertown Sidewalls on more than 1200 
distinctive homes. They utilize the styling flexibility, the wide color range, 
and the many practical combinations with other quality materials. Like 
Brace & Carruth, you can meet the demands of changing style requirements 
and customer preference, most profitably with America’s most imitated 
material .. . Shakertown Sidewalls. 

Get a more complete story from your nearby 
distributor. Or write us today for full details. 


THE PERMA PRODUCTS COMPANY 


CLEVELAND 27, OHIO 


SOUTHERN STATES 
IRON ROOFING COMPANY 










Supplies 
Quality 


Materials 
---to Benefit Everyone 


Join the wide-awake dealers, coast-to-coast, who are 
riding the fast-growing “Do-It-Yourself” market to 
greater profits. With such top-quality, SSirco-distrib- 
uted products as 


Reynolds Do-It-Yourself Aluminum 
Reynolds Aluminum Reflective 
Insulation 

Aluminum Rain-Carrying Equipment 


Ultralite Flexible Insulation 


you'll enjoy greater return. . and more repeat sales. 
National consumer advertising and display material 
help you build traffic in your place of business . . . and 
help you profit more from those extra customers. 


ORDER NOW AND BE READY FOR THE PEAK “DO-IT-YOURSELF” SEASON. CONTACT 
THE NEAREST SSIRCO BRANCH. 


Southern States Iron Roofing Co. 


Savannah, Ga. Tampa, Fla. Birmingham, Ala. Louisville, Ky 
PN ilelstic ha Cle F Miami, Fla New Orleans, La. Columbia, S. C 
Jacksonville, Fla. Nashville, Tenn. Raleigh, N. C 

Memphis, Tenn. Richmond, Va 
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Southern Hotel Gets Triple Bonus 
Using Cortain-teed Firestop Bestwall. 


REG. U.S. PAT, OFF 





Fire Resistance Plus Ease of Application 
and Less Inconvenience During Construction 
Important Factors in This Air-Conditioning Job 





Guests at the Piedmont are safe as well as cool, thanks to the 
air-conditioning installation, Over 25,000 square feet of Firestop 
Bestwall Gypsum Wallboard was specified for all corridor ceil- 
ings —covering the air-conditioning ducts—because of its 
great resistance to fire, ease of application, and because it meant 
less interference with hotel operation during remodeling. 


An interesting construction feature: Bestwall panels are left 
loose in the steel channels (see cut) to give easy access to 
air-conditioning ducts and to telephone and other wires. 
Certain-teed Firestop Bestwall was the first gypsum wall- 
board to meet Code requirements for one-hour fire resistance 
over both wood and steel framing in single layer applica- 
tion, Firestop is much more fire resistant than ordinary 
gypsum wallboard, And it’s stronger and more resistant 


to sound transmission. 


Piedmont Hotel, Atlanta, Ga. Air-conditioning installation 
by Acousti Engineering Co., Atlanta, Ga., Cary B. Gamble 
& Associates, Consulting Engineers, New Orleans, La. 


Builders get a bonus from Firestop too. It’s 
light—cuts cleanly—and is quick and easy 
to apply, making for a neat remodeling job. 


Certain-teed Firestop Bestwall is manufac- 
tured under Underwriters’ Laboratories 
service and has been accepted by building 
officials in more than 200 cities. Recom- 
mend it for both new construction and 
remodeling... for any type commercial, 
institutional or residential building. Wher- 
ever one-hour fire resistance is required, 
Firestop Bestwall is one of the most effective 
building materials that can be used. Ask 
your Certain-teed representative for com- 
plete information, or write direct now. 


CERTAIN-TEED PRODUCTS CORPORATION 


Cortain-teed ARDMORE, PENNSYLVANIA 
ce ee EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, N.Y. 


ASPHALT ROOFING « SHINGLES « SIDING « ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 


Quality made Certain ... Satisfaction Guaranteed GYPSUM PLASTER » LATH « WALLBOARD © SHEATHING ROOF DECKS 
FIBERGLAS BUILDING INSULATION © ROOF INSULATION © SIDING CUSHION 
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w for every opening 





dealers . .. nationwide are 
outselling the field with Ualco 


i ae eee 


Consider all of the advantages Ualco offers and, if you .. . have every improvement . . . advance feature . . . 





are not already a Ualco Dealer, join with the others who beauty . . . sales appeal. That’s why, everywhere 

are enjoying Ualco leadership. * ARCHITECTS AND ENGINEERS SPECIFY 
Ualeco Aluminum Windows are precision perfect . . » BUILDERS INSTALL « OWNERS INSIST ON 
guaranteed to be as specified. Designed to install fast, UALCO A " uUMI NUM Wi NDOWS 


SOUTHERN SASH SALES & SUPPLY CO., INC.- SHEFFIELD, ALA. 


SEE OUR CATALOG IN SWEET'S OR WRITE US FOR COMPLE RMATION 


easily, economically. They operate with a finger’s touch 


Ualeo @ World's Largest Manufacturer of Aluminum Windows WAREHOUSES: ELIZABETH, WJ; CANTON, OHIO. MONTGOMERY ALA 


HIALEAH, FLA: VAN NUYS, CALIFORNIA 
) WINDOWS ARE UN NDITION Y ARA Ef AGAINST DEFE VE MATERIALS ANO WORKMANSHIP 
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CUSTOMER SATISFACTION IS 
ASSURED when you use Clay Pipe and ' 
pa Aiplenent sii get ab anced! CLAY PIPE sells itself! And to help you handle the 
Tanks. That is because these superior ‘ ian é . ; . ‘ 
biggest building job of all time, the Clay Pipe industry 
has its shoulder to the wheel and is pushing production to 
new highs. Always in demand, Clay Pipe is especially 
favored by builders today because it can be installed 
quickly and easily. It saves the dealer time and labor too, 
since Clay Pipe requires no special handling. It does not 
have to be handled with “kid gloves” . . . can be stocked 
outdoors without rusting, staining or deteriorating. Year 
after year, Clay Pipe brings you steady profit with a mini- 
mum of effort. It is truly “The Dealer’s Pipe”! 


OCONEE 


Clay Products Company 


MILLEDGEVILLE, GEORGIA 
Right With Us in the South 


VITRIFIED CLAY PIPE 


RESISTS CORROSION 
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materials don’t corrode or rust .. . don’t 
crumble or disintegrate . . . aren't affected 
by acids or alkalies. They mever wear 
out. Their long, dependable service 


builds goodwill for you, and assures 
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Increase you: sales of ALL 


Building Supply Materials 
by promoting LUDMAN’S exclusive 


(ombentt, 
HOME OF THE MONTH 
PROGRAM 


Ludman’s exclusive COMBEAUTIL Home of the Month Plan is a 
powerful pre-selling promotion designed to greatly increase your 
flow of traffic....stimulate interest in not one or two but all your 
building supply materials. Here’s a real opportunity for you to 
obtain a large local share of the multi-billion dollar home build- 


ing market. 


(mbenutel HOMES ARE SUPERIOR 


Combeautil Homes have new interiors designed for 
functional living, introducing movable walls and new 
concepts of window designs . . . . new kitchens with the 
efficient work triangle .. . . new children’s rooms with 
built-in features . . . . new all purpose rooms with sepa- 
rate multi-purpose space to keep play, hobbies, games 
out of the living room. COMBEAUTIL Homes in- 
corporate many features found only in more expensive 
homes... . yet they can be built at the cost of between 
$10,000 and $15,000 (exclusive of land). 


(mbenitel PLANS ARE SUPERIOR 


Each COMBEAUTIL Home of the Month has been 
chosen by Charles E. Armstrong, nationally famous 
architect, and his staff, after intensive research and a 
study of thousands of home designs. He has translated 
the best features of all homes studied . . . . plus added 
innovations of his own... . into the COMBEAUTIL 
Home Of The Month Plans. They’re exclusive ... . 
cannot be duplicated or obtained anywhere else. Each 
plan is complete in detail and specifications . . . . en- 
compasses all the advanced features known in today’s 
architecture. Each COMBEAUTIL plan is custom 
plotted and specifically designed to meet local builders’ 
codes, regulations and requirements. For the first time 
potential home owners in your local area can obtain 
architectural designed working plans from YOU for 
a fraction of the usual cost. 


WEN \ ae ; 


Siaeeiee 











(mbenutel HOME OF THE MONTH PROMOTION IS SUPERIOR 


ADVERTISING 


A beautiful permanent display stand will be furnished 
at no charge to prominently feature the COM- 
BEAUTIL Home of the Month....act as your con- 
stant salesman....be a focal point for customer con- 
sultation for all their building material needs. If the 


NATIONAL ADVERTISING 

Full color pages will appear in House Beautiful, Better 
Homes and Gardens, American Homes....reaching 
a combined readership of over twenty-two million 
potential customers. These top home books will stim- 
ulate the interest of a vast market of future home 
builders. 


LOCAL ADVERTISING 

Each month a complete promotional kit will be sent 
you containing a full color transparency and a set of 
building plans of the featured COMBEAUTIL Home 
of The Month....ad mats....counter cards....stuffers 
....radio and TV commercials....publicity releases 
....truck posters....window streamers....everything 
you need to publicize the COMBEAUTIL Home of 


the Month locally. 


POINT OF SALE 


featured COMBEAUTIL Home of the Month does 
not suit your customers’ needs there will be more than 
36 additional COMBEAUTIL plans available for their 
consideration in the plan book supplied with your 
display stand. 


LUDMAN PRODUCTS ARE SUPERIOR 


After careful consideration and research, Charles E. 
Armstrong specified world famous Ludman Products 
to be used in all COMBEAUTIL Homes because of 
their unparalled beauty and unequalled value as well 
as.... LUDMAN’S high standard of manufacture.... 
LUDMAN’'S leadership in engineering....LUDMAN’S 
100% quality control LUDMAN’S unrivalled 
plant facilities. 





The (mbevutl HOME OF THE MONTH PROGRAM is another example of how Ludman 


is constantly helping you to stimulate the sale of not only Ludman Products but all of your home 


building materials. 





AUTO-LOK WOOD WINDOWS 
MAKERS OF WORLD FAMOUS 


WINDOWS 


SEALS TIGHTER 
THAN A REFRIGERATOR 


Wherever you go—all over the world — you'll find LUDMAN 

the foremost name in Awning Windows, Jalousies and 

LUDMAN JALOUSIES Shower Door Tub Enclosures. LUDMAN’S advanced design, 
engineering skill and unrivaled craftsmanship have earned for its 


products an enviable reputation for high-standard quality. 


LUDMAN’S modern manufacturing facilities, streamlined 
distribution and proven record for merchandising promotion.... 
all add up to a success story without parallel in the 


building products field. 


LUDMAN JALOUSIE DOORS 


LUDMAN (ulin 


NORTH MIAMI, FLORIDA 


LEADS THE WORLD IN WINDOW-ENGINEERING 


LUDMAN SHOWER DOOR 
TUB ENCLOSURES eeeeoeveeveaeoeeeeeeeeeeeeeeeeeee 


LUDMAN CORPORATION 
DEPT. BSL, NORTH MIAMI, FLORIDA 


Gentlemen: 


MAIL 
COUPON 
TODAY 


We are interested in participating in Ludman’‘s Exclusive Combeautil Home of the 
Month Pian, Kindly have a representative call to go over the program with us. 


Name 
Address neta sig hittlibi tc illi eae 


City x ans G scenes 


Our jobber is 












“| even cut 
flashlight lenses out of 
scrap pieces of L:O-F” 










ae 





: 





says FRANK W. SOMMERS, owner 
Sommers Hardware Store, 
Beverly Hills, Chicago, Ill. 


















Mr. Sommers had just finished running several test-cuts on 
four well-known brands of single-strength glass, labeled A,B, 
C, and D. He had not been told which brand was which 
until after he had selected the one that was easiest to cut. 

He picked “‘C”’ every time—and “C” was L-O-F. In 
fact, more than 9 out of every 10 dealers who took the 
same test picked L-O-F. 

**This L‘O-F Window Glass gives you a smoother cut 
with no effort on the cutter,” said Mr. Sommers. ‘‘ And if 
you have inexperienced fellows cutting glass, you can 
waste a lot of money if you don’t use L:O-F. ” 

L°O:F Window Glass is easiest to cut into big or little 
pieces, angled or curved pieces. Even narrow )” strips 
come off cleanly, with a light, easy stroke. 

L:O'F cuts easier because it is annealed more slowly 
and patiently. That makes it less brittle and more “even” 
in structure—so it’s a safer buy for your customers, too. 




















I i 
i T th Cut L-O-F first, last, or in-between the der “Glass” in the yellow pages of l 
! ry e other brands. Run any kind of a cut phone books in many principal cities. ! 
! " . go you want. You'll see why you have And send for your free booklet—‘‘For i 
; Blindfold Test fewer bad cuts, less waste and more Greater Profits in Window Glass”. i 
{ profit with L-O-F. Write Libbey-Owens-Ford Glass Co., i 
1 y If! Call your nearest L-O-F Distributor. 608 Madison Ave., Toledo 3, Ohio. i 
| ourse These local businessmen are listed un- ] 
) i 
i 
ean eS A a Oe mer 


205 LIBBEY-OWENS- FORD the easy-to-cul WINDOW GLASS 
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Virginic dealer tells how... 


Insulite direct mail 
S50 “do it yoursel£”’ 


“We received 850 inquiries within 
eight days from the time we made our 
Insulite mailing. More than 1,000 leads 
were received within 30 days.”’ 


W. P. Ames, dr., Treas. 
Murphy & Ames, Inc. 
Arlington 9, Va. 


Here’s the direct mail series that can 
develop leads for you 


1 Send either or both of these general 
“extra living space’ mailing pieces to your 
prospect list. Each offers homeowners a choice 
of six "how-to-do-it’’ folders (described on these 
pages) that show, step-by-step, how to add a 
room, build a garage, repair a ceiling, and do 
other common home-expansion jobs. 


2 Special newspaper ads urce 
homeowners to write, phone or come in for 
Insulite home-expansion folders . . . help you 
find out who your live prospects are... what 
they plan to build or remodel. Ads establish 
your yard as ‘do it yourself'’ headquarters... 
the place to get advice and material. 


more ling spoce 
or a new gorage! 


then answer inquiries with these specific ‘‘how-to’’ folders 
3 Six picture-packed folders — each one covering a specific 


‘“‘remodeling’’ job of known high interest to your “do it yourself’ cus- 
tomers. (A) Better Farm Buildings at Lower Cost, (B) Make Extra Living 
Space in Your Attic, (C) Add a Room to the Outside of Your Home, 
(D) It's Easy to Build Your Own Garage, (E) New Ceilings for Old and 
(F) How to Build a Low-Cost Basement Amusement Room. Each one of 
these folders tells, step-by-step, how actual homeowners did the work. 
Each is profusely illustrated with on-the-job pictures. Each contains time- 
saving building tips. They're all part of this big direct mail package... 
two general mailing pieces to uncover remodeling intentions and six 
specific “how-to’’ folders to bring them in. 





It's all part of Insulite’s big 14- 
piece direct mail service for dealers. 
For samples of actual mailing pieces 
and complete information on this new 
direct mail program, write Insulite, 
Minneapolis 2, Minnesota today. 


It will pay you 
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series develops 
leads in 8 days! 
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INSULITE IS A REGISTERED TRADE MARK, 


INSULITE DIVISION, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 


ot MISULI TE 


>>. original structural insulation board 
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THE FIRST 
PICTURE WINDOW 
010 PART OF 
THE JOB! 


R°O*W HIGH-LITE GLIDING WOOD. 
WINDOWS DO THE ENTIRE JOB! 
- -cegagemmimne 


Removable R-O+W High-Lites excell in all five 
modern requirements — Privacy, View, plus all the 
fresh air wanted; Protection, Ventilation, 


and Space Saving. 


The wise merchandiser knows that home 





owners today are demanding quality and good 
appearance. R*O+W High-Lite gliding wood 
windows together with the original R°O+W 


removable wood windows fulfill those requirements 














in every respect — another reason why R-O+-W 
merchandisers make more money, faster. 


Ask for more details. 


MANUFACTURED BY 


R-O-W DISTRIBUTORS 


MANUFACTURERS OF MILLWORK © DISTRIBUTORS OF BUILDERS SUPPLIES 


MILLWORK PLANT: RENO, NEVADA 


THE MOST POPULAR BY/2 TO 
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SEASONED POLICIES CONTINUE. Purchase of 
controlling interest in William Cameron and Co. 
by the Certain-teed Products Corporation marks 
another milestone in the expanding career of this 
Texas distributor of building materials. Comfort- 
ing is the assurance to employees, stockholders, 
customers, and suppliers that the management and 
policies will continue as before. 

In the wholesale field, Wm. Cameron has estab- 
lished a reputation for good distribution ethics. 
Its customers were assured again of continuation 
of these policies through publication of “A Promise 
Renewed” in the company publication, The Mitre. 
Because this promise crystallizes what we consider 
to be sound ethics of distribution, we reproduce 
it here: 


“It Is Our Purpose to Continue — 

“1. To carry ample supplies of the best known 
and most highly advertised building materials. 

“2. To make prompt delivery of all orders and 
provide quick service on pickups. 

“3. To sell to retail building material dealers. 

“4. To sell at fair prices commensurate with 
quality of goods and services rendered. 

“5. To keep you constantly informed on current 
prices, market conditions, product and industry 
developments. 

“6. To publish and maintain an up-to-date LCL 
price book. 

“7. To assist you through our salesmen and sales 
department in millwork takeoffs, estimating costs 
and closing sales. 

“8. To supply sales tools, displays and advertis- 
ing literature. 

“9. To create consumer demand by advertising 
IDEAL Products to the public by television, radio, 
magazines, newspapers, mail and other media. 

“10. To show our appreciation of your patronage 
through courteous and impartial dealings and a 
continuous effort to serve you in a prompt and 
dependable manner. 

“11. To work for the interests and success of the 
building industry through membership in and co- 
operation with such associations as: National 
Woodwork Manufacturers Assn.; Ponderosa Pine 
Woodwork; American Wood Window Institute; 
Southern Sash & Door Jobbers Assn.; National 
Manufacturers Assn.; Texas Manufacturers Assn. ; 
Texas Lumbermen’s Assn. and others who advo- 
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cate and work for free enterprise and the Ameri- 
can way of life.” 


NETWORK TV SHOW PULLS. Good - will and 
prospects are being generated for the building and 
building material industries by a series of week- 
day morning housing programs on NBC-TV’s net- 
work program entitled “Home.” In July and Au- 
gust, these programs covered such timely subjects 
as: recent changes in housing design, new patterns 
of community living, kitchen planning and equip- 
ment, the value of architect, the where and why 
of windows, and the contribution of merchant 
homebuilders. 

According to the Southwest Research Institute, 
which is handling the housing phase of the 
“Home” program, proof of substantial audience 
interest in the subject matter was the receipt of 
1,000 orders for the Home Buyer’s Check List at a 
cost of 25 cents per copy, and the request for 4,500 
kitchen-planning kits in response to a third show 
offer. 

Five housing chapters on the “Home” program 
in September will be devoted to: choosing loca- 
tion and builder (9/20); importance of storage 
space (9/21); bathrooms and plumbing (9/22); 
electrical living (9/23), and buying livability 
(9/24). 

“TV is the hottest medium in the history of ad- 
vertising,” 66 national advertisers of consumer 
products recently agreed in a survey. “But anyone 
overlooking radio, which is both powerful and 
cheap, is going to lose out. 

“Radio sells because it can project the persua- 
siveness of the human voice and lets the listener 
do something else while listening. TV sells be- 
cause it simultaneously dominates two of the five 
sense organs—sight and sound.” 


TO HAVE OR NOT TO HAVE — that question 
in regard to national conventions, expositions, and 
shows will be answered by the attendance of 
building material dealers at the National Retail 
Lumber Dealers Exposition, October 2-10, at the 
Kingsbridge Armory in New York City. Sponsored 
by the NRLDA, it offers a dealer or homebuilder 
the best opportunity of the year to see and hear, 
in one place, the good and the new of residential 
building materials, design, and construction. 

At state and regional dealer conventions and in 
conferences with individual dealers throughout 
the solid South, we have often heard dealers ex- 
press the desire for a national show and conven- 
tion expressly for building material dealers. Well, 
now one is all set for these longing merchants and 
all others concerned with the ongoing of the in- 
dustry. 

A trip to this convention and exposition in N. Y. 
next month is legitimate business expense and can 
be deducted for tax purposes. More than that, it’s 
the first opportunity a retail lumber dealer has 
ever had to go to a convention designed especially 
to meet his needs and provide him with up-to-date 
know-how in one big auditorium. 

-DONALD L. MOORE. 
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FOR EXTERIORS 
Light in weight, yet it is 10 to ie Three \big reasons make Pack 


20% stronger than many other River ‘Engelmann Spruce your 
oe best buy i in wood today. It’s the 

new and different wood that is 
stronger and more durable . . . it’s\as handsome as a wood 
can be ... and it’s cinaieadie edsy to handle and work 
for cabinet and furniture making. It's a versatile wood, 
adaptable for exteriors or interiors, ‘excellent for flooring, 
ceilings, siding, interior finishing, thillwork—even tanks 


and water troughs. ‘ 








Nature and man combined their talents to bring 
you this new wood. Nature contributed, in North Idaho, 
the most favorable location for growing a superior species 
of spruce and the men in our mills have perfected the 

FOR INTERIORS means of milling, scientific kiln-drying and planing to pro- 


Pale, off-white in color, it is fine- duce a truly great wood. H 
grained and has a uniform tex- Pd 


wore, Feoo from plich ond resin. Controlled methods of _phesteaming used in 
our kiln-drying process insures absolute uniformity in every 
shipment and a continuing supply is available the year 
round. Be sure to insist on Pack River Engelmann Spruce 
—specify it by name to, insure your customers’ complete 


satisfaction. Ask your“ wholesaler about it today, or... 


Write Today for 
FREE BOOKLET 


ACK RIVER SALES CO. 
; SPOKANE, WASH. P.O. BOX 64 ° TELETYPE SP. 105 Ad TEL, MAdison 0121 
EASY- T0-WORK FOR Managing Sales For 
CABINETS, FURNITURE PACK RIVER LUMBER CO. NORTHWEST TIMBER CO. THOMPSON FALLS LUMBER CO. 
Sondpoint, Idaho Gibbs, Idoho Thompson Folls, Mont, 
This new wood handles well and e CRESTON SAWMI'LS, LTD. * 


does not split in nailing. ideal Creston, 8. C. 
for cabinet work, or millwork. 
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You can propit two ways by 
SELLING BUILDERS HARDWARE 


* Lumber dealers who have care- 
fully added a line of builders hard- 
ware to their stocks during the 
post-war building boom have 
found that it yields profits in two 
ways: 

1. A substantial profit is made 
on the exclusive sale of hardware 
items. 

2. Nearly every customer needs 
—and will buy—other materials 
to go with hardware, or hardware 
that will be required to finish a 
job for which they buy lumber, 
paint, or some other material. 

The regular mark-up on hard- 
ware is handsome and the popular 
varieties turn over fast when pro- 
moted intelligently. But most 
hardware requires more sales 
knowledge and greater care in 
pricing and _ safekeeping than 
bulkier, common building mate- 
rials. 


Although good building practice 
dictates that only 2 per cent of the 
cost of a home should be set aside 
for hardware, the dealer on many 
bills of sale often makes more net 
profit on the hardware items than 
on the lumber sold for a frame 
house! The reason for this is that 
the margin of profit on hardware 
ranges up to 50 per cent, with an 
average of about 30 per cent, 
whereas price competition on 
framing lumber squeezes the prof- 
its nearly dry. 

Builders hardware ordinarily is 
divided into two categories. Rough 
and Finish. Under rough hard- 
ware are lumped such items as 
anchor bolts, other bolts and rough 
screws, nails, hangers, strapping, 
chimney dampers, coal chute 
doors, sash weights or balances. 

Builders finish (or finishing) 
hardware is the hardware required 


to operate all moving parts of the 
house, such as doors, windows, 
lrawers, and cabinet panels. Gen- 
erally visible as “trim” for these 
parts, finish hardware includes 

nges, locks, door knobs, window 
fasteners, drawer pulls, and simi- 
lar items. Limited space restricts 
)ur consideration in this article to 
the merchandising of builders 
finish hardware. 

Good hardware is important in 
home construction because it must 
provide protection and security 
from intrusions and insure pri- 
vacy; it must operate movable 
parts of the house conveniently 
and satisfactorily, and it must con- 
tribute to the attractiveness of the 
nouse. 

Style is apparent in the shape 
and finish of each item of finish 
hardware. It should conform to the 
architecture of the home but its 
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various types of locks, latches, and hinges. Drawing 
courtesy of American Technical Society. The best quality 
adds little to the total cost of a house. 





CRESCENT 
ORAWER PULL 


CYLINDER 


RiM LOCK MORTISE LOCK MORTISE LOCK SPRING LATCH 


The most popular kinds of builders finish hardware, 


according to W. E. Durbahn in his “Fundamentals of 
Carpentry.” are those sketched above. They include 
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purpose is functional, so its func- 
tion should never be sacrificed to 
design. 

The appearance and the durabil- 
ity of hardware depend upon the 
materials used in its construction 
or finish. All operating parts of 
hardware are of metal, and metal 
is most widely used for the “trim” 
or visible part of the hardware. 

Hardware finishes are affected 
by atmospheric factors, industrial 
fumes, and human use. Exterior 
hardware exposed to salt air 
should be of solid bronze or chro- 
mium on bronze because iron and 
steel corrode. Body acids coming 
from hand perspiration destroy 
plating and lacquers on door knobs 
and other hardware surfaces. 

The Small Homes Council of the 
University of Illinois in its study 
of “Hardware for the Home” 
classifies the “wearing quality” 
of ,base metals and finishes for 
hardware as follows: 

Solid dull or polished brass— 
excellent. 

Solid dull or polished bronze— 
excellent, 

Chromium plated brass and 
bronze—excellent if quality of 
plating is good. 

Nickel plated brass and bronze 
—good, but will wear. 

Genuine Bower-Barff plated cast 
iron—good, when not exposed to 
dampness. 

Genuine Bower-Barff 
wrought iron—fair. 

Brass or bronze dull plated iron 
and steel—poor because it wears 
off and rusts. 

Chromium plated iron and steel 


plated 


The Williams Broth- 
ers Lumber Company 
in Atlanta, Georgia, 
fulfills its slogan, “de- 
partment store of 
building materials,” 
by stocking and dis- 
playing a full line of 
builders hardware. 
Store Manager Bill 
Weatherford uses the 
model kitchen at 
right to demonstrate 
forged iron cabinet 
hardware in use. On 
cover, he explains to 
a contractor the mer- 
its of a lockset amid 
the varied displays 
of cabinet and door 
hardware. He uses 
profitable sales de- 
vice of offering the 
customer a choice in 
patterns or grades. 


—fair if properly plated, but chips 
easily. 

Solid dull or polished aluminum 
—poor because it will turn gray 
due to oxidation. 

Solid alumilite-finish aluminum 
—excellent. 

The economy of good hardware 
is stressed by the Small Homes 
Council in these words: 

“Cheap hardware is a poor in- 
vestment—its failure to operate 
properly may cause insecurity or 
annoyance; it soon depreciates in 





appearance. Cheap hardware actu- 
ally costs more in repairs and re- 
placements than hardware of good 
quality. The difference in cost be- 
tween good and bad hardware in 
a small home generally does not 
exceed $25.” 

Whether a dealer is building a 
house for a family or just bidding 
on part of the materials in it, he 
can help the customer to choose 
and obtain quality hardware by 
the use of a check-list of the items 

(See PROFIT TWO WAYS page 94) 


In Goodlettsville, 
Tennessee, the Mod- 
ern Builders and Sup- 
ply Company uses 
displays of builders 
hardware and tools 
to a double advan- 
tage. They make a 
profit on sales of just 
hardware and they 
boost the bill of sales 
to customers by re- 
minding them of the 
tools or hardware 
“you surely need to 
use this lumber” or 
window or paint. 
Farmers and factory 
employees find this 
store a mecca for all 
their hardware needs, 
and the price is right 
on each carton or 
display bin. 
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* Do-It-Yourself trends—plus re- 
bellion by management against the 
necessity of sending customers 
elsewhere for hardware—prompt- 
ed the Jones Lumber Company to 
cultivate the builders and home- 
owner hardware fields with a $10,- 
000 inventory when a handsome 
new building was occupied last 
November in Haltom City, Texas. 

Haltom City is a separate incor- 
poration with 12,000 population at 
the eastern edge of Fort Worth. 
But for all practical purposes it is 
a part of Fort Worth, hence offers 


Manager G. C. Cummings holds nail sam- 
ple panel. It was made by George Paschall, 
store manager, who demonstrates nail bins 
that enable customers to help themselves. 
Below, the store’s glass front is 98’ wide, 
with interior well lighted at night. Haltom 
City, Texas, customers who were once re- 
ferred to other hardware sources, now are 
flocking to the Jones Lumber Co. to buy 
hardware and tools in the new $10,000 


department. 


Remodeled yard 


highlights 


BUILDERS HARDWARE 


Sy Baron Creager 


an unrestricted market. The store 
fronts on busy Belknap Street, 
which also serves as a principal 
highway between Fort Worth and 
Dallas. 

Sales of hardware, especially in 
the builders’ field, have been high 
ly satisfactory since the stock was 
made available to the public, ac- 
cording to Manager G. L. Cum 
mings and Frank Paschall, man- 
ager and buyer in the hardware 
department. Cummings comment 
ed: 

“The Jones Lumber Company 
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has operated succesfully from this 
ame location for 25 years, but 
ilways without hardware until 

the opening of our new home last 
fall. For most of those 25 years 
ur office was the usual 10-by-10 
hack.’ 

“After a good many years under 
those conditions I became highly 
dissatisfied with the necessity of 
ending our lumber customers to 
ther stores for their hardware. 
[ kept saying over and over, ‘I’m 
sorry, we don’t have it, but you 
(See HIGHLIGHTS HARDWARE page 77) 





Five ways to 


SPOTLIGHT 
HARDWARE 


THE NEWEST WAY to spotlight Builders Hard- 
ware is that used in the new building supply store 
of Mitchell and Alexander at Daytona Beach, Flori- 
da. Samples of the most popular items are fastened 
to the “gabled” fixture of pegboard shown below. 
It permits a customer to see at a glance the variety 
of fasteners, attachments, and other items that go to 
make up a house or other structure. 

Stocks are kept in storage room in rear of build- 
ing. Desired hardware items and prices are noted 
by each displayed item, so salesman can quickly 
fill customer's order. 

This Florida dealer also makes good use of the 
hardware demonstrators and dispensers now sup- 
plied by manufacturers. Note colonial door hard- 
ware sampler at lower right, and the rack of 
packaged household hardware in right background. 


The most compact way to store and display Builders 
Hardware is to use a combination fixture like that seen 
above in the sales room of the Lashlee-Rich Lumber 
Company at Humboldt, Tennessee. Plans for this handy 
cabinet were supplied by the hardware manufacturer. 
Stocks of the related items of hardware shown on each 
dark door are kept inside the cabinet, behind each door. 
All are numbered and priced. 








In converting their lumber yard into 
a veritable “department store of 
building materials” last spring, the 
Williams Brothers Lumber Company 
in Atlanta, Georgia, put in full- 
fledged departments of Builders 
Hardware, power and hand fools, as 
well as other hardware. 

The Builders Hardware depart- 
ment occupies a handsome U-shaped 
area at the left end of the huge (55 
by 110 foot) sales room. It is seen 
in the picture below and in the close- 
up view on the front cover this 
month, The cover picture shows the 
large variety of quality cabinet hard- 
ware and locksets displayed in the 
department. 

Williams Brothers retail (and job) 
a full range of Builders Hardware, 
both as to price and function. Home- 
builders come in and order enough 
for multiple housing projects. Home- 
owners and repair men come in for 
just one hinge or pull to match one 
that needs replacing. 

Next month — a full feature story 
on this firm’s modern store. 


More and more home handymen are following the lead of build- 
ing mechanics in buying portable power tools like saws, sanders, 
planers, and drills. They find them not only intriguing to use, 
but great savers of time —- and materials, The growing demand 
for power tools prompted Williams Brothers in Atlanta to become 
distributors of both the Porter-Cable and Skil lines. Above, Sales 
Manager Harold Williams explains the features of a new planer. 
Note shop-size Skil radial saw on display — and for sale to 
store callers! At left of the Power Tools department—on opposite 
side of door to paint stock room—is an equally attractive and 
inviting display of hand tools. They’re all priced and numbered 
for easy selection. 
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In this streamlined fixture, along a whole end wall of the 
Hughes Lumber Company’s modern building material 
mart in Cushing, Oklahoma, a person can find samples of 
just about any hand tools or Builders Hardware needed 
to build a house or do a repair job. 

This fixture was scientifically designed by experts to 
provide maximum display and stock storage all in one. 
The merchandise is displayed in the glass bins on the 
three open shelves. Prices are at hand in little metal racks. 

Stocks of the displayed hardware are kept in the cabi- 
nets below and above. Those at bottom have slide doors; 
those at top have hinged, open out doors. 

With a wall bar of hand tools at the right end of this 
display and garden and yard tools at the left end, this 
mass array of hardware magnetically attracts most of the 
callers in the new Hughes store. 

Other household and hardware items arrest the atten- 


It doesn’t take fancy fixtures or a 
large department to do a profitable 
business in Builders Hardware, the 
Mid-State Supply Company in Co- 
lumbia, South Carolina, has proven 
to its owners. This suburban firm 
used portable, adjustable steel shelv- 
ing for its hardware section, teamed 
with demonstration displays of resi- 
dential locks and cabinet hardware 
on the sturdy counter. At right, the 
bockkeeper-saleswoman gets the 
packaged lock picked out by the 
customer on the Weslock demonstra- 
tor. Since she “handles the paper” 
on invoices, bills of materials, and 
orders for this profitable product, 
this young lady has a quick knowl- 
edge of stock and prices — and helps 
keep the stock and displays neat. 











tion of store visitors in well-spaced island displays. 

It all makes for profitable related selling by this lum- 
ber dealer's personnel, for nearly every customer who 
comes in for some plywood, boards, or paint, usually 
needs some nails, bolts, locks, hinges, or other hardware 
to complete the job at hand. 

So, customers are led or directed from one material 
department to another, increasing the bill of sale all 
along the way! 

The Hughes Lumber Company employed a store plan- 
ning consultant to lay out the display arrangement. The 
fixtures were all custom-built by a Kansas City cabinet 
manufacturer, who specializes in modern displays for 
hardware, building material, and other dealers in dur- 
able goods. 

Hughes considered such store planning services a 
sound investment in merchandising. 
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Make more sales with 


POLE-FRAME 
CONSTRUCTION 


* Due to their low cost and ease of 
erection, pole-frame buildings are 
sprouting up throughout the South 
and Southwest—from Kansas to 
West Virginia and southward 
through the Carolinas and Ala- 
bama. Lumber dealers and con- 
tractors are quick to realize the 
suitability and profitableness of 
such structures on farms, fair 
grounds, and in commercial use. 
Pole-frame sheds, pavilions, and 
barns are economical answers to 
storage and shelter needs in mild 
climate, for part-time or limited 
use, where the ground is suitable 
for the traffic or handling involved. 


They are simple to construct, out 
of a minimum of economical mate 
rials, yet they serve such purposes 
satisfactorily. 

The important considerations in 
the adoption of this type of con 
struction are to: 

1. Use wood poles that conform 
to specifications of the American 
Standards Association, and to the 
pressure-treating specifications of 
the American Wood-Preservers As 
sociation. 

2. Set them deep enough into the 
ground for stability and anchor! 
age—usually about four feet in 
average soils. 


Snapshot above shows design of pole-frame barn under 

construction in West Virginia. Close-up of end framing 

construction is seen at right. Horizontal girts support the 

corrugated steel siding later applied. Pressure-treated 

splashboards extend 3 feet high around building, which 
holds 50 beef cattle and 90 tons of hay. 
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The stock-show pavilion 
at left is one of three for 
4-H clubs on fairground 
at Yates Center, Kan. 
Each contains 34 creosot- 
ed poles. Thorough pene- 
tration of preservative 
through pressure treat- 
ment of poles is impor- 
tant. Cut-offs from poles 
are spotlighted below. 


Space them sufficiently close 
adequate bearing of the roof— 

1 protection of the contents. 
irteen and 16-foot lumber plates 
rmit spacing poles (or bents) 
ther 13 or 15 feet, with minimum 
erlap in girts without due waste. 
4. Design the roof framing to 


he same end. 


Use pressure-treated splash- 
ards 18 to 20 inches from ground. 
Pole-frame barns can be used on 
ms for a variety of purposes. 
In West Virginia, for example, 
beef cattle farmer near Charles 
wn had a contracting firm to 
ect a 52x52-foot pole-frame barn 


t a final cost of about $1.60 per 


juare foot. This building houses 
(See POLE-FRAMED page 92) 





Columbia lumber yard integrates 


MANUFACTURING and MERCHANDISING 


* The most modern integration of 
lumber manufacturing and build- 
ing material merchandising in the 
South is to be found near the heart 
of Columbia, South Carolina. It is 
the plant of the Bagnal Builders 
Supply Company at 919 S. Edisto 
Avenue, located on 11.5 acres 
alongside the A. C. L. Railway. 
The plant consists of 14 well- 
designed buildings and sheds, ar- 


Located less than two miles from the 
state capitol in Columbia, South 
Carolina, the plant of the Bagnal 
Builders Supply Company is a model, 
efficient integration of lumber manu- 
facturing and building material mer- 
chandising. As the top aerial view 
shows, 14 buildings are linked to- 
gether on 11.5 acres alongside the 
A. C. L. Railway. At top of opposite 
page, a ground view shows the dry- 
kiln and stacking shed in back- 
ground, and a novel lumber shed in 
foreground. Bagnal’s big operation 
of building homes and selling mate- 
rials calls for much conferring and 
teamwork. At right in a huddle over 
a stack of house orders are, from left, 
President M. R. Bagnal Sr., Salesman 
Frank Dutton, Credit Manager Jack 
Byars, and Treasurer Tom Bagnal. 


ranged for efficient storage, manu- 
facturing, and selling. Most of 
them are protected by water 
sprinkler systems, which are engi- 
neered to the high requirements of 
fire insurance companies. 

The level, graveled yard permits 
low-cost, efficient use of two Clark 
fork-lift trucks in handling lumber 
and other materials in the various 
stages of manufacture, storage, and 


delivery. 

Along the front of the site, to 
the right of the handsome, new 
building supply store and office 
building, are found the millwork 
shop, lumber storage yard, tally 
and stacking sheds, double Moore 
cross-circulation dry-kiln, cooling 
shed, and sorting shed. 

The sorting shed makes an “L” 
with the planing shed at the back 
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of the yard. Sawdust and shavings 
are blown through a pipe to the 
boiler room of the dry-kiln. The 
sorting shed is 58 by 180 feet, and 
the planing shed is 102 by 76 feet. 

Across from the open end of the 
planing shed are two lumber stor- 
age sheds that were originally de- 
signed by C. B. Bagnal, yard 
superintendent. They are 24 feet 
wide and 120 feet long, with both 
sides open for ready lift-truck 
placement and pick-up of strapped 
lumber. The open sides also pro- 





vide good ventilation. 

Behind the store and millwork 
buildings are four enclosed ware- 
houses—two for building materials 
and two for finish lumber. All have 
concrete floors, yard height in 
front and freight-car height at rear 
railroad siding. All have metal 
sliding doors and rectangular cano- 
pies to shed loading at front. 
Trucks can be driven into each 
warehouse. 

The two buildings for storing 
building materials are 60 by 120 




















eet. Their frames are steel. Triple 
xed window lights along the up- 
er walls admit daylight to supple- 
ent shaded incandescent illumi- 


ition. 
All building materials stored in 


juantity are palletized for quick, 


heap handling on lift trucks. 
The lumber warehouses differ 
that they are built of trussed 


vood frames. One is 60 by 120 feet. 
[he other is 64 by 120 feet to 


ccommodate longer lumber on the 
ight of the center driveway. Ven- 


Two sheds like that at left store 
building supplies. Framing is 
of steel, with metal siding 


. Ny E Be and roofing. Both sheds have 
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Bagnal saves time, money, and materials by palletizing —_ — ‘ 


materials and handling them with fork-lift trucks. At 

right, a yardman uses small lift truck to stack cement. 

Rocklath at right is palletized, too. On cover, larger 

fork-lift is used to load framing lumber on colorful Bag- 

nal delivery truck. Trucks can back into sheds for similar 
lift-truck time-saving. 





tilation and daylight are supplied 
for each by a row of openings, in 
the clerestory fashion, along the 
ridge of each gabled roof. 

As lumber arrives in the Bagnal 
yard from three associated saw- 
mills and other sources, Ernest 
Bagnal tallies it when it is end- 
trimmed for greatest utilization 
and it travels the short green chain 
to the stacker. There it is hand- 
loaded on dry-kiln cars and awaits 
its turn for scientific seasoning. 
The Moore double kiln dries 100,- 
000 board feet at a time. After 
proper cooling, it is graded in the 
sorting shed and again after it is 
dressed in the planing shed. 

About one-third of the Bagnal 
Builders Supply Company’s $750,- 
000 yearly sales goes into “Bagnal 
Better Built Homes.” Since open- 
ing up in Columbia as Bagnal and 
Nettles in 1933, Mallard Ralph 
Bagnal Sr. has built over 2,000 
homes in the Columbia area—700 
since World War II. 

In January, 1951, Bagnal and his 
sons acquired the Nettles interest 
in the dealership and changed the 
name to the current Bagnal Build- 
ers Supply Company. Then its 
small store and offices were on a 
1.5-acre lot uptown. The mill and 
yard operated on 2.5 acres a mile 
beyond the present site. 

The new plant was occupied last 
January. The store contains 3,000 
square feet of display and sales 
space. It is air-conditioned and 
lighted by fluorescent fixtures. For 
long wear with no maintenance 
expense, the floor is of random 
pieces of clay tile embedded in 
concrete. 

Incorporated in the store build- 
ing are the bookkeeping offices and 
private offices for Vice-President 
M. Ralph Bagnal Jr., Construction 
Superintendent B. H. Stepp, Archi- 
tect W. M. Latimer, and President 
Bagnal. From the latter’s office, 
through awning-shaded windows, 
can be seen operations down 
through the two rows of storage 
sheds and manufacturing build- 
ings. 

The senior Bagnal bought the 
yard site back when it was very 
cheap compared with today’s prop- 
erty values. He similarly bought 
up undeveloped tracts in and 
around the city, on which his firm 
has since erected and sold modern 
homes. Rendering a _ packaged 
home service—from the dream to 
a turn-key job—the Bagnals are 
able to control the finished results 
and to be compensated for services 
and materials provided. All lum- 
ber and millwork is treated with 
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« fective wood preservative. 

But most materials sold by this 
dealer are to contractors, home- 
owners, and industrial customers. 
Their needs are anticipated and 
their orders are expedited by four 
experienced salesmen, who help to 
see each job through to satisfactory 
use. 

The Bagnals are active in civic 
and fraternal groups, in churches, 
and in trade associations. The 
father is a past-president of the 
Carolina Lumber and _ Building 
Supply Association, of which son 
Ralph is now a director. 


STRIATED HARDBOARD 


WITH AN ESTIMATED 25 new 
motels opened every day in the 
United States, many vie for the most 
distinctive and appealing interiors 
and exteriors. This new one just out- 
side Durham, N. C., features striated 
hardboard on its interior walls and 
outside walkway ceiling. 

Owned by the Loran Clarks at a 
cost of some $330,000, this 40-room 
motel was designed by Leif Valand, 
Raleigh architect, and built by Dur- 
ham’s George Kane. 

Over 13,000 square feet of Kala- 
bord covers the walls of the tourist 
rooms and the walkway ceiling, as 
shown below. This material is made 
from a 3/16-inch sheet of hardboard 
bonded to a plywood backing sheet, 
for use on interior and protected 


Make Stronger Ladders 


A new laminated wood ladder, 
said to be more than twice as strong 
as the standard type having solid 
wood beams, has been developed in 
answer to requests from fire depart- 
ments, utilities, and building trades. 

Key to the ladder’s strength is its 
composite wood-beam construction, 
using new gluing techniques. 

The three developers of the ladder 
are the Engineering and Laminating 
Corp., Electric Light and Power Co., 
both of Baltimore, Md., and the 
Timber Engineering Co., research 
affiliate of the National Lumber 
Manufacturers Assn. 


USED IN N. C. MOTEL 


outside surfaces. The face of the 
paneling is striated to make a pleas- 
ing finish. 

Architect Valand used dramatic 
contrasts of texture and color to 
complement the low, ranch design 
of the motel. Vertical cypress boards 
cover the exterior of the two-story 
administration building and portions 
of the tourist court. Plaster over 
concrete blocks forms the exterior 
wall of the one-story section of 
guest rooms. 

So great has become the motel 
industry that a National Motel Show 
will be held November 1-3 in Chi- 
cago, Ill., at the Morrison Hotel. It 
will feature displays and demonstra- 
tions of motel materials, supplies, 
and equipment. 
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INCREASED PROFITS for dealers is aim of coming Alcoa Aluminum Farm Roofing promotion, Willard Smith, 
Alcoa Sales Supervisor, Southeast District, points to 10-state area where campaign will be conducted. 


ALCOA FARM ROOFING DRIVE 
STARTS SEPTEMBER 1... WILL 
BLANKET SOUTHEAST STATES 


September 1 is kickoff date of the biggest, most spectacular promotional 
campaign ever conducted for Alcoa® Aluminum Roofing. 

Concentrated in a 10-state area including North Carolina, South 
Carolina, Georgia, Florida, Tennessee, Alabama, Mississippi, Missouri, 
Arkansas and Louisiana, the campaign runs through November, is timed 
for the heavy fall buying season. 

Designed to draw farmers to Alcoa Aluminum Roofing Dealers’ stores, 
the promotion is expected to help dealers set new sales records. Dealers 
in the area interested in selling Alcoa Aluminum Roofing are urged to 
contact Alcoa without delay. Address: ALUMINUM COMPANY OF AMERICA, 
2128-J Alcoa Building, Pittsburgh 19, Pennsylvania 


CONTINUED ON NEXT PAGE 


RECORD DEALER SALES of Alcoa Alu- 
minum Roofing Sheet are predicted 
in Southeast. 
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PROMOTION PACKAGE for Alcoa Aluminum Roofing Dealers 
is carefully designed to tie in your store with Alcoa’s 
magazine and radio advertising. Includes flasher window or 
counter sign, store sign, highway sign, coverage charts, 
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SMASHING 2-PAGE ADS will appear in September issues of 
Progressive Farmer, Farm & Ranch-Southern Agriculturalist, 
Southern Planter, Arkansas Farmer, Mississippi Farmer, 
American Poultry Journal, Poultry Tribune, Full-page ads 
will follow in same magazines October and November. Ads 
will ask farmers to ‘see your Alcoa Roofing Dealer’, will 
also carry coupon. Sales leads resulting from coupons will 
be rushed to Alcoa Dealers, 
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application charts, folders for mailing or giving out to cus- 
tomers, window banners, newspaper mats for your own ads. 
New Alcoa movie, How to Build an Aluminum Pole Barn, 
is available for dealer showings to farm groups. 


RADIO CAMPAIGN is shown by station coverage map. Cam- 
paign will blanket 10-state Southeastern area with total 
of 988 Alcoa announcements over 38 radio stations. 
Radio announcements will stress advantages of roofing 
with Alcoa Aluminum, will urge farmers to see their 
Alcoa Dealer. Combination of radio, magazine advertis- 
ing, publicity and direct mail is expected to create un- 
precedented demand for Alcoa Aluminum Roofing in area. 











INCREASED FOURTH-QUARTER PROFITS SEEN 
FOR ALCOA ALUMINUM FARM ROOFING DEALERS 


All-out Alcoa campaign 
to feature complete line, 
including new 48 inch sheet 


Every possible means of reaching farmers in the 
Southeastern states will be used during September, 
October and November to tell the story of Alcoa 
Aluminum Roofing. 

Alcoa advertising in state and regional farm 
magazines, radio announcements, publicity, direct 
mail and point-of-sale dealer pieces will all be 
brought into play to emphasize to farmers the ad- 
vantages of Alcoa Aluminum Roofing and to intro- 
duce Alcoa’s new 48” wide roofing sheet. 

Commentingon the 10-statesalesdrive, Gene Ham- 
mond, Sales Manager, Alcoa Aluminum Farm Roof- 
ing, says, ‘‘Any dealer in this area who has been think- 
ing about handling aluminum roofing would do well 
to make his move now. This high-powered campaign 
will hit at the peak of the biggest buying season for 
roofing. I predict increased fourth-quarter profits 
for every dealer who ties in with Alcoa this fall.” 

Dealers in the area are urged to contact Alcoa 
immediately in order to secure maximum benefit 
from the promotion. For full dealer information, 
send the coupon on the following page, or write: 
ALUMINUM COMPANY OF AMERICA, 2128-J Alcoa 
Building, Pittsburgh 19, Pennsylvania. 
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UP TO.15° COOLER INSIDE! y 


COOLER CHICKENS lay more and better eggs, gain faster. 
By keeping hot sun out, Alcoa Aluminum Roofing keeps 
poultry houses up to 15° cooler. Dealers find it’s easy 
to sell Alcoa Aluminum Roofing, because it earns money 
for the farmer. 


“ 
UP TO 15° COOLER INSIDE! )< 


LIVESTOCK THRIVE, too, under Alcoa Aluminum Roofing. 
More milk production, greater weight gain in hot 
weather. Alcoa Dealers find almost every sale is a big 
sale, since Alcoa Aluminum Roofing is usually purchased 
to cover an entire building or group of buildings. 
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NEW 48” WIDE ALCOA ALUMINUM ROOFING SHEET will be in- 
troduced to farmers in fall campaign. The new, wider 
sheet not only saves installation time and labor and 
affords savings in material at side laps, but also promises 
longer life through increased corrosion resistance. Made 
of an improved Alcoa alloy, the sheets are stronger, hold 
tighter. Alcoa’s complete line of aluminum roofing and 
accessories enables you to satisfy every customer need. 
Yet, you need carry only those sizes and styles most 
popular in your own area, Your Alcoa jobber carries the 


rest—available to you on ernight delivery. 
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COMPLETE PLANS for 
barns, poultry houses 
other farm buildings will 
be offered by Alcoa to 
farmers during big fall 
promotion. Aluminum 
roofed buildings in plans 
are specially designed 
for southern farms by a 
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“BEST”... .“MOST PROFITABLE”. . . 
“MONEY-MAKER”... SAY SOUTHERN DEALERS 
ABOUT ALCOA ALUMINUM FARM ROOFING 


“A profitable item for any dealer to 
handle,’’ says Alcoa Dealer, W. E. 
Milton of Murrow Brothers and 
Heath Co., Inc., Albemarle, S. C. 
“T like to handle Alcoa Aluminum 
Roofing Sheet because all Alcoa 
products are the best in aluminum.” 


“A money-maker for me, because it re- 
quires no painting or upkeep,”’ says 
Alcoa Dealer, E.S. Latimer, owner 
of Latimer’s Hardware, Greenville, 
S. C. “Alcoa Aluminum Roofing is 
a fast mover because farmers are 
trying to modernize their farms to 


“A most profitable line,” says Alcoa 
Dealer, N. M. Johnson, President 
of Johnson Cotton Co., Dunn, 
N. C. “We have been selling alumi- 
num roofing for the past several 
years and have been delighted with 
the results.” 


meet the stride of progress.” 


& 
<\/ TIME IS SHORT— PROFIT OPPORTUNITIES GREAT. 
\, SEND COUPON NOW FOR FULL FACTS 
ON HOW YOU CAN BECOME AN ALCOA 


ALUMINUM FARM ROOFING DEALER. 


Alcoa’s big 10-state promotion starts in Sep- 
tember, runs through November. Get facts 
now, and you will earn maximum profits. 
Mail coupon today, sure! 


Aluminum Company of America 
2128-J Alcoa Building 
Pittsburgh 19, Pa. Jobber inquires also invited. 

Please rush me full information on Alcoa's complete line of 
Aluminum Roofing and Accessories, and details of the 10-state a | 


ALCOA 


campaign which starts this September. 





Non ALUMINUM 


Firm 


ALUMINUM COMPANY OF AMERICA 
Address 


City 








“Your Grandfather sold paint 


.se We Sell Color. 


“The entire paint-selling picture 
changes periodically, Jimmy. For in- 
stance, your grandfather poured fine 
paint from a barrel for each customer. 
Then for faster, more convenient sales, 
it was put up in cans, but with rather 
limited color selection. Today, with 
Decor-MaTIC, Pee Gee gives us great 
color range to increase paint sales. 


“The Decor-matic color system 
has the wide selection of 180 fashion- 


Do yourself a profitable favor and fill out the coupon now! 


PEASLEE-GAULBERT 


PAINT & VARNISH COMPANY 


223 N. 15th S 


treet, - 
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South Since 


“correct colors. The exclusive dial 


makes colors easy to choose . . . actu- 
ally makes color selection self-service. 
And for all this we stock only 18 base 
colors and 20 “one-shot tube” colors 
to keep our inventory low .. . our 
turnover high. 


“87 years of paint-making experi- 
ence has gone into Pee-Gee One Coat 
Flatkoatt. To make it easy to sell, 
Pee-Gee has given this truly fine paint 
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‘all the qualities our customers need 
in a flat wall enamel. It’s easy to apply 

it’s quick-drying and odorless .. . 
it has a tough alkyd base .. . it’s 


scrubbable. 


Now, these 180 beautiful colors 
come in this top quality paint. It’s the 
practical Decor-matic color 
system that brings us this automatic 
way for color to increase our interior 
paint sales.” 


very 


Peaslee-Gaulbert Paint & Varnish Company 
Dept. 9B 
Gentlemen 
about the Decon-matic paint color system, 
Please rush my free copy of “A New Formula 
for Profitable Paint Sales.” 


223 N. 15th St., Louisville, Ky. 
I am interested in learning more 


Name 


See See 


lle, Kentucky 


1867 
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City 
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This Louisville dealer finds that 
SMALL SERVICES DRAW BIG CROWDS 


* The Clifton Supply and Lumber 
Company promoted the “Do-It- 
Yourself” idea in Louisville, Ken- 
tucky, long before it became a 
nation-wide theme of building ma- 
terial merchants and manufactur- 
ers. For several years, the com- 
pany featured above its name in 
advertising the slogan, “We Cater 
to the Home Hobbyist.” 

This firm came into existence 
only “through popular demand’— 
customers were knocking on the 
doors before it even existed. 

The owners—Street A. Barnett 
and Lindsey Raidt, housing project 
developers—purchased the site of 
the former Clifton Coal and Lum- 
ber Company in 1948 for use as 
storage space for materials. Al- 
though this former lumber yard 
had not been in operation for more 
than a year before Barnett and 
Raidt bought the property, former 
customers started showing up to 
try to buy materials. About a year 
later, the owners decided that a 
strictly retail lumber yard was 
the most practical use of the prop- 
erty. 

It was a wise decision, for sales 
have increased steadily from $63,- 
000 in 1949 to $633,000 in 1953! 

Barnett devotes all of his time 
to managing the yard. Since Raidt- 
Barnett, Inc., is strictly a specu- 
lative building firm, rather than a 
contracting operation, Louisville 
builders do not look upon Barnett 
and Raidt as bad competitors. 

The Clifton building supply firm 
recommends contractors to custom- 
ers and consequently gets the con- 


tractors’ business. But it attributes 
its remarkable increase in sales to 
the manner in which it caters to 
home-owners. It has earned the 
reputation of being a place where 
customers get smali extra services 
free. 

Three company employees are 
trained to advise home-owners 
how to carry out any building or 
repair job. Until recently, Barnett 
personally gave such advice in his 
own home to customers who want- 
ed information. Finding that it 
took up too much time, he finally 
had to discontinue it to have a few 
nights left for other activities. 

The Clifton firm recently re- 
modeled its store to make customer 
shopping easier, and the display 
room and offices more appealing. 
During the week of the ‘formal 
opening, 1,200 people visited the 
yard. 

Since the store’s appearance was 





improved, Barnett estimates that 
floor traffic has increased 20 per 
cent. 

On Saturdays the display room 
“looks like a dime store,” accord- 
ing to Barnett. That is when the 
store is so crowded that all per- 
sonnel — even the four truck 
drivers — become salesmen. No 
deliveries are made on that day. 

(See SMALL SERVICES page 92) 


The picture window, below, installed 
in the side of the remodeled display 
room of the Clifton Supply and Lum- 
ber Company in Louisville, Ken- 
tucky, permits a view of most of the 
interior of the large lumber ware- 
house. Bottom photo shows the ware- 
house, right, joined to the display 
room and office over a driveway be- 
tween. The company’s newspaper ads 
carries the slogan “Lumber from a 
Piece to a Pile.” 
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Short Cuts to Steady Profits! 


SHORT LENGTHS OF MASONITE PRESDWOOD 
BUILD MORE “DO-IT-YOURSELF” BUSINESS! 


Are you getting the full potential out of Profit Panels of 
Presdwood”? 

There’s a growing and consistent market for handy sizes 
of this famous all wood hardboard—from the youngster 
building a birdhouse to homemakers who need “just a 
little more’’ to finish the kitchen cabinets. Farmers, fac- 
tory people, storekeepers, as well as your steady trade will 
find it easy to drop in, if you make it easy for them to buy. 

You can stock all regular thicknesses of Standard 
Presdwood, Tempered Presdwood, Leatherwood” and 


*Peg-Board” Reg. T. M. U.S. Pat. Of, B. B. Butler Mfg., Co., Inc. 


Tempered Duolux” in 4-foot widths, and handy lengths 
from 1 foot to 4 feet. They can be included in your next 
pool car order! Get in touch with your Masonite repre- 
sentative now! 

Make Masonite short panels your traffic stopper 
by displaying them prominently in your showroom. Make 
it convenient for your customers to see and select their 
handyman requirements. Ask your Masonite Representa- 
tive about the new Peg-Board* point-of-sale displayer and 
other Masonite helps on “short cuts to steady profits.” 


NATURALLY STRONGER WITH LIGNIN 


® 
meso? | MASONITE 


wooomorseT®) OR PORATION 
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Dept. SBS-9, Box 777, Chicago 90, Il. 


“Masonite” signifies tt te Corporation is the source of the product 
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<éwashington NEWS 


$720 More Each Year 


Final reports from 940 companies 
just surveyed by the Chamber of 
Commerce of the U. S. reveal that 
fringe benefit costs amounted to $720 
per employee during 1953. Such costs 
to the employer, in addition to base 
pay, include social security, pensions, 
vacations, and the like. 

The Chamber study showed that 
this annual figure was $76 higher 
than that obtained in a survey on 
1951 fringe benefits. (For prevalance 
of various benefits to employees see 
news story on page 60 of this issue.) 

Raising of social-insurance bene- 
fits and broadening of unemploy- 
ment-insurance coverage by Congress 
this year will increase benefits re- 
ceived by employees and, thereby, 
the total personnel cost of employers. 
Including the tax deductions and 
liberalizations enacted by Congress, 
cradie-to-grave security is assured 
for most Americans now. 


NLRB Rulings May Exempt 


Two recent rulings by the National 
Labor Relations Board set new stand- 
ards that will determine whether it 
will accept jurisdiction of petitions 
for representation of employees or 
unfair labor practice complaints un- 
der the Taft-Hartley. 

Whether the employees of a firm 





may have the protection of the Taft- 
Hartley law depends on the employ- 
er’s sales volume and the nature of 
sales or services rendered in inter- 
state commerce or to customers who 
are subject to the jurisdiction of the 
National Labor Relations Board un- 
der the new standards. In other cases, 
according to the Labor Relations In- 
stitute, other standards are used in- 
cluding purchases of goods, materials 
or services, and some will be denied 
protection of the Federal law without 
regard to their sales or service vol- 
ume. 

“The effect of denial of jurisdiction 
of cases under these new policy 
standards by the NLRB,” according 
to the institute’s director O. C. Cool, 
“is to leave labor relations disputes 
of lumber dealers, contractors, and 
others to be determined under state 
laws or in a no-man’s land where no 
legal remedies are provided under 
local or Federal statutes.” 

The new NLRB standards for re- 
tail stores state that a single inde- 
pendent retail store or a chain of 
stores operating entirely within one 
state will NOT come under the 
board’s jurisdiction unless the store 
involved in the case has purchases 
amounting to at least $1,000,000 a 
year coming to it directly from out- 
side the state, or has purchases of 
$2,000,000 a year coming to it indi- 
rectly from outside the state, or if 
the store ships $100,000 worth of 
merchandise into other states. An- 








“How's that for suggestive selling. boss? He just came by for the nails. 
I sold ‘em sash, boards, and paint, too!” 
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other rule applies for chain stores 
operating in more than one state. 

Woodworking establishments are 
included in the same classification 
as manufacturers under NLRB rules. 
For a full analysis of the new rulings 
write to the Labor Relations Insti- 
tute, P. O. Box 29, Newark 1, N. J., 
on your company letterhead. 


Business Census Coming 


After wavering on the need for and 
financing of a census of business, 
manufactures, and mineral indus- 
tries for 1954, the Congress in its 
rush to adjourn finally appropriated 
$8,430,000 for this purpose. 

Such censuses were due to be 
taken on 1953 business activities, but 
Congress would not allow the ex- 
pense. The resultant data are basic to 
sound market planning by govern- 
ment and industry. 


Revitalized FHA 


Following the signing into law of 
the Housing Act of 1954 and the 
swearing in of Norman P. Mason as 
full-fledged commissioner of the 
agency, the Federal Housing Ad- 
ministration is being reorganized, 
revitalized, and empowered to make 
the housing act work efficiently for 
“the average man.” 

The FHA field managers were 
briefed at a two-day meeting here 
on the new housing provisions and 
the new FHA organization for mak- 
ing them work without fraud and 
irresponsibility. The new FHA or- 
ganization calls for four assistant 
commissioners—one each for tech- 
nical standards, programs, opera- 
tions, and administration—and sec- 
tions on public information, minori- 
ty group housing, and examination 
and audit all reporting directly to 
Mason. 

Implementation ofthe housing 
law is nearing completion. On 
August 10 Mason issued the new 
FHA regulations on sales housing, 
which accounts for over two-thirds 
of total FHA volume. On August 25, 
regulations for the multi-family 
rental housing program were issued. 
They call for cost certification to 
eliminate windfall profits and for 
substantial investment in the proj- 
ect by the builders. 

Cyrus B. Sweet, past-president of 
the National Retail Lumber Dealers 
Assn., was appointed director of 
FHA’s home modernization and re- 
pair program. Regulations for it are 
to become effective October 1. 
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Take a good look at this low-pitched Flintkote 
SKYLINE roof—made with beautiful Mist Grey 
Thikbut Shingles. This modern styling is one 

of the reasons why so many of these new Gerholz 
houses are being sold before they are completed. 
GERHOLZ COMMUNITY HoMEs, INC.: Builders 
WiunaM K. Davis & AssociATEs: Architects 


Flintkote’s Skyline System of Roofing 


helps make 


Wate Vining Westgate Pak 


The Latest Thing in Community Planning 


Gerholz Community Homes, Inc., Flint, 
Michigan, has been successfully building 
homes for 30 years. Now, in Westgate 
Park, it is topping past achievements 
with a wonderful new development of 
moderate-priced houses . . . homes that 
are masterpieces of contemporary design. 


In these new homes, roof trusses, with as 
low a pitch as 3” per foot, are used to 
permit maximum open planning. Open 
beam ceilings are featured in the living 
areas, conventional ceilings in remainder 
of house accessible via disappearing 
stairs to provide overhead storage. 


The new Flintkote SKYLINE Roofing 
System, engineered especially for low- 
pitched roofs, makes possible this 
flexibility of design. 


The Standard Skytab specifications of 
the SKYLINE System is used on these 
Gerholz low-pitched roofs: Flintkote 
Thikbut Strip Shingles (in a wide variety 
of colors), applied over two plies of 
Viskalt Saturated Felt. 
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The Nahonal Assoewhon of ome Puilders of the United States 


IN NEIGHBORHGOD DEVELOPMENT 


presents 
AWARD OF MERIT 








Skytab is ideal for all types of contem- 
porary structures where roof slopes are 
within a range of 2” to 4” per foot. 


In addition to Skytab, the SKYLINE 
System of low-pitched roofs consists of 
two other specifications: Skytex and 
Skykote. 


Skytex is perfectly suited for decorative, 
low-sloped built-up roofing . . . either 
residential or commercial . . . where in- 


gu 


cline is from 34" to 2” per foot. 


Skykote is designed to recoat or color 
existing roofs or decorate built-up roofs. 


Investigate Flintkote’s new 3-in-1 roof- 
ing system—SKYLINE. Write for com- 
plete detailed specifications today. 


THE FLINTKOTE COMPANY, Building 
Materials Division, 30 Rockefeller Plaza, 
New York 20, N. Y. 


, 


Mr. Robert P. Gerholz, the only 
man to have been President of 
both NAHB (1944) and NAREB 
(1950), writes: ‘‘The SKYLINE 
System of Roof Application serves 
a need in the industry in that it 
gives us a marvelous new prod- 
uct for use in our new contem- 
porary designs—a wide color 
range at a price we can afford 
to pay.” 


FLINTKOTE 


Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 45 





supply « demand § 


THE BUSINESS OUTLOOK for 
building material dealers and for 
construction workers for the rest of 
1954 is bright. Record-breaking 
housing starts and awards of new 
construction contracts make it so. So 
do the eased credit provisions of the 
Housing Act of 1954. 

Non-farm housing starts in July 
were estimated by government agen- 
cies at 112,000 — up 16% from a year 
before. This total was the greatest for 
any July on record except in 1950. 
And, for the first time this year, the 
cumulative number of dwelling starts 
since the start of the year topped the 
comparable period for 1953. Private 
dwelling starts for the fifth month 
this year surpassed a seasonally ad- 
justed annual rate of 1.1 million. 

The July total of $1,836,935,000 of 
construction contracts in the 37 states 
east of the Rockies set a new record, 
being 2% greater than for July '53 
and up 6% from June. The F. W. 
Dodge report further showed that 
contracts awarded for the first seven 
months of this year set an all-time 
record, being 14% greater than for 
last year, at a total of $11,088,084,000. 
It was also above the previous seven- 
month high — that for 1951 when 
contracts included $980 millions for 
the AEC projects alone. 

Residential contracts for the seven 
months were 21% greater than for 
the comparable '53 period. Non-resi- 
dential jobs were up 9%. 


REACTING TO BOTH the West 
Coast lumber strike and the upturn 
in construction activity, wholesale 
prices of lumber and wood products 
in July increased 2.2% over the June 
index. But the wholesale price level 
was still 1.8% under last July’s rate. 
However, it was 5.8% above the June 
60 figure. 

Latest reports from the West Coast 
indicate a more stable price plateau 
for dimension lumber as well as 
boards. More mills are running again 
as slightly higher or identical con- 
tracts are signed by the workers, 
with some contracts subject to ad- 
justment to any over-all union gain. 

The price for plywood stays as 
firm as the demand, as strike-cut 
output is gobbled up for large and 
sundry construction jobs and Do-It- 
Yourself projects. 


THE AIA—American Institute of 
Architects—has indirectly entered 
the campaign to curb imports of 
foreign building materials and sup- 
plies. Import of Japanese and Finnish 
hardwood plywood at a price 11% 
under the domestic scale has had the 
Hardwood Plywood Institute and al- 
lied interests urging Congress to set 
up a tariff wall to offset this compe- 
tition. 


46 


In its bulletin recently, the AIA 
warned its members to exercise care 
in accepting imported materials on 
engineered jobs: 

“Where materials are delivered 
which require replacement because 
of failure to meet approved or speci- 
fied requirements, or by damage 
done in transit, it is essential that 
such replacements be available 
quickly to avoid delay in the prog- 
ress and completion of the work.” 


MASONRY CONSTRUCTION re- 
quirements of all types have just 
been revised by a national committee 
on Building Code Requirements and 
Good Practice Recommendations, En- 
titled “American Standard Building 
Code Requirements for Masonry,” 
the 38-page pamphlet (A41-1) may 
be obtained for 20 cents a copy from 
the American Standards Assn., 70 
East 45th Street, New York 17, N. Y. 

This new American Standard in- 
cludes definitions, specifications for 
materials, allowable stresses, and 
miscellaneous requirements such as 
thickness of foundation walls, bond- 
ing of masonry walls, protection 
against freezing, and bracing against 
lateral loads. 


BROCHURE NO. 3 published by 
the Architectural Woodwork Insti- 
tute and distributed to all established 
architects in the nation covers “Wood 
Frames and Windows.” It shows the 
types of wood windows now being 
installed in hospitals and schools, 
and it covers correct grades of soft- 
woods and hardwoods for such cus- 
tom millwork. Through its mill mem- 
bers, AWI is waging a campaign for 
increased.use of woodwork in mod- 
ern construction. 


AMONG OTHER industry groups 
out for a bigger share of the con- 
sumer and construction dollar is the 
Wallpaper Council. It is shooting a 
barrage of advertising and publicity 
at home-owners, decorators, and 
builders — and advising the dealer 
of ways to serve them better. The 
council’s Fall Wallpaper Fair be- 
gins October 1. It will be supported 
by four-color, full-page ads of the 
council in the October issues of 
Better Homes & Garden, American 
Home, House Beautiful, House & 
Garden, and Family Circle. 

Wallpaper photos and features will 
appear in a score of consumer mag- 
azines as the council strives to have 
a larger portion of the 211,523,630 
rooms in our nation’s homes covered 
with wallpaper. 


WITH ORDERS for Southern pine 
in the week ended August 21 run- 
ning 3% above production and ship- 
ments 5.8% ahead of output, the 
Southern Pine Assn. calls public at- 


tention to the fact that “the Southern 
pine lumber industry is taking im- 
portant steps toward assuring a per- 
manent supply of the raw material 
to its operations.” 

The findings of an SPA survey re- 
vealed that during the 1953-54 
season, the Southern lumber indus- 
try planted 52,819,000 seedlings in 
12 states. This was estimated as 
enough to plant 57,352 acres to a tree 
crop. Louisiana paced the 12 states 
with 15.5 million seedlings planted, 
and Georgia came second with 8.2 
million. 


ALTHOUGH THE MARKET is 
pretty firm for the prices of some 
building materials, certain other 
items handled by lumber dealers, 
such as appliances and building spe- 
cialties, are being pressed by the 
competition of discount houses and 
so-called cash-and-carry supermar- 
kets. 

The temporary excess production 
of some items is forcing distributors 
to shave their prices or abandon the 
market. It all calls for a merchant 
re-examining his costs and being 
realistic in his pricing methods. 


HINES IN ATLANTA 


Clifford G. Rhea heads the new- 
ly-opened Southeastern wholesale 
branch of the Edward Hines Lumber 
Co. of Chicago. It will serve the 
growing demand for West Coast 
lumber in this area. A native of 
Tennessee, Rhea has had 25 years of 
experience in the lumber business, 
the last four with the Hines firm. 
His headquarters are in his home at 
4043 Fama Drive, N. E., Atlanta, Ga. 
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THE ONLY TENSION SCREENS THAT HAVE EVERYTHING... 


KEYSTONE 


ALUMINUM FRAMELESS TENSION SCREENS 


SALES OF TENSION SCREENS are soaring ...and that's 
only natural! They're the lightest screens ever marketed, 
easiest to handle; easiest to store. They're put up and taken 
down from inside the house. They abolish maintenance . . . 
never have to be painted. 

On top of that, Keystone Tension Screens are all-aluminum 
and never rust or stain the woodwork... last years longer 
...cost less than old-fashioned screens and are far more 
economical. And only Keystones have all the special advan- 
tages and extra features shown at the right. 

For most sales with the least sales effort, get the full facts 
about Keystone Aluminum Frameless Tension Screens. Mail 
coupon below — it pays off every time. 


KEYSTONE 


WIRE CLOTH COMPANY 


HANOVER, PA . FOSTORIA, OHIO 
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Slide bracket held by screw. 

Round headed screw installed 
in top blind stop holds remov- 
able top bar bracket. 





2 Patented, tamper-proof ten- 
sion catch at sill holds Key- 
stone Screen securely in place. 
Just turn knob to adjust for 
proper permanent setting. 





Exclusive free-floating sill 

bar assures snug fit at bot- 
tom... adjusts screen to uneven 
or off-level sill. 





4 No bulky hardware on sill 
... just a neat, small, per- 
manent bracket. 





5 Extra strong vertical edges 
are 5-strand selvage, of spe- 
cial flat wire, to keep taut. 











Dept. 0-9, Hanover, Pa. 


Kindly send me ful! information about Keystone Aluminum Frameless 
Tension Screens. 


Ese = 
Keystone Wire Cloth Co. Y 
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B coat AND Best LINE OF 


Free Dealer Sales Aids 


means 


EASIER SALES! FASTER TURNOVER! 


LS s WILE 


all-purpose WINDOW MATERIALS 





Oi, R-V-LITE provides such a wide range of advertising materials! 
Every avenue of sales is fully covered—to attract new customers— 
remind your trade of the many R-V-LITE and VIMLITE uses and 
advantages. On your windows, inside your store, in your mail and local 
advertising, these free materials do an effective selling job! And, they 
tie in with R-V-LITE’s huge consumer campaign. Eleven leading 
magazines are directing readers to your store for their R-V-LITE and 
VIMLITE needs. Use these effective, free materials to build new 
R-V-LITE and VIMLITE volume... and related sales. . . right now! 


Caen /3 TOP-DEMAND PRODUCTS 


— = 
<<a 100-C GREEN COTTON REINFORCED 
200-P SARAN PLASTIC REINFORCED 
300-CW VIMLITE— 10 MESH ELECTRO. 
GALVANIZED WIRE 
400-T WAX IMPREGNATED FABRIC 
700-W ALUMINUM WIRE REINFORCED 


800-CW 14 MESH ELECTRO- 
GALVANIZED WIRE 


15-V V-LITE 4-MiL CLEAR VINYL PLASTIC 

50-C WHITE COTTON REINFORCED 

WAX-LITE— WAX IMPREGNATED 

MATERIAL 

12-SP DELUXE STORM PANE — COTTON 
REINFORCED 

36-SP STORM PANE — 2-MiL CLEAR 
VINYL PLASTIC 

KD-12 KRAFT-DOOR WITH 15-V PANE 

250-S PONDEROSA PINE MOLDING 
STRIPS 


PLAN AHEAD...BE AHEAD ...with the LINE! 


.? ao 


+y 


“a 














TIE IN NOW with the intensive R-V-LITE—VIM- 
LITE consumer advertising campaign reaching 
your prospects through the pages of their favorite 
magazines. Use these top-rank sales aids, every 
day, to draw new customers and extra sales during 
this big season ahead! 


Available through leading wholesalers in the 
U. $. and Canada 


‘Serene 
>, thanse- 


Exclusive Manufacturers of R-V-LITE & VIMLITE 


ArvEY..C ORPORATION 


Since 1905 © 3462 N. Kimball Ave. Chicago 18, Ill. 





tindustry NEWS 


Wm. Cameron Control 
Sold to Certain-teed 


Sale of controlling stock in William 
Cameron and Co. to the Certain-teed 
Products Corp. by Cameron family 
members was announced by F. R. 
Weddington, president of the Cam- 
eron firm, on August 16. 

William Cameron and Co. will 
continue to operate under its original 
name, management, and policies, 
Weddington assured employees, 
stockholders, customers, and sup- 
pliers. The firm operates 75 retail 
lumber yards in Texas, 19 whole- 
sale branches, and manufactures 
millwork products under the Ideal 
brand in Waco, company head- 
quarters. 

Certain-teed paid about $22 a share 
for family holdings of some 615,000 
shares of Cameron Co. stock, at the 
rate of $11.50 cash and one-half 


Although the Certain-teed Products 
Corp. has bought controlling interest 
in William Cameron and Co., Texas 
manufacturers and distributors of 
wood and other building products, 
it will continue to operate under the 
existing name, policies, and manage- 
ment. F. R. Weddington, above, 
president of the Cameron firm, be- 
comes a member of the board of 
directors of Certain-teed, along with 
two family stockholders. Wedding- 
ton is a past-president of the Ameri- 
can Wood Window Institute. 


50 


share of Certain-teed stock for each 
share of Cameron stock, Wedding- 
ton said. The amount involved in 
the Cameron family stock sale is 
over $13,200,000. 

Including employees of the firm 
and other parties, minority stock- 
holders were made the same offer 
by Certain-teed for their 200,000 
shares of Cameron stock. 

The family sellers were Mrs. Flora 
M. Baird, Buffalo, N. Y.; Mrs. Helen 
Jones end Mrs. Ike Kampmann Jr., 
of San Antonio, and Mrs. Eleanor C. 
Van Clief, of Charlottesville, Va. Mrs. 
Baird is the only surviving child of 
the founder and only surviving orig- 
inal stockholder. So this Cameron 
stock sale removes the last family 
link between the present firm and 
its founder, William Cameron. He 
started lumber operations in the 
Southwest in 1868, building the em- 
pire in timbering, retail yards, and 
building materials. 

Weddington announced that Wil- 
liam C. Baird, Ike S. Kampmann Jr., 
and he would be made members of 
the board of directors of the Certain- 
teed Products Corp. under the terms 
of the family stock transaction, 


Ruberoid Buys Gypsum 
Plant; to Sell Insulation 


As an important step in diversifica- 
tion of its product lines, the Ruberoid 
Co. has purchased the Ebsary Gyp- 
sum Co., Rochester, N. Y. 

Founded in 1909 by Frederick G. 
Ebsary, the company produces gyp- 
sum wallboard, lath, plaster, block, 
and gypsum rock, It operates a board 
and plaster plant at Wheatland, 18 
miles from Rochester. 

“We enter this new field,” de- 
clared Herbert Abraham, Ruberoid 
chairman, “with the conviction that 
the building industry will continue 
to grow faster than the rest of the 
economy.” 

The Ruberoid organization also 
has been named a distributor of 
Fiberglas roof insulation by the 
Owens-Corning Fiberglas Corp. 

Ruberoid will distribute the prod- 
uct in 37 states east of the Rocky 
Mountains. Ruberoid and Owens- 
Corning sales representatives are 
calling on architects and contractors 
in this area in a campaign to increase 
interest in this product. 


National Exposition-Forum Beckons 


Retail Lumber Dealers to New York 


TO WITNESS and participate in “the 
greatest event in the history of the 
retail lumber industry,” dealers from 
throughout the nation will gather 
at the huge Kingsbridge Armory in 
New York City, October 2-10, for the 
National Retail Lumber Dealers Ex- 
position and Forum. 

Special trains will take members 
of the Texas and Southwestern asso- 
ciations — and special pullman cars 
will take members of Mississippi and 
other Southern associations — to 
New York for the nine-day exposi- 
tion of building products, material 
handling equipment, and light con- 
struction methods. 

The vast displays of building prod- 
ucts, services, and techniques will 
be open to dealers and the general 
public from Saturday afternoon, Oc- 
tober 2, through Sunday, October 
10. Demonstrations, clinics, and 
forums will keep dealers busy from 
Monday through Friday. Although 
the itemized cost of the dealer fea- 
tures is $71, a special “package deal” 
is offered to dealers for $45. 

Demonstrations of material-han- 


dling equipment will be staged by 
factory specialists each morning, 
Monday through Friday. All sorts of 
building materials will be unloaded 
from freight cars, into a simulated 
lumber yard, and then moved out 
“for delivery to jobs.” Two-day 
clinics on material handling in lum- 
ber yards will be held Monday-Tues- 
day and Wednesday-Thursday. The 
nine-man committee on this activity 
is headed by Merritt Ludwig of Pa. 
and includes Craige Ruffin of Va. 

A clinic on retail material mer- 
chandising will be held in four half- 
day sessions, beginning Wednesday 
afternoon and ending Friday morn- 
ing. Latest tested techniques of store 
design, display, and equipping will 
be presented by retail-store planning 
experts. Russ Nowels of Mich. heads 
the committee of seven, which in- 
cludes Elias Nuttle of Md. and Middle 
Atlantic’s Bob Jones. 

Demonstrations of Lu-Re-Co panel 
construction of homes will be held 
morning and afternoon, Monday 
through Friday. A Lu-Re-Co paneled 
house, completely decorated, land- 
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“why bu Id : Alexander Caplan will use 


nothing less than Genuine Cedar Shingles 


In the next twelve months, Alexander Caplan plans one hundred more homes in his lovely Rolling Hill 
development, located at Noe Avenue and Southern Boulevard, Chatham Township, New Jersey. All will 
feature the crowning beauty of genuine Certigrade shingle roofs. 





In his nationally known Rolling Hill, The reasons builder Caplan uses cedar 
New Jersey development, Alexander Caplan has shingles are the same reasons 
used carloads of Certigrade shingles. Certigrades can step up your roofing profits: 


Mr. Caplan—like so many successful builders across ¢ Beauty of appearance 


America — has found that natural materials, ¢ Insulation against heat and cold 


such as cedar shingles, help speed the sale of his ¢ Rigidity against wind and hail 


homes and build his reputation for quality e Extra years of low-maintenance service 
« Application economy over spaced sheathing 
Your customers are no exceptions. Retailers ° . 
h ber th ‘es tied . Cash in on the trend to the “Real Thing” in home 
who remember that profit is ted to mark-up Ls oi construction and modernization. Today, start en- 
stressing the value of cedar as joying the increased gross that genuine Certigrade 


against the price of substitute materials. red cedar shingles are bringing. 


CERTIGRADE 


RED CEDAR SHINGLE BUREAU 


5510 WHITE BUILDING, SEATTLE 1, WASHINGTON 
550 BURRARD STREET, VANCOUVER 1, B.C 
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scaped, and furnished, will be dis- 
played. A semi-constructed house 
will be built so as to spotlight the 
details of interior construction. A 
third shell house will be erected so 
as to show full details of panel wall 
and roof assembly. Prefabrication of 
the Lu-Re-Co panels will be shown, 
and selected lumber dealers will re- 
port their experience in making and 
selling these panels. Paul DeVille of 
Ohio heads the demonstration com- 
mittee, of which Ned Ball of La. is a 
member. 

Marketing forums will be held 
Monday, Tuesday, and Wednesday 
afternoons. Ways to conserve and 
improve America’s housing — and 
how the Federal government can 
help —- will be explained at the Mon- 
day forum by a G man. Tuesday’s 
forum will present a panel of deal- 
ers discussing their success in serving 
the Do-It-Yourself market. The 
financing of light construction will 
comprise the Wednesday forum topic. 

Twelve national consumer maga- 
zines have designed and will have on 
display model residential rooms of 
1955. These rooms, which will con- 
stitute the Home of 1955, will in- 
clude Colonial living room, home 
workshop, Pacemaker kitchen, mod- 
ern kitchen, two bathroom-dressing 
rooms, carport remodeled into a 
family room, family studio room, 
combination laundry-play room, fin- 
ished expansion attic, living-dining 
room with Do-It-Yourself built-ins, 
and boy and girl’s rooms with DIY 
built-ins, 

Since the NRLDA headquarters 
and annual meeting will be centered 
at the Commodore Hotel, blocks of 
rooms have -been reserved there for 
official representatives of the NRLDA 
affiliated state and regional dealers 
associations. 

Other dealers and parties planning 
to attend the exposition-forum should 
apply for room reservations through 
the NRLDA Housing Bureau, N. Y. 
Convention and Visitors Bureau, 500 
Park Avenue, New York 22, N. Y. 

Containing 180,000 unobstructed 
square feet of exhibit space, the 
Kingsbridge Armory is located in the 
Bronx, upper New York City. 

The National Broadcasting Co. will 
originate its morning “Home” tele- 
vision program at the exposition hall 
the week of October 4. It will fea- 
ture the model rooms and outstand- 
ing product exhibits. 

The New York Journal-American 
will sponsor the exposition locally 
for home-owners, consumers, and 
builders through extensive daily 
publicity and a special exposition 
section on Sunday, October 3. 

The seven purposes and objectives 
of the exposition-forum, according 
to NRLDA planners, are to: 

1. Sell the retail lumber industry 
to the public by impressing every 
consumer that “if you are going to 
build anything, see your local lumber 
dealer first.” 

2. Sell new homes to the public 


52 


Henry J. Munnerlyn, building mate- 
rial merchant of Bennettsville, S. C., 
will preside at sessions of the board 
of directors of the National Retail 
Lumber Dealers Assn. in New York 
City mext month. The nine-day 
NRLDA Building Products Exposi- 
tion and Merchandising Forum will 
climax his two years of leadership 
as NRLDA president. 


by spotlighting the latest and best 
in residences, include the Lu-Re-Co 
panel technique of construction. 

3. Sell home modernization. 

4. Sell more manufacturers on 
time-proven dealer distribution. 

5. Exhibit a great range of building 
products and methods. 

6. Bring dealers up-to-date on 
modern merchandising and operating 
techniques. 

7. Provide additional funds for 
NRLDA. Net proceeds from exhibit 
space and admissions will be set 
aside for special educational and in- 
dustry programs to be developed by 
the NRLDA directors. 


Promote Home Lighting 


The American Home Lighting In- 
stitute, Inc., composed of lighting 
fixture manufacturers throughout the 
nation, has developed a three-point 
campaign to promote greater demand 
for installed fixtures. 

The program includes a re-design- 
ed AHLI emblem for use on packages 
and advertising material; stressing 
the value of built-in fixtures as both 
a decorative and functional element 
to architects and builders, and a 
hard-hitting advertising program for 
consumers, 

Miss Minita Westcott, managing di- 
rector, reported at a recent gover- 
nors’ meeting in Atlantic City on 
AHLI participation in a model home 
project near Chicago. 


personnel 
parade 


Southeastern Pine Marketing Insti- 
tute... W.C. HAMMERLE has been 
appointed executive secretary of this 
organization of some 40 pine lumber 
manufacturers, with headquarters in 
Savannah, Ga. He will supervise the 
institute’s promotion of well-manu- 
factured, trade-marked, and grade- 
marked Southern pine lumber. 


Servel Corp. . . . New Southern 
regional air-conditioning manager in 
14 states is Patrick B. Krapri. With 
Servel since 1936, he has offices at 
900 Peachtree St., N. E., Atlanta, Ga. 
He was succeeded as zone air-con- 
ditioning manager in the Little Rock 
area by Nils D. Sellman, formerly 
with GE. 

National Oak Flooring Manufacturers 
Assn. ... At the recent annual sum- 
mer meeting in Memphis, members 
voted to change the by-laws to pro- 
mote Secretary-Treasurer Henry H. 
WI.1ns to the new post of executive 
vice-president. He is also secretary 


BRIGHTENS HOME WEEK 


This popular Hollywood star, Jeanne 
Crain, will reign over the building 
industry September 19-26 as Miss 
National Home Week. More than 
10,000 exhibit homes will be open to 
the public throughout the nation this 
year. Some 50 cities will feature a 
Parade of Homes, showing from 20 
to 40 houses built on one street so 
visitors can see various types. 
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@ Fall is the season when most farmers will be taking time 
out to repair their old buildings, to put up new ones or to 
erect fencing. 

Cash in on this big fall market. Be sure that you have 
adequate stocks of fencing and roofing to give these farmers 
prompt delivery of exactly what they need. Carry a com- 
plete line of products of proven dependability and wide 
customer acceptance. That means the USS quality prod- 
ucts for the farm . . . they are all leaders in their field. 

Remind each customer that comes in your door that he 
should take care of needed farm improvements NOW and 
should not keep putting off roof or fence repairs until 
trouble starts. 


TENNESSEE COAL & IRON 
DIVISION 
UNITED STATES STEEL CORPORATION, GENERAL OFFICES: FAIRFIELD, ALABAMA 
DISTRICT OFFICES: CHARLOTTE + FAIRFIELD +» WOUSTON + JACKSONVILLE 
MEMPHIS + WEW ORLEANS + TULSA 





USS AMERICAN FENCE 
-»- the South's favorite 


For a long time USS American Fence has 
been the South’s best selling fence. USS 
American Fence stands for ag qual- 
ity . . . will bring more sales, It is made 
of strong, low carbon steel that is heavily 

alvanized for long life. Its tension curves 
- *p it taut pty the years despite all 
kinds of weather. Its oe permit 
greater flexibility—prevent damage when 
animals push against the —— or when 
other cudion pressure is appli 


USS TENNESEAL V-DRAIN ROOFING 
.. it’s tops in roofing 


Special design features prevent leaks at 


ail the potential danger spots. Rugged 
steel aan heavy, uniform galvanizing as- 
sure long life. ‘enneseal is easy to apply 
with regular farm labor. It lies flat and 
snug and it stays that way. Remind cus- 
tomers that the cost of damage ca 

by a leaky roof often exceeds the cost of 
a new Tenneseal roof. And don’t forget 
the handy Tenneseal accessories, 











USS AMERICAN FENCE 
USS TENNESEAL V-Drain ROOFING 


eS ee a 
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NEW Fall 
starts 





Your new Fiberglas salesman... 


Dave Garroway . 


’ sells I iberglas 


Building Insulation for you on 


NBC’s big TV show, “Today”. 


You can insulate your attic at low cost with Fiberglas* 


stretch a house 


Insulate and finish off your attic—free book makes it easy! 


cooler in the summer, drastically cuts fuel 
bills too! It’s simple to install, sanitary, 
lasts for the life of your house. Insist 
on it in remodeling older houses, look 


It's easy to turn unused 
attic space into an extra 
bedroom or a hobby room 


for the whole family. This 


Insulation and take the “temper” out of temperature 


( . 
Your home stays snug and warm in the free 16-page book gives you 


complete step-by-step di- 
rections on flooring, tram- 

ing, trimming and finishing 
For year ‘round comtort, choose extra- 
efficient Fiberglas® Insulation. It keeps 
your home warmer in the winter, much 


all year ‘round 
winter, much cooler in summer. And man, what a saving 


In summer stay cool, 


for it when you buy a new house 
Building an attic room costs very little 
when you do the work yourself. But get 
started today! Write for your free copy 
of the “How To Do-It-Yourself” book to 
Owens-Corning Fiberglas Corporation, 
Dept. 1-K-20, Toledo 1, Ohio. 


Insvlations Are Distributed Natronally By 


INSULITE DIVISION, 


feasy work, thist Simply measure, cuc 


Insulate yout 


CERTAIN. TELD PRODUCTS CORP THe FLINTKOTE CO. 
KELLEY ISLAND COMPANY 


ARMSTRONG CORK CO. 


MINNESOTA AND ONTARIO PAPER CO Tet RUBEROID CO. 


and staple Fiberglas Insulation between studs 
It's remarkably light in weight, easy to cur 


and handle. Anyone can install it! 





Free Do-It-Yourself book 
makes insulating jobs easy 
Want to finish off your at 
ti? Want to add an extra 
room or insulate a garage? 
Or perhaps you'd like to 
msulate the attic of an older-type home 
where the spacing between the joists is 
irregular. This free booklet tells you the 


Are Distrib ty: 


|: | B kK R¢ J ] AN S , .. @ good guide to a good bUY in Appiionces + Air Filters + Lompshades + House Inwlation 


easy step-by-step way t 
Curtoin ond Draperies + Plastic Paneling + Screening and many other products for the home. 


jobs. And remember ¢ 
sulation is extra efficie 
permanent a qualit 
for in a new home, a req 
izing an older home. Write for your free 
Do-It-Yourself book now to: Owens- 
Corning Fiberglas Corporation, Dept. 
1-1-11, Toledo 1, Ohio. 


*Pikergian 0 the trade-mark (Mag. U8. Pos OF) 
of Onwene Corning Fiber gas Cor pores: 


Here’s just a sample of the big acs 
many in full-color—in Saturday 
Evening Post, Better Homes and 





Fibergies Building | 
ARMSTRONG COM CO. 
MINNESOTA &ANO ONTARIO PAPER CO 


i BERGLAS 


OP eereine (6 the trade-mark eg U% Pot OF at 
wens Carmumg Phen ates | or por etwom 
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CERTAIN. TEED PRODUCTS CORP 
KELLEY [RAND COMPANY 


THE FLINTKOTE CO. IN SULITE DIVISION, 
ow en Gardens, Popular Science, Popular 
Mechanics, Home Modernizing, 


and others. 


..@ good guide to a good buy in Appliances + Air Filters + Lampshades + House inwilation* 


Curtains end Draperies + Plastic Paneling + Screening... ond many other product: for the home, 
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Fiberglas Promotion 
this month! 


Special Program helps you sell 
more Fiberglas Insulation to America’s 


booming big ‘‘do-it-yourself’”’ market 


New “How To Promote Sales” Portfolio 


This is your dig money month for Fiber- 
shows you how to set-up a profitable 


glas* Building Insulation... and here 
is your big promotion package that 
gives you everything you need to sell 
those multi-million-dollar customers— 


Mr. and Mrs. Do-It-Yourself! 


school to boost your 
Kiberglas sales ... and boost the sales 
of all your other building supplies! 


“do-it-yourself” 


Remember . . . Fiberglas is the best- 
known of all insulations. And this new 


Look at all these selling helps: 
campaign—p/us the outstanding upe- 


Big 4-Color Ads in top-flight magazines. 
See some of the examples at left. 


Special Television Campaign with star- 
salesman Dave Garroway on NBC! 


riority of Fiberglas itself—will boom 
your sales even higher! 

So get 
business by cashing-in on this big fall 


your share of this booming 


using these free sales 
campaign broadside 


whole profit-making 


and by 
Our new 
you the 


If you ha 


call any 


push, 


New “Do-it-Yourself” Book to give ets: 
OOI|Ss. 


prospects. Tells how to insulate and 
finish-off attics; add rooms; 
porches, etc. Sells a// kinds of building 
supplies for you. 


your 


gives 
story. 


enclose 
received 


distributors 


ven't 

of the 
write Owens-Corning 
Dept. 162-1, 


your 
copy, 
listed below. ‘ 
Window Streamersand Envelope Stuffers! ‘Toledo 


New Window and Counter Displays! 


Fiberglas Corp., 
1, Ohio. 


FIBERGLAS BUILDING INSULATIONS ARE DISTRIBUTED NATIONALLY BY: 


<2, “~e Tiere: 


ARMSTRONG : CERTAIN-TEEO = bn 
CORK CO PRODUCTS CORP 
Lancaster, Pa Ardmore, Pa 


va On 


COMPANY 
Cleveland, Ome 


ONTARIO PAPER CO 


ant, 7 Y. Minneapons 2, Minn New York, HY 
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¥ Silent operation! 


GET THE 


FACTS< 


ON THE MOST 


ADVANCED WEATHERSTRIPPING! 


Cd ie 2y 
SO the complete 


story about the most advanced 
window equipment on the mar- 
ket! It’s a new folder that gives 
-all the facts on Zegers Dura- 


Cwwateal 
COMBINATION METAL WEATHERSTRIP 
AND SASH BALANCE 


seal Combination Metal, 
Weatherstrip and Sash Bat- 
ance | . . how it provides 414 


times better” er protec- 
tion plus easy Window opera- 
tion. Read about Dura-seal’s 


One-Piece Jamb Member that 
maintains a constant air seal 
and smooth opening and clos- 
ing no matter how the sash 
may expand or contract... 
about “Si-vel” coated springs 
that assure silent operation. 
See actual scientific proof that 
Dura-seal provides the best 
weatherstripping. Write for 
this important folder today! 


Zegers Incorporated 
8090 South Chicago Ave. 
Chicago 17, Illinois 





of the National Oak Wilt Research 
Committee and an advisor to the 
National Lumber Manufacturers 
Assn. 


American Society of Heating and 
Ventilating Engineers ... ELMER R. 
Kaltser has been appointed director 
of research. He has been in research 
work, specializing in the field of 
fuels, during the last 20 years and 
has served on the staff of Battelle 
Memorial Institute. 


PC Caravan Heads South 


The Producers Council’s $100,000 
traveling Caravan of Quality Build- 
ing Products started the second half 
of it nation-wide tour on September 
2 in Indianapolis, Ind. 

This is the first cooperative effort 
of a large group of building material 
manufacturers to display their prod- 
ucts in both small and large metro- 
politan areas. 

The fall tour will cover the Mid- 
west, South, Southwest, and East 
Coast. The caravan is scheduled for 
Louisville, September 8; Memphis, 
September 13; Dallas, September 17; 
San Antonio, September 21; Hous- 
ton, September 24; New Orleans, 
September 28; Birmingham, October 
1; Atlanta, October 6; Miami, Octo- 
ber 12; Jacksonville, October 15; 
Charlotte, October 19; Washington, 
D. C., October 22. 


PAUL A. MAHONY has been made 
vice-president in charge of sales for 
the Minnesota and Ontario Paper Co., 
in Minneapolis. He has served the 
International Paper Co. 23 years. In 
his new position, he will supervise 
sales activities for the paper, Insulite, 
and National Pole divisions and the 
commercial research, advertising, and 
traffic departments. He is a past 
president of the Groundwood Paper 
Manufacturers Assn. 
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BIRD 


Shingles =F 


& Sidings / 


r 


cow 


ee METS 


MOUNTAIN GREEN 
BLENDE WEATHERTEX 


RUSSET GLO 
BLENDE 


a 
3 


j 


A 


BROWN BLENDE 


SAGE BLENDE 


BRIGHT RED 


YOU’RE LOOKING AT WHAT SELLS ROOFING TODAY: COLOR! 
Especially the Rainbow Colors that have made BIRD Master-Bilt shingles 


so popular with so many homeowner 


Today’s low roofline has skyrocketed interest in color-roofing. And aggressive, 


salesminded dealers are cashing in on the tremendous re-roofing and re- 


decorating market by featuring Master-Bilt’s Rainbow Colors. 


Why? Because of an unequalled variety of shade and tone... from smart, 


brilliant colors to delicate pastels. . . because the Master-Bilt shingle is a 


long-lasting thick-butt shingle with double surfacing 
coating and two deeply-embedded layers of ceramic granules. 


-two layers of asphalt 


Ask your distributor for further details —or write 


BIRD & SON, inc., Dept. SB-9, East Walpole, Massachusetts. 


QS 


& SON inc 


QUALITY PRODUCTS SINCE 1795 \=““"W~) EAST WALPOLE, MASS., NEW YORK, N. Y., CHICAGO, ILL., SHREVEPORT, LA. 





nnouncing Hager’s New FIRST ! 


T.M. REG. 


TRUE ALUMINUM-COLORED STEEL THAT MATCHES 
ALUMINUM DOOR HARDWARE AND TRIM!? 


The Rugged Strength 
and Durability of Steel— 


The Soft Lustrous 
Beauty of Aluminum— 


... At Less Than 4 
The Cost of Aluminum / 








for an aluminum hinge within the price range 
of steel. Hinge manufacturers have tried time 


Aiscens and builders have searched in vain Specify No. 1241—LS 
and again to supply, at reasonable cost, a steel /. ) f? 


; . NEW HAGER STEEL HINGE wiTH 
hinge that has the looks of aluminum. . i, ~ 


PERMANIZED ae O72 ~( “4l€#@s27, FINISH 
Again, Hager sets the pace for the industry—now, T.M. REG. 
a steel Hager hinge with new, permanized LUMA- 
SHEEN finish... the true aluminum color that 
matches other aluminum door hardware and trim/ 


Hager is the first to blend aluminum and steel 
successfully into a functional unit. The new Hager 
LUMA-SHEEN hinge costs /ess than solid alumi- 
num (actually, less than 4 the cost). Looks like 
any quality aluminum hinge, yet the hinge itself 
is steel/ 





Specify Hager No. 1241-LS on jobs that call for 
matching aluminum hardware... you'll agree 
Hager achieves the perfect union of beauty and 
strength in the new permanized LUMA-SHEEN 
hinge / 


Oresa C. HAGER & SONS HINGE MANUFACTURING COMPANY e ST. LOUIS 4, MO. 
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be ready to supply genuine 


Hii Texture One Eleven’ 


EXTERIOR FIR PLYWOOD + EXT-DFPA 


... the exciting new panel material 
that combines line and texture 


ONLY GENUINE T 1-11°® 
HAS ALL THESE FEATURES 


@ Shiplap edges neatly conceal vertical joints 
@ Clean-cut grooves, surface texture 


@ %”-thickness leaves full %” panel 
behind 4" deep grooves 


@ Two patterns: grooves either 2” or 4” o.c. 
@ EXT-DFPA grade-trademark means waterproof give 


The market's ripe! Since its introduction only a few short 
months ago, T 11-1 has been enthusiastically received by architects, 
builders and home owners. Small wonder it’s the new best seller. T 1-11 
combines high style with the strength and economy of industry quality 
grademarked Exterior fir plywood (EXT-DFPA") made with water- 
proof glue. Get your share of these volume sales. See your regular 


supplier soon and lay in a supply of this profitable new item. 


.. » for dramatic, distinctive 
walis and ceilings 


®Texture One-Eleven is a registered grade-trademark of Douglas Fir Plywood Association 





Ah ued edad 1 hd oe 


dtd) | oe 


e\\\\ 
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LARGEST PLANT MAKES FLUSH DOORS IN TEXAS 


THE NATION'S largest and newest 
plant for the manufacture of flush 
doors is now in operation at Center, 
Tex. In the photo above, workers 
assemble door cores at the Atlas 
Plywood Corporation’s new mill. 

The plywood faces next are placed 
in position and the doors are clamp- 
ed in the huge press (in background) 
for final bonding. This completely 
integrated manufacturing operation 
actually takes in logs at one end and 
turns out hardwood flush doors at 
the other. 

Atlas Vice-President Frank W. 
Harney personally supervised the 
design and construction of the new 
door mill. He said Center, Tex., was 


picked for the site of the 25th Atlas 
manufacturing plant because of its 
access to Southern hardwood oak 
and gum timberlands, its close prox- 
imity to the main building areas of 
the Southwest, and the availability 
of a good labor supply. 

The Atlas plant is now turning 
out 1,000 flush doors a day through 
the teamwork of 250 workers. Pro- 
duction later can be stepped up to 
1,500 doors a day through the em- 
ployment of 150 more workers. 

Southwestern jobbers and dealers 
are enthusiastic over having this 
source of supply close by, as it per- 
mits them to maintain lower inven- 
tories and to save on shipping costs. 


‘Fringe Benefits’ Growth Revealed by Survey 


BECAUSE THE PROBLEM of find- 
ing and keeping capable personnel is 
becoming of paramount importance 
in all lines of business activity, the 
Chamber of Commerce of the U. S. 
recently carried on a comprehensive 
survey to obtain information about 
employee benefit programs in the 
distributing trades — wholesale, re- 
tail, and service, 

The survey covered the experi- 
ences of 1,208 companies, both large 
and small 37% wholesalers, 30% 
retailers, 10% service businesses, and 
23% combination of two or more of 
these activities — and reached into 
-all 48 states. 

According tc this survey, the most 
common employee benefit is hospi- 
talization; it is made available by 
94% of all the 1,208 distributing com- 
panies. Hospitalization programs are 
handled (1) through insurance com- 
panies by 52% of the firms and (2) 
through the Blue Cross plan by 35%. 
As to the financing of such programs, 
25% are financed entirely by the 
employees, 28% entirely by the em- 
ployers, and 43% are financed by 
joint contributions of employers and 
employees. 


60 


Surgical benefit plans are provided 
by 88% of the companies. About 60% 
are handled through insurance com- 
panies and most others through 
Blue Cross. As with hospitalization, 
about half the plans are jointly 
financed, while about 25% are finan- 
ced entirely by the employers and 
25% by the employees. 

Retirement pension plans are pro- 
vided by over half of the larger com- 
panies and by less than 25% of the 
smaller firms. Nearly 40% of all the 
plans are handled by trust companies 
and about one-third by insurance 
companies — or a total of more than 
70% by outside agencies. Two-thirds 
of the plans are financed entirely by 
the employer. 

Prepaid medical care is provided 
by 33% of the companies surveyed. 
In half of the plans, joint financing 
is the rule; while 37% are financed 
entirely by the employers and 12% 
by the employees. 

Sick leave is provided by 80% of 
the companies. Formalized plans are 
used by about half of the larger firms 
and by about one-fourth of the small- 
er firms. 

The report, of which this is a brief 


summary, is entitled “Private Em- 
ployee Benefits in Distribution.” 
Copies are available at $1.00 each, 
postpaid, from the Domestic Distribu- 
tion Department, Chamber of Com- 
merce of the U. S., Washington 6, 
pC 


Fenced-In Mountain 


The newest thing under the bright 
Idaho sun these days is 20,000 square 
feet of steel fence that holds back 
a mountain. 

In a new application, U. S. Steel’s 
conventional chain link fencing, 
used as a retaining mat, is anchored 
on slopes of the new Palisades Dam 
project to prevent landslides that 
threaten to clog intake tunnels. Dur- 
ing and after excavation, despite 
repeated sealing operations, rocks 
continually fell to lower levels, 
causing danger to workmen. 


Tests Air Infiltration 


C. W. Coblentz, of the National 
Bureau of Standards, has developed 
a compact, portable air infiltration 
meter that lends itself well to field 
investigations. 

Previous equipment was too cum- 
bersome to carry around to measure 
accurately the rate of air infiltration 
between different rooms of a build- 
ing and the outside. The change in 
concentration of a tracer gas, due 
to infiltration of outside air, is meas- 
ured as an index of the air change 
rate. 


JOHN FREUDENBERG was named 
to head up the newly-formed St. 
Louis, Mo., sales district for the New 
York Wire Cloth Co. His territory 
includes Missouri, Illinois, and Kan- 
sas. He joined the company last year 
as one of the staff that introduced 
the Durall tension screen. 
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wwe MR.BIG 


in today’s Big 4 Markets- 





FY 


when you're a U.S.G. dealer © 


} 
f 


in. 


NEW HOMES 


REMODELING 


... because U.S.G. gives you the support you need 
to cash in on today’s tremendous profit potential! 

For example, POPULAR HOME and THE BUSINESS OF 
FARMING programs. They’re your own magazines...national 
in appeal, yet with local retail impact. Besides saving you the time 
and expense of preparing your own advertising, they serve as the 
spearhead for your complete merchandising program. Best magazines 
of their kind in the industry! 

And look at all the other sales helps you get from U.S.G.! Dynamic, 
forceful national advertising that pre-sells your customers on U.S.G. quality 
products. Signs, displays and literature your competition can’t touch. 
Practical U.S.G. product samples that make it easy to sell by demonstration. 
Professionally produced motion pictures, unmatched for building prestige 
and good will in your community. 

Add them all up and you know why you'll always be “Mr. Big’”’ 
in the big four markets...when you're a U.S.G. Dealer! 


US 
=Y UNITED STATES GYPSUM 


—imarm the greatest name in building 


STATES 
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association activities 


Coffey, Canup, and Lott to Address Oklahoma Convention 


THE EIGHTH annual convention 
and merchandising mart of the 
Oklahoma Lumbermen’s Assn. will 
be held Tuesday and Wednesday, 
October 19-20, at the Municipal Au- 
ditorium in Oklahoma City. R. E 
Fraley, of the Bob Fraley Lumber 
Co., Ardmore, and J. Lynn Overlees, 
of the Overlees-Wood Lumber Co., 
Bartlesville, have completed ar- 
rangements for the program as co- 
directors. 

All sessions will be aimed to 
answer the convention theme, ac- 
cording to Secretary Bill Morgan. 
The theme is: “What is the great 
transition now taking place in the 
retail lumber and building mate- 
rial deaiers’ industry?” 

At the Tuesday afternoon busi- 
ness session, Martin V. Coffey, gen- 
eral sales manager of the Philip 
Carey Manufacturing Co., will speak 
on “Selling America.” Next, Harry 
Canup, business consultant of the 
school of commerce of Oklahoma 
A & M College, will report on facts 
he has uncovered in research on 
“the transition taking place in the 
retail lumber and building material 
industry.” 

At the Wednesday afternoon busi- 
ness session, W. F. Lott, superintend- 
ent of the Oklahoma A & M Dem- 
onstration Farm at Oklahoma City, 
will portray the transition in selling 
to Oklahoma farmers and stockmen. 
A panel discussion of the many 


Coffey will speak 


Lott tells of farm pitch 


problems facing the industry will 
follow Lott’s talk. 

The convention hall, packed with 
the exhibits and displays of nation- 
al manufacturers and local sup- 
pliers, will be open from 8 a.m. to 
6 p.m. Tuesday and Wednesday. 

The ladies’ dinner and style show 
will be held in the Balinese Room of 
the Skirvin Hotel at 7:00 p.m., Tues- 
day. At the same time the men’s 
party and floor show will take place 
at the Biltmore Hotel. The two-day 
gathering will end with OLA’s 8th 
annual banquet, floor show and 
dance in the Persian Room of the 
Skirvin Tower, Wednesday at 7:30 
p.m. 

Oklahoma dealers are urged by 
the association to take inventory of 
the materials they need and place 
their orders with suppliers at the 
merchandising mart. Among the 
exhibitors will be: 

A & F Tileboard Co., Inc., Ajax 
Hardware Mfg. Corp., Alexander 
Sales Co., Allied Building Credits, 
Inc., Allied Materials Corp., Allied 
Paint Mfg. Co., Aluminum & Bronze 
Casting Co., Aluminum Builders 
Supply, Inc., Aluminum Co. of 
America, American Cabinet Hdwe., 
Corp., American Sisalkraft Corp., 
Andersen Corp., Armor Paint Prod- 
ucts, Armstrong Cork Co., Ash 
Grove Lime & Portland Cement. 

Barrett Division, Allied Chemical 
& Dye Corp., Baldwin-Hill Com- 


pany, Belknap Hdwe. & Mfg. Co., 
Bird & Son, Inc., E. L. Bruce Co., 
Builders Hdwe. & Supply, Building 
Tailor, James Bute Co. 

The Philip Carey Mfg. Co., Car- 
ney Co., Carter Paint Co., Celotex 
Corp., Central States Steel, Inc., 


,Certain-teed Products Corp., Chi- 


Namel Paint & Varnish Co., Clarke 
Sanding Machine Co., Consolidated 
Cement Corp., Cook Paint & Varnish 
Co., Crossett Lumber Co. 

DeSoto Paint & Varnish Co., 
Dewey Portland Cement Co., W. S. 
Dickey Clay Mfg. Co., Dierks Lum- 
ber & Coal Co., Dolese Bros. Co., 
Douglas Fir Plywood Assn., E. I. 
DuPont De Nemours & Co., the 
Dur-Nel Co. 

Ellis Glazing Co. 

The Flintkote Co., Frost Lumber 
Industries Div. of Olin Industries, 
Inc., R. M. Fry Creosoting Co. 

General Door Mfg. Co., General 
Sash & Door Co., Tom P. Gibb, 
Glidden Co., Granite City Steel Co. 

Hardy Plywood & Door Co., Hart 
Industrial Supply Co., John Hoefer 
Co., The House Doctor. 

Independent Screen Co., Indiana 
Lumbermen’s Mutual Ins. Co., In- 
sulite Division, Minnesota & Ontario 
Paper Co. 

Johns-Manville Sales Corp. 

Kaiser Aluminum & Chemical 
Sales, Inc., Kerr-McGee Oil Inds., 
Inc. 

Lloyd-St. Clair Lumber Co., Long- 


Steger is OLA president 
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PALCO 
Architectural Quality Redwood 


OFFERS TIMELESS DISTINCTION 
for exterior or interior design 


Mellow richness is inherent in new redwood — while weather and 
time-defying qualities give it an unexcelled life span of beauty 
and service. Redwood has that look of “belonging” from the day PALCO Redwood is tops 


the building takes form, for redwood is a finished product with 
inherent architectural design characteristics. Dimensional stability, 


limitless range of practical application. Palco Architectural Quality 


in ALL these qualities 


High Dimensional Stability 


Finest Paint Retention 


Redwood offers the extra value of consistent uniformity of 


Greatest Durability 


high paint retention, and ease of workability give it almost /_ (ow Swelling and Shrinkage 


texture and grade — yet you pay no higher premium. 


For timeless distinction in exterior or interior design, specify Good Workability 


Palco Architectural Quality Redwood. 


YW Glue-holding Ability 


THE PACIFIC LUMBER COMPANY 


The best in Redwood—Since 1869 








Mills at Scotia, California 


100 Bush St., San Francisco 4 + 35 East Wacker Drive, Chicago 1 + 2185 Huntington Drive, San Marino 9, Calif. 
MEMBER OF CALIFORNIA REOWOOD ASSOCIATION 
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Bell Lumber Co., Lowe Brothers Co., 
Lumbermen’s Supply Co. 

Macklanburg Duncan Co., Marsh 
Wall Products, Inc., Masonite Corp., 
Sid Menely Co., Minnesota Paints, 
Inc., Modernfold Doors Sales Co., 
Monarch Cement Corp., Moncrief- 
Lenoir Mfg. Co. 

National Chemical & Mfg. Co., 
National Gypsum Co., National Plan 
Service, National Steel Cabinet Co., 
North American Accident Ins. Co. 

The O’Brien Corp., Oklahoma 
Hardware Co., Oklahoma Natural 
Gas Co., Oklahoma Sash & Door Co., 
Osage Products Co. 

Pittsburgh Plate Glass Co., Ply- 
wood Oklahoma Co., Pool Mortgage 
Co., Putnam & Jones, Reints Sash 
& Door Co. 

Rice Machinery Co., Richards & 
Conover Hdwe. Co., Rilco Laminat- 
ed Products, Inc., Richard B. Risk 
Co., Robberson Steel Co., Rounds & 
Porter Co., Ruberoid Co. 

S & S Sales Company, Scovil & 
Sublett, Seidlitz Paint & Varnish 
Co., Sewall Paint & Varnish Co., 
Sherwin-Williams Co., Sooner Sash 
& Door Co., Sooner Specialty Co., 
Southern Pine Assn., Southwestern 
Creosoting Co., Southwestern Glass 
& Paint Co., Southwestern Hardware 
Co., Stebbins & Roberts, Inc., Bar- 
ney Stewart Wholesale, Stickle 
Lumber Co., Superior Fireplace Co. 

Tamko Asphalt Products, Inc., 
Tatum Plan Service, Tavart Co., 
Thomas Concrete Pipe Co., Townley 
Metal & Hdwe. Co., Tri-State Lum- 
ber & Shingle Co., Tulsa Pacific 
Wholesale Lumber Co. 

United States Gypsum Co., U. S. 
Mengel Plywood, Inc. 

W & W Steel Company, Wallace 
Manufacturing Co., Warr-Caston 
Lumber Co., West Coast Lumber- 
men’s Assn., Western Pine Assn., 
Weyerhaeuser Sales Co., Wheeling 
Corrugating Co., Wood Conversion 
Co. Zegers, Inc., and Zonolite Co. 


Building Materials 
to Star at Dixie Show 


Over 90 per cent of the 103 exhibit 
booths in the Exhibition Hall at the 
Biltmore Hotel in Atlanta, Ga., have 
already been reserved by manufac- 
turers and suppliers for the second 
annual Southeastern Dealer Conven- 
tion and Building Material Show. 
Exhibit Coordinator Joe Rowell pre- 
dicts a sellout for the three-day 
regional exposition, November 3-5. 

From American Sta-Dri masonry 
sealer to Zegers weatherstrip-sash 
balances, the latest and best in build- 
ing materials and equipment for sale 
by retail dealers will be displayed at 
the Dixie show. 

In addition to the parade of build- 
ing products, the convention will 
offer dealers and their associates 
three forum sessions and a dinner- 
dance. 
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The Thursday afternoon panel 
session will cover the staging of suc- 
cessful Do-It-Yourself Shows by 
lumber dealers. Easi-Bild’s Don 
Brann will be the moderator. Sharing 
their experiences on this topic will 
be Will G. Best Jr., Memphis, Tenn., 
dealer; Lucien Renuart, Coral Gables, 
Fla., dealer, and New York’s Dr. 
Ernest Dichter. 

Over 200 persons have already 
ordered tickets to the Georgia Tech- 
Tennessee collegiate football game 
that will be played in Atlanta the 
following Saturday. 

Dealers and suppliers are urged 
to make their hotel reservations 
right away to be sure of good accom- 
modations for the three-day conven- 
tion. 


SWLA’s Manager Milliken 


LAT Now in Austin 


Headquarters of the Lumbermen’s 
Association of Texas on August 16 
were moved to Austin, the state capi- 
tal, in suite 304 of the First Federal 
Savings Building at the corner of 
11th and San Jacinto streets. 

The new LAT offices face the capi- 
tol on 11th street, according to Exec- 
utive Vice-President Gene Ebersole. 


Plaster Finds ‘Pen Pals’ 


Prisoners at Ohio State Peniten- 
tiary report a liking for vermiculite 
when a plastering job is needed. 

For recent repair work in the 
prison, the architect — himself an 
inmate — specified the lightweight 
plaster. His fellow convicts, who were 
not professional plasterers, supported 
his judgment by applying the plaster 
with ease. 


Milliken Appointed 
SWLA Secty.-Manager 


New secretary-manager of the 
Southwestern Lumbermen’s Assn. is 
G. Kenneth Milliken. Appointed by 
the executive committee, he was to 
assume his duties on September 1. 

Ken Milliken served the North- 
eastern Lumber Dealers Assn. for 
nine years, most recently as execu- 
tive assistant. His duties there in- 
cluded supervising and coordinating 
activities of all office personnel and 
field staff; writing all informational 
bulletins and publicity material; 
planning programs for district meet- 
ings, and many speaking engage- 
ments. 

He was responsible for most de- 
tails of the annual Northeastern 
convention, with a usual attendance 
of 5,000 persons and exhibits num- 
bering about 120. 

He also supervised this group’s 
insurance plan. He interpreted all 
Federal and state legislation and reg- 
ulations affecting lumber dealers. 
He organized the association’s dealer 
merchandising service, which sells 
hundreds of sales aids to members, 
and was business manager of the 
association’s trade publication. 

Before joining the Northeastern 
association, he served with the War 
Production Board in Pittsburgh, and 
with the General Motors Acceptance 
Corp. 

Milliken attended Allegheny Col- 
lege at Meadville, Pa., and received 
his B. A. degree from the University 
of Pittsburgh. 

He is 43, married, and the father 
of three children. 


Variety of Services 
Provided Texas Dealers 


Among the special services prov- 
ided members of the Lumbermen’s 
Assn. of Texas currently are an ex- 
ecutive development seminar, audit- 
ing and collection of freight bills, 
collection of old accounts, and analy- 
sis of profit margins and return to 
investment. 

The second summer seminar on 
executive development and manage- 
ment was held at the Hotel Glen- 
wood, Glenwood Springs, Colo., 
July 19-30, under the direction of 
C. H. Shumaker, director of the 
Institute of Management at Southern 
Methodist University. A special fea- 
ture of this year’s seminar, accord- 
ing to Executive Vice-President 
Géne Ebersole, was free classes for 
wives of the yard owners and man- 
agers in attendance. 

Several Texas dealers have re- 
ported high collection returns in 
using the Lumber Credit Bureau 
service arranged by the association. 
The Georgetown Lumber Co. report- 
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Fics it was Sea Swirl, decorative Douglas 


9S 
fir plywood...then Knotty Sea Swirl...now, 
1 i a worthy companion to these popular APMI 
panels is BIRCH faced plywood. 


This new product is top quality — golden beauty 


FACED PLYWOOD WITH outside: SOLID CORE inside. Standard 
SOLI D CORE 4’x 8’ panels are available in 14” and %4” 


thickness. Other sizes on special order. 


new Wonder Wood APMI plywood is stocked at company warehouses 


and selected independent jobbers. 
from APMI 


Your inquiries are invited. 





Associated Plywood Mills, Inc. 


General Offices: Eugene, Oregon 
Plywood plants at Eugene and Willamina * Lumber mill at Roseburg 
BRANCH SALES WAREHOUSES: 4268 Utoh St., St. Louis, M uti; 4814 Bengal St., Dalias, Texas; 
4003 Coyle St., Houston, Texas; 1026 Jay St., Charlotte, North Carolina; Raleigh, North Carolina; 
Worley Road, Greenville, South Carolina; 925 Toland St., San Francisco, California; Eugene, Oregon; 
Willamina, Oregon. 
SALES OFFICES: 31 State St., Boston, Massachusetts; 595 E. Colorado St., Pasadena, California. 
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"Fastest 
Moving Pipe 
| ever 
Handled” 


... says this Orangeburg Dealer! 


Se never seen anything like it. 
Got a shipment in recently and 
hardly had time to stack it . 
sold out! My customers know 
about Orangeburg . . . ask for it 
by name... they tell me it’s the 
easiest to handle sewer and drain 
pipe they’ve ever used. Couple of 
hammer taps and it’s joints are 


sealed .. . for good. And I notice, 


too, more Customers insist on gen- 
uine Orangeburg every day . . 
both the Root-Proof and Perfor- 
ated. Its national advertising and 
its well-known quality have 
created an amazing demand. Be- 
lieve me, Orangeburg is the fastest 
moving pipe I ever saw, and of 
course, the faster it moves the 
more money I make. Sure glad I 
stock Orangeburg.” 


You, too, will be glad you stocked genuine 


ORANGEBURG 


ROOT-PROOF PIPE 


and exclusive Orangeburg fittings 


ZA 


% BEND 


New TEE 
now ready 


8 


%e BEND 


WRITE for sales aid folder and complete catalog to Dept. SB94 


ORANGEBURG MANUFACTURING CO., INC., Orangeburg, New York 
West Coast Plant: Newark, Calif. 


66 SEPTEMBER, 1954 . . 


Ee ORANGEBURG 





ed collection on every one of the 
“oldest accounts” which they had 
serviced. 

Auditing of old freight bills and 
collection of all verified overcharges 
is done by the Carmichael Traffic 
Corp. in Los Angeles for members 
of the Lumbermen’s Assn. of Texas. 
Members can send their freight bills 
to this auditing firm twice a year 
to be audited. The firm makes claims 
for overcharges to the common car- 
riers. As claim checks are received, 
they are sent to the dealer who had 
been overcharged. He in turn re- 
funds Carmichael 50 per cent for 
the auditing and collection services. 

The Texas organization has recom- 
mended to its dealer members use 
of the fiscal analysis services of Paul 
Hollenbeck, of Burbank, Calif. He 
analyzes a dealer’s profit margins in 
relation to investment return, and 
then advises sales and operating 
adjustments to make a dealer’s in- 
vestment in his business sound. 


31 Executives Attend 
Second SWLA ‘Workshop’ 


The Southwestern Lumbermen’s 
Assn. held its second Management 
Workshop July 26-28 at Oklahoma 
A and M College in Stillwater, Okla., 
for retailers of Arkansas, Kansas, 
Missouri, and Oklahoma. 

Thirty-one yard owners and man- 
agers attended, exceeding the pro- 
posed iimit of 28. Some had to be 
turned down. 

Typical topics covered were “How 
to Organize a Complete and Satis- 
factory Service for Various Classifi- 
cations of Customers in My Trading 
Area”; “How to Do a More Effective 
Advertising Job”; “How to Develop 
the Correct Merchandising Policies.” 

Those attending from Oklahoma 
were Wilbur Green, Enid; H. P. Cul- 
len, Oklahoma City; J. W. Dutton, 
Ponca City; N. D. Henshaw, Tulsa; 
W. M. Kilpatrick, Oklahoma City; 
Jesse D. Davis, Tulsa; Hugh Hennen, 
McAlester; Buss L. Fotte, Enid; C. H. 
Henry, Enid, and W. H. Stewart, 
Shawnee. 

From Missouri, they were Sam 
Arnold, Kirksville; George Squires, 
Springfield; Horace S. Mills Jr., Chil- 
licothe; W. R. Morrow, Lawson; Bond 
Proctor, California; Irvin G. Selsor, 
Springfield; Gene Farnham, Waynes- 
ville, and J. M. Guthrie, Monett. 

Arkansas dealers included G. A. 
Jimerson, Corning; Bill Bonsteel, 
Harrison, and J. B. Phelps, Benton- 
ville. 

From Kansas, they included Henry 
C. Wildgen, Hoisington; Roy Clark, 
Junction City; David Cowley, Olathe; 
Jack C. Davis, Hutchinson; O. D. 
Hedrick, Ellinwood; G. O. Humburg, 
LaCrosse; Norman E. Kightlinger, 
Hutchinson; W. A. Lambert, Leaven- 
worth; Ewing Lawrence, Wichita, 
and A. E. Nickelson, Emporia. 
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bw... 2 HAT FULL of building 
producte tor Toxae: 


CAREY OPENS BIG, 
NEW HOUSTON 


PLANT! 
Order Mixed 
Truckloads 
of these 
Outstanding 
Products 


Fire-Chex Asbestos-Plastic Shingles 
Thick Butt Asphalt Shingles in pastel 
and other distinctive blends 

Mica Kote 55 Ib. and 65 Ib. Roofing 
Lastile Roll Roofing 

Feltex Asphait Saturated Felt 
Careystone Corrugated Asbestos- 
Cement Roofing and Siding 
Color-Sealed Careystone Asbestos 
Siding 

Asbestos Roofing Felt 

Careysote Flat Asbestos 

Cement Board 

Asphalt Primer 

Foundation Damp-proof Coating 
Flashing Cement 

Plastic Roof Repair Cement 
Emulsified Protective Coating 
Emulsified Fibrated Coating 

Ready Mixed Floor Mastic 

Roof Primer 

Bituminous Adhesive 

Shingle Cement 

Fibre Coating 

Plaster Bond 


5 BiG ADVANTAGES 
OFFERED BY CAREY’S BIG PLANT 


1. Select from a complete line. Buy from one 
source with all its time-saving and money- 
saving advantages. 

You receive immediate service with truckload 
delivery overnight. 

Your choice of color blends designed especially 
for the Southwest. 

Feature quality materials from a company 
established in 1873. 

You enjoy more personal service from your 
Carey representative. 


2. 
3. 
4. 
5. 


SEPTEMBER, 1954... 


Now, Carey is ready and raring to go for you at its 
modern new Houston plant! Ready with quality 
building products with real sales appeal. Ready with 
fast service and ample production facilities to serve 
you promptly! 
Three years ago, Carey purchased The Asbestos Com- 
pany of Texas. Now Carey has enlarged and improved 
the asbestos-cement plant . . . completed an asphalt 
roofing plant and warehouse. Included is the newest 
roofing machine installation in the country! 


Yes, we're ready to go and grow with the 

Southwest. Now you can quickly obtain 

top-quality asbestos and asphalt products— 
plus a great variety of other Carey 
materials. 


Why not get started 
toward a more 
profitable year with 

the complete Carey line? 
Contact your Carey 
representative, or 

just write us direct. 


Serving Home, Farm and Industry Since 1873 


The Philip Carey Mfg. Company 


Post Oak Road and Hempstead Highway, Houston, Texas . . UNDERWOOD 6121 
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ORNAMENTAL HINGE. A new Ar- 
rowsmith heavy wrought-steel orna- 
mental gate hinge is adaptable for 
use on garage doors, dutch doors, in 
dens and other rustic spots. It is made 
in three styles—Tee-type for narrow 
posts, Strap-type for wide posts, and 
Masonry for use on concrete block 
or brick walls. Write Arrowsmith 
Tool and Die Corp., Dept. 213, 9700 
Bellanca Avenue, Los Angeles 45, 
Calif. 

Or circle P283. Use coupon page 70. 


EDGE PULL. A new edge pull has 
been added to the Ajax line of sliding 
door hardware. It features a ring- 
type pull and a beveled face plate on 
the underside. Available in all stand- 
ard finishes, it is protected by a trans- 
parent baked enamel, Write the 
Ajax Hardware Manufacturing Corp., 
Dept. SBS, 4351 Valley Boulevard, 
Los Angeles 32, Calif. 


Or circle P284. Use coupon page 70. 


MOVES BULK MATERIALS. A 
small, mobile power shovel with a 
capacity of 11 cubic feet or 1,200 
pounds handles grain, sand, fertilizer, 
and other loosely packed bulk ma- 
teriais in close quarters. Called the 
Bulk Master, it is 109” long, 46%” 
wide, and has an over-all height of 
60”. Write the Industrial Truck Di- 
vision, Clark Equipment Co., Dept. 
SBS, Battle Creek, Mich. 

Or circle P285. Use coupon page 70. 


REDESIGNED RULE. Eagle’s Co- 
lumbia brand rule has been improved 
with these new features — coil spring 
joints with strike plates that prevent 





DO YOU WANT more in- 
formation on any of these 
new products? Just mail 
the coupon on page 70 
after circling the product 
number shown with item. 











wear on markings; double-edge grad- 
uations; brass-plated metal parts; 
bolder figures. Made in 6’ lengths, the 
rules sell for 80 cents each, Write the 
Eagle Rule Manufacturing Corp., 
Dept. SBS, 510 Hunts Point Avenue, 
New York 59, N. Y. 

Or circle P286. Use coupon page 70. 


SANDER-POLISHER. The mode! 303 
Wen electric sander-polisher has a 
small motor claimed to deliver many 
times more power than conventional 
types, yet weighs only 2% pounds. 
Sandpaper or polishing cloth is 
quickly attached with self-tightening 
clamp. Write Wen Products, Inc., 
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Dept. SBS, 5808 Northwest Highway, 
Chicago 31, IIl. 
Or circle P287. Use coupon page 70. 


POWER TROWEL. The Muller pow- 
er trowel for finishing concrete sur- 
faces is made in two sizes—29” and 
34” diameters. A “V” belt clutch 
prevents blades from going into ac- 
tion before the engine is adjusted 
to desired speed. Blades are quickly 
changed. Write the Muller Machin- 
ery Co., Inc., Dept. SBS, Metuchen, 
N. J. 

Or circle P288. Use coupon page 70. 


DOOR LOCK TOOLS. New door- 
lock installation tools are said to 
work with perfect accuracy by an 
exclusive arm with oilite bearing to 
guide bits. The adjustable bearing 
jig clamps firmly to the door and is 
automatically positioned 36” from 
the floor on a standard 6’8” door. 
Write the Hollymade Hardware 
Manufacturing Co., Dept. 113, 4865 
Exposition Boulevard, Los Angeles 
16, Calif. 

Or circle P289. Use coupon page 70. 


MASONRY COATING. Applied by 
spray, brush, or roller, Bakelite vinyl 
resin-base coating protects and de- 
corates all masonry surfaces eco- 
nomically. It resists constant wear 
and dust, salt water, or chemicals. 
Choice of white, black, aluminum, 
and 20 colors. Write Vimasco Corp., 
Dept. SBS, Box 4063, Station A, 
Charleston, W. Va. 

Or circle P290. Use coupon page 70. 


PORTABLE NAIL DRIVER. As 
many as 50 8-penny nails per minute 
can be driven by a new Morgan 
portable nail driver. Fed from a hop- 
per, the unit operates by compressed 
air, driving each nail completely in a 
single blow. Write the Morgan Ma- 
chine Co., Inc., Dept. SBS, Rochester, 
N. Y. 

Or circle P291. Use coupon page 70. 


METAL LEGS. Craft metal wrought 
iron and brass-finish legs are applied 
to tables, stools, chairs, and other 
furniture with screws and screw- 
driver. They are made in three styles 
and five sizes for handyman projects. 
Write Craft Metal Sales Co., Dept. 
SBS, 921 Bergen Avenue, Jersey City 
6, N. J. 

Or circle P292. Use coupon page 70. 


MIDGET MIXER. The new Rex 2- 
cubic-foot plaster and mortar mixer 
has carrying handles for quick mov- 
ing by the small contractor. Addition 
of two front whéels permits one man 
to move the mixer in wheelbarrow 
fashion. Write the Chain Belt Co., 
Dept. SBS, Milwaukee 1, Wis. 

Or circle P293. Use coupon page 70. 


New items dealers may find 


profitable to sell — or use 


NYLON CORD. The new King Cot- 
ton 100-per-cent nylon braided cord 
is more than four times as strong as 
cotton chalk or mason’s line. Used 
as a mason’s line, chalk line, plumb 
line, fishing line, drapery cord, or 
clothesline, it doesn’t absorb mois- 
ture, dirt, or mortar. Write John H. 
Graham and Co., Inc., Dept. SBS, 
105 Duane Street, New York 8, N. Y. 

Or circle P294. Use coupon page 70. 


UNIT OIL HEATERS. Ten smaller 
sizes have been added to the Delta 
line of oil-fired unit heaters, said to 
be the first to use a conventional 
gun-type oil burner. This gives the 
line a range of from 112,000 Btu to 
200,000 Btu. They are said to operate 
with draft as low as .01”. Write Delta 
Heating Corp., Dept. SBS, Trenton 
8, N. J. 

Or circle P295. Use coupon page 70. 


SOAPY SPONGE. The Swish-O- 
Dish is a sponge with a hollow 
handle into which soap or detergent 
is poured for automatic sudsing 
while washing dishes or other house- 
hold spots. It fits into large glass- 
ware for quick washing. Write the 
Cossman Co., Dept. SBS, 6612 Sunset 
Boulevard, Hollywood 28, Calif. 

Or circle P296. Use coupon page 70. 


BATHROOM CABINET. The “Su- 
burban” bathroom medicine cabinet 
offers a new low, long look so appro- 
priate for modern one-story homes. 
It features over 1,550 cubic inches of 
storage space. It is offered without 
lights or with a fluorescent tube on 
both sides of the mirror. Write Ideal 
Cabinet Corp., Dept. SBS, 7722 Joy 
Road, Detroit 4, Mich. 

Or circle P297. Use coupon page 70. 


CEILING HEATER. A new Pryne 
electric ceiling heater directs infra- 
red rays from ceiling to floor instant- 
ly, without waiting for elements to 
heat up. It is safely located away 
from the reach of children. Available 
in one-lamp and three-lamp units, 
with chrome or painted finish. Write 
Pryne and Co., Dept. SBS, 142 North 
Towne Avenue, Pomona, Calif. 

Or circle P2398. Use coupon page 70. 


POCKET LUMBER RULE. A new 
Lumtape pocket-size lumber meas- 
uring rule saves time in estimating 
quantities of lumber taken directly 
from plans. With a blade that pulls 
out to accommodate any required 
width, and a thumb-lock to hold it, 
the Lumtape permits convenient one- 
hand operation. Write the Lumtape 
Corp., Dept. SBS, Hillside, N. J. 

Or circle P299. Use coupon page 70. 


THIN PANEL HARDWARE. The 
Bantam line of sliding door hardware 
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is designed for use on thin panels, 
such as those of hardboard, plywood, 
and thin solid wood. Hardware fits 
doors of 4”, %”, and %” thickness. 
Load capacity is 30 pounds per panel. 
Write Grant Pulley and Hardware 
Corp., Dept. SBS, 31-85 Whitestone 
Parkway, Flushing 54, N. Y. 

Or circle P300. Use coupon page 70. 


PAINTERS’ CUTLERY. Red Devil 
Tools has introduced a new line of 
painters’ cutlery. It includes seven 
putty knives, seven wall scrapers, 
five spatchling knives, and two putty 
chisels. This new P13 line features 
sturdy black Tenite handles. Write 
Red Devil Tools, Dept. SBS, Irving- 
ton, N. J. 

Or circle P301. Use coupon page 70. 


CUTS METAL SHAPES. A new 
“coping” saw blade that fits into a 
hacksaw frame is said to cut metal 
and plastics as a jig saw cuts wood. 
It permits scalloping, doing intricate 
carving work, and other special 
effects on the hardest metals without 
removing the blade. It is made with 
coarse, medium, and fine teeth. Write 
Davile Distributing Co., Dept. SBS, 
1062 College Avenue, New York 56, 
N.Y. 

Or circle P302. Use coupon page 70. 


VINYL WALL COVERING. Bolta- 
Wall vinyl! plastic wall covering now 
is made in a new Georama style, 
with a slightly leather-like texture. 
Washable with soap and water. Write 
Bolta Products, Dept. SBS, Lawrence, 
Mass. 

Or circle P303. Use coupon page 70. 


COMBINATION PADLOCK. Model 
1500 is a combination padlock fea- 
turing double-wall case construction 
of stainless steel over heavy wrought 
steel. An added feature is a “built-in 
sound effect” to thwart the trick of 
“feeling” combinations. A_ special 
key-controlled version is also made. 
Write the Master Lock Co., Dept. 
SBS, 2600 N. 32nd Street, Milwaukee, 
Wis. 

Or circle P304. Use coupon page 70. 
SLIDING SHELF GUIDES. New 
Leigh sliding shelf guides are made 
for kitchen cabinets, custom furni- 
ture, workshops, and other installa- 
tions of %” shelves. Finger holes or 
knobs are used for shelf pulls. The 
guides simply screw in place and 
need no fitting. Write Leigh Building 
Products Division, Air Control Prod- 
ucts, Inc., Dept. SBS, Coopersville, 
Mich, 

Or circle P305. Use coupon page 70. 
DRAPERY HARDWARE. Enclosed 
aluminum track and nylon rollers are 
the latest improvement in the Drap- 
roll line of drapery hardware. It 
assures quiet, easy operation and pre- 
vents any snagging of drapes. The 
drapes are attached to loops hanging 
down from the tracks. Draproll comes 
in 3’, 4’, 5’, and 6’ sections. Write the 
Draproll Co., Inc., Dept. SBS, 711 
Eighth Avenue South, Nashville, 
Tenn. 

Or circle P306. Use coupon page 70. 
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_ SERVICE CARTON 
ATHERSTRIPPING 


CAKECY 


lt Yourself” 
WEATHERSTRIPPING 


Silent-salesman display carton holds twelve 17-feet coils (14%-in. wide) 
Guardsman Rust-Proof Bronze Weatherstripping; corrugated, punched 
and complete with coppered nails. Instructions for installing with each 
coil. 

NATIONAL GUARD PRODUCTS, INC. — 

HEADQUARTERS FOR A COMPLETE LINE OF METAL WEATHERSTRIPPING 


JACK FROST WEATHER STRIP GUARDSMAN 
FOR WINDOWS AND DOORS! PACKAGED UNITS 


Low-cost, efficient! 
Rust-proof white 
metal fastened to 
moth-proof black 
felt. Pre-punched 
complete with nails. 
18-ft. coils. 


Door Set. 

(for 3’x7’door) Consists of all 
necessary component parts in 
one package, ready for easy 
installation, with complete 
instructions. 


9) 
" —Se 
et “— 


No. 435, Interlocking. 
3,” wide x 9/16” high. 
Concealed hook included. 


No. 424, Saddle Type. 
4” wide x Yo” high. 





All National Guard thresholds are highly polished, drilled and countersunk. 
— wrapped with necessary screws in neat package. 


DER ,UARDSMAN WEATHERSTRIPPING FROM  Y pitt 


NATIONAL GUARD PRODUCTS, INC., meaiiile, Rien, 
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LOCK FOR TRAVELERS 


Thief-wary travelers now can carry 
their own locks with them for use 
in hotels. A portable, pocket-size 
lock for this purpose has been an- 
nounced by the Yale and Towne 
Manufacturing Co., Dept., SBS, 
Chrysler Building, New York 17, 
N. Y. 

Called the Travelok, it is 1"x2”x2”. 
The flat locking bar is 4%” long. 
It is easily carried in a plastic carry- 
ing case. 

Around home, the lock finds uses 
in locking cabinets, bureau drawers, 
medicine chests, and areas accessible 
to children. 

Write for P307. Use coupon below. 


WOOD FINISHES 


The new Lumber Life line of prod- 
ucts covers every phase in treating 
and finishing exterior natural wood 
structures. It is marketed by the Mc- 





Closkey Varnish Co. Dept. SBS, 7600 
State Road, Philadelphia. 

The line consists of five products: 
redwood preservative, brown-wood 
preservative, clear gloss finish, clear 
flat finish, and penetrating toxic. 
Applied by brush, roller, spray, or 
dip, they enhance the beauty and 
lengthen the life of all lumber. 

They seal wood pores against mois- 
ture, control warping and splintering, 
and resist fungi and mildew. 

Write for P308. Use coupon below. 


DRAWER GUIDES 


Twin-Set center drawer guides are 
quickly installed in drawers so that 
they open with “feather touch” mo- 
tion. They are made by the Extension 
Drawer Support Co., Dept. SBS, 2319 
West Washington Boulevard, Los 
Angeles 18, Calif. 

The guides are said to insure easy 
opening even with a full drawer. The 
guides are made of heavy - gauge 
square tubular steel. The square 


tubular tracks are designed so that 
either can be used as a case track. 
Nylon bearings are used to insure 
long life with no lubrication. 

Twin-Set guides are available for 
every drawer size ranging from 13” 
to 24”. 

Write for P309. Use coupon below. 


ESCUTCHEON PLATES 


A line of decorative escutcheon 
plates for modern homes is announ- 
ced by the Lockwood Hardware 
Manufacturing Co., Dept. SBS, Fitch- 
burg, Mass. 

Available in either brass or alumi- 
num, the plates are deeply etched 
with floral designs, outlined with 





806 Peachtree St., N. E. 
Atlanta 5, Ga. 


Gentlemen: 


Name 
Company_ 
Address 

City & State 
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Circle numbers below and return filled- 
in coupon. Literature and prices, or 
catalog, will be mailed promptly to you. 
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P290 
P295 
P300 
P305 
P310 
P315 
P320 
P325 
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bright, inlaid enamels. They are held 
to the door by the rose. 
Five different designs of these 
escutcheon plates are available. 
Write for P310. Use coupon page 70. 


CYLINDRICAL LOCKSET 


A “450” series has been introduced 
as a companion to the “410” and 
“440” series locksets, made by the 
National Lock Co., Dept. SBS, Rock- 
ford, Ill. 

One distinguishing feature is that 
the lock is installed after the latch 
bolt is applied to the door. It is 
pre-set at the factory for standard 
interior doors of 13/8” or standard 
exterior doors of 1%”. 

The mechanism is of cold rolled 
steel, with trim of wrought brass, 
bronze, or aluminum. Each lockset 
is packaged in a colorful box, with 
screws, template, and instructions. 

Write for P311. Use coupon page 70. 


LOCK INSTALLING KIT 


A lock installation kit for use by 
home craftsmen has been introduced 
by the Yale Lock and Hardware Di- 
vision of the Yale and Towne Manu- 
facturing Co., Dept. SBS, Chrysler 
Building, New York 17, N. Y. 

These kits are loaned to customers 
free by local Yale and Towne dealers. 

They contain boring jigs, bits for 
drilling lock case and latch case holes 
in the door, strike locators, and mor- 
tising tools. 

Write for P312. Use coupon page 70. 


LOW-COST CHAIN SAW 


The SpeeDemon, a quality chain saw 
selling for $179, features high-speed 
gearless drive with a simplified de- 
sign. It is offered by the Strunk 
Equipment Co., Dept. SBS, Coates- 
ville, Pa. 

Other features are automatic, con- 
tinuous oiling; light weight; ground- 
level cutting; special alloy guide bar; 
single trigger control; fioat carbure- 


SPACEMASTER 























Make extra sales with 


the ‘‘do-it-yourself’’ 
folding door! 





Check a// the sales-making 
reasons your customers go for this 
quality folding door. 

You'll see why more and more 
dealers are sweetening their profit 
margins with SPACEMASTER— 
the fastest selling folding door on 
the market. 











Here’s why: 


It’s low in cost... lowest in history of quality folding door, even with 
your full markup. 


It’s easy to install...takes about fifteen minutes... needs no special tools, 
It’s easy to decorate...can be slip-covered—or painted with any good 
rubber-base paint. 

It saves space...no area lost to door swing. 


Fits almost any standard opening... three heights; 6’ 6”, 6’ 842” and 8’ 0”, 
Three maximum widths; 2’ 6”, 3’ 0” and 4’ 0”. Doors can be used as 


pairs. 
It's a Nationally Advertised Quality Product—made and backed by the 
makers of famous Modernfold doors 


Get full details from your Modernfold distributor—or mail coupon, 


NEW CASTLE PRODUCTS, INC., New Castle, Indiana + Montreal 6, Canada 


SPALEMASTER 


woe 4 
New Castle Products, Inc. foldi g doors 
P.O. Box 94, New Castle, Indiana / 


Gentlemen: Give me full information on Spacemaster doors. | 


N ® 
Company | 
/ 


Address 


1934 NEW CASTLE 
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tion and two-position cutting; full 
3-HP engine; chain jump shield, and 
cone-pull re-coil starting. 

Write for P313. Use coupon page 70. 


“SIT DOWN” SINK 


The Elkay Manufacturing Co., Dept. 
SBS, 1874 South 54th Avenue, Chi- 
cago 50, Ill., has introduced a stain- 
less steel sink that permits house- 
wives to sit down while washing 
dishes and preparing food. The shal- 
low bow] allows for plenty of knee 
room underneath. 

This sink comes in lengths of 72”, 
84”, and 96” for conventional arrange- 
ment or in a 4014%4”"x54%” model for 
island or peninsula installation. The 
latter model has two deep bowls for 
rinsing and dishwashing, and a shal- 
low one for sit-down use. 

Write for P314. Use coupon page 70. 


IMPROVED SIDING 


The Philip Carey Manufacturing Co., 
Dept. SBS, Cincinnati 15, Ohio, now 
uses silicones in making Careystone 
asbestos cement siding. 

The new sealing process consists of 
plastic and silicone coatings. The 
plastic protects against the elements. 
The silicone provides a final perma- 
nent seal against water, weather, and 
dirt. 

Write for P315. Use coupon page 70. 


IMPROVED POCKET TAPE 


Evans and Co., Dept. SBS, Elizabeth, 
N. J., has extended the dual marking 
system to its complete line of steel 
pocket tapes. 

One edge of the tape is marked off 


we 
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es 
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-- 
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in inches—from one to 72, 96, 120, or 
144, depending on tape length. The 
other edge is marked off in feet-and- 
inches. 

Calibrations are in 16ths of an inch, 
the first six inches being marked off 
in 32nds to provide for more accu- 
rate measurements. 

Write for P316. Use coupon page 70. 


INSULATING WINDOWS 


A new Glass-Seal Thermopane dou- 
ble-glass insulating unit is offered 
by the Libbey-Owens-Ford Co., 
Dept. SBS, Nicholas Building, Toledo 
3, Ohio. 

It comes in two wood sash sizes— 
4542"x25%”" and 42%”x22%”—and 
two metal sash sizes—36”x24” and 
34-11/16"x22-11/16”. 

The units are made with two lights 
of double-strength “A” quality sheet 
glass with a 4%” dehydrated insulat- 
ing air space. 


Write for P317. Use coupon page 70. 


22” EXHAUST FAN 


To its existing line of 24”, 30”, 36”, 
and 42” residential exhaust cooling 
fans, the Lau Blower Co., Dept. SBS, 
2007 Home Avenue, Dayton 7, Ohio, 
has added a 22” model. 

Called the Niteair Rancher, this 
22” fan moves air at the rate of 
3,800 cubic feet a minute. It uses a 
1/3-HP motor and fits into modern 


homes with pre-fabricated truss 
roof construction. 

The fan comes completely as- 
sembled or as a “Kooling-Kit’ for 
home-owners to assemble them- 
selves. 

Write for P318. Use coupon page 70. 


NOVEL AWNING WINDOW 


Select-A-Vent is a novel window of 
the low-cost awning-type that per- 
mits independent operation of the 
vents. It is Ualco’s newest aluminum 
window, available from the South- 
ern Sash Sales and Supply Co., Dept. 
SBS, Sheffield, Ala. 

Each vent is activated by a simple 
operating bar which folds back 
against the window to lock the vent 
in open position, or closed. 

Ualco screens easily clip to the 
inside with integral clips. They can 
be quickly removed for washing the 





windows from inside. The operator 
is located beneath the screen on each 
vent. 

Select-A-Vent awning windows 
are made of heavy extruded alumi- 
num that will not rot, rust, warp, or 
require painting. 

Write for P319. Use coupon page 70. 


ECONOMY DOOR CLOSER 


The Russwin Air Jet is a new econ- 
omy-priced closer for screen and 
storm doors. It is made by the 
Russell and Erwin Division of the 
American Hardware Corp., Dept. 
SBS, New Britain, Conn. 

It features sturdy aluminum con- 
struction with compact design, nylon 
valve with fingertip adjustment for 
opening speeds, self-lubricating pre- 
cision parts, and weather-resistant 
finish. 

Write for P320. Use coupon page 70. 


PACKAGED HAND TOOLS 


Challenger hand tools are now pack- 
aged in vinyl plastic “Stor-Away” 
pouches. They hang neatly on the 
new Turn-O-Round counter mer- 
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chandiser, also offered by the Penens 
Corp., Challenger Division, Dept. 
SBS, Schiller Park, Il. 

Also in each pouch is a litho- 
graphed card that gives complete 
sales information, guarantee, printed 
price, and other helpful data. 

Write for P321. Use coupon page 70. 


PACKAGED HARDWARE 


The new Fix-Set line includes 56 
different hardware items packaged 
in plastic. It is offered by Lawrence 
Brothers, Inc., Dept. SBS, Sterling, 
Ill. 

Among the items are barrel bolts, 
braces, drawer pulls, hinges, hooks, 
and screen and sash hardware. Each 
card can be held by a hook on a new 
display, 66” high and 2% feet square. 


bix-set 
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It shows at a glance which items need 
to be re-ordered. 
Write for P322. Use coupon page 70. 


EXPANSION SHIELD 


Only a drill and hammer are neces- 
sary to fasten single or double head- 
ed nails into any type of masonry 
with the Star Dryvin expansion 
shield. It is made by the Star Ex- 
pansion Bolt Co., Dept. SBS, 147 
Cedar Street, New York 6, N. Y. 

The nail is driven in by hammer 
blows that force the ductile material 
of the shield into all irregularities of 
the hole in the masonry, locking the 
anchor flange into the sides of the 
hole. 

Since the nail doesn’t have to carry 
the load, the Star Dryvin has extra 
holding power. The expansion shield 
comes in 16 sizes. 

Write for P323. Use coupon page 70. 


BIRCH-GRAIN PANEL 
A birch grain wall and ceiling panel 
has been added to the Marlite Wood- 


panel line by Marsh Wall Products, 
Inc., Dept. SBS, Dover, Ohio. 
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The Marlite panel faithfully re- 
produces the beautiful coloring and 
detail of selected fine birch grain, 
sealed in by Marlite’s high-heat- 
baking process. 


Birch Woodpanel comes in 4'x6’ 
ind 4’x8’ hardboard panels, 5/32” 
thick. 

Write for P324. Use coupon page 70. 


DECORATIVE DRAWER PULL 


Appealing to the home-owner who 
makes his own furniture and built-in 
cabinets, a new design in Amerock 
door and drawer pulls is offered by 
the American Cabinet Hardware 
Corp., Dept. SBS, Rockford, Il. 

To introduce the Decorator pulls, 
Amerock offers a three-color 8”x11” 
display. Two pulls give examples of 
unusual positioning possible. 

Decorator pulls are individually 





SOUTHERN 


WEATHERSTRIP FOR MILL 


INSTALLATIONS 


NO. 400 FLEXIBLE RUNWAY WEATHERSTRIP 


IMPORTANT 
FLANGE FEATURES 


Quietly Prevent Sash from Binding 
Guard Sash From Becoming Paint 
Sealed 

Insure Easy Locking of Sash 

Fit Sash Snugly Against Built-in 
Parting Bead in the best Traditional 
Method of Weatherstripping Double- 
Hung Sash 


No. 400 gives full jamb coverage and is 
beveled at the bottom to conform with 
slope of sill. The flexible base provides a 
continuous air-seal that adjusts itself to 
conform to sash contraction and expansion. 
An easy to install, at the mill, weather- 
strip. This weatherstrip is not a balance, 
but may be used with all types of balances, 
either overhead, spiral type, or silent coil 
prings. When equipped with springs and 
covers it would appear as the right half of 
the above cross section. 





SOUTHERN’S 


SINGLE DOOR COIL 
PACKED IN 


PLASTIC CARTONS 8136 Brass 








DISTINGUISHED PAIR 


HIGH THRESHOLD 
ALLOWS DOOR TO 
CLEAR RUG & PAD 


A136 Aluminum 4°'x1-1/4” 
4"x1-5/16" 


For any of the following materials, 
call the plant that is centrally 
located to serve the Southern build- 
ing needs: 


Flexible Runway W/S 
Balancing Sash with W/S 
Aluminum & Brass Thresholds 
Spring Bronze & Aluminum 
Zine Rib Weatherstrip 
Asbestos Siding Trim 
Screen Frame & Parts 
Brass & Felt Bottoms 
Automatic Door Bottoms 
Aluminum Mouldings 
Stainless Mouldings 


And many other special rolled 
shapes. 


SOUTHERN METAL PRODUCTS CORPORATION 


i a oe ee 
Phones 


MEMPHIS 
272-9147 and 2? aon 
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packaged with screws in clear-view 
envelopes to keep them clean and 
eye-appealing. ' 


Write for P325. Use coupon page 70. 


“MODERN” HOOD & PIPE 


Finding beauty in the old-fashioned 
straight stove pipe, a designer has 
created an open fireplace hood that 
attaches at the bottom of the pipe 
and covers a fire built on a round 
tray slightly above the floor. It is 
offered by the Condon-King Co., 
Dept. SBS, 613 Eighth Avenue North, 
Seattle 9, Wash. 


Called Firehood, this conical hood 
has an opening 36” wide. The 12 
square feet of metal surface assures 
adequate heat radiation. 

The standard finish is black. A 
porcelain enamel finish is available 
in a choice of other colors. 


Write for P326. Use coupon page 70. 


PRE-CAST STONE 


Heather Stone, “the first pre-cast 
stone,” is now distributed on a na- 
tional basis. Southern headquarters 
are the Southern Heather Stone Sales 
Corp., Dept. SBS, P. O. Box 1733, 
Roanoke, Va. 

Applied over any type of existing 
structure after proper preparation, 
Heather Stone is made of fireproof 


materials. The color is fast through- 
out each stone. 

The manufacturer offers a booklet 
that describes the properties and ad- 
vantages of Heather Stone. 

Write for P327. Use coupon page 70. 


TWO-WAY WINDOW UNIT 


The Scen-A-Slide is a picture win- 
dow combined with two sliding sash, 
all in one extruded aluminum frame. 
It is made by the Metal Arts Manu- 
facturing Co., Dept. SBS, P. O. Box 
4144, Atlanta, Ga. 

It is weatherstripped with vinyl. 
The sash slide smoothly on vinyl 
bearings. Sizes range from 9’x3’9” 
down to 6’x2’1”. 

Write for P328. Use coupon page 70. 


MAGNETIC CATCH 


A magnetic catch that fits between 
the door and shelf is announced by 
the Stanley Works, Dept. SBS, New 
Britain, Conn. No parts project into 
the cabinet. 

A powerful magnet floats on a 
spring that cushions the door. The 
catch is enclosed in a smooth, stream- 
lined case of anodized aluminum. The 
strike ‘is made of steel, plated with 
zine. 


Write for P329. Use coupon page 70. 








METAL TRIMS, INC. 


P. 0. Box 1072 - YOUNGSTOWN 1, OHIO 


P. 0. Box 632 
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LIST PRICES 


JACKSON, MISS. 
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Farmers who buy pressure-creosoted 
fence posts come. hack for more 


P - . : R. R. Van Landingham shows a customer, C. J. Sowers, part of 

RIMARILY a sales and service organization for automotive his stock of pressure-creosoted fence posts. 

and mechanized farm equipment, R. R. Van Landingham, 
Inc., took on a profitable additional line five years ago in 
pressure-creosoted lumber products. 

Since that time, all lumber sales have been pressure-creo- 
soted products, with pressure-creosoted fence posts account- 
ing for 90% of the volume. 

Newspaper advertising and mailings have been used, and 
Mr. Van Landingham says word-of-mouth advertising has 
also played a big part in building up sales of pressure-creo- 
soted products. ‘‘Satisfied customers can’t be beat for passing 
the good word along,” says Mr. Van Landingham. 

Sales of pressure-creosoted products tie in well with other 
lines handled by the firm and build good will among cus- 
tomers and prospective customers, according to Mr. Van 
Landingham. 

If you have a business that serves farmers, pressure-creo- 
soted fence posts are an excellent addition to your line. They 

are a quality item with almost unlim- 


i Sé ial ¢ ospects of re- 
ited sales potent al and prospects Mr. Van Landingham shows another customer a photograph 
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peat orders again and again as farmers of a fence, built with pressure-creosoted posts, that has given 
UsS add more fence. years of servic 
MAIL THIS CARD TODAY=—NO STAMP NEEDED 


United States Steel Corporation 
Room 4478 , 525 William Penn Place 
Pittsburgh 30, Pennsylvania 





Theres profit for you in 
pressure-creosoted wood 


Now t he me to cash inon the demand 


I’m interested in handling pressure-creosoted fence posts. Please 
send me more information and put me in touch with pressure-treaters 
who produce this product. And include a copy of your new guide, 
“Fences That Pay.” 


Name 


Address 


for pressure-creosoted fence posts and other 
ure-creosoted wood products. [f you'd 
ke mor niormation end in’ the “it 


' card on tl page. Kut first, turn 


City 
State 


the page ; we the merchandising he D 


SESS HH SHEESH SEE ES Sees eFeeete £8 + eeeeeeee 








PRESSURE-CREOSOTED FENCE POSTS 


@ How can pressure-creosoted fence posts 
save you money? Because they last up to 7 
times as long as untreated fence posts! This 
means fewer replacements as well as longer 
life from the fence itself. You'll save on labor 
too, because these posts are easy to set and 
require little maintenance 
Pressure-creosoted posts are the manufac 

tured products of modern wood treating 
plants. There's no guesswork involved. Just 


CUT YOUR 
FENCING 
COSTS / 


the right amount of Creosote is forced deep 
into the wood to make it outlast untreated 
wood by as long as 40 years 

Thousands of farmers all over the country 
have installed pressure-creosoted fence posts 
Why not let these posts give you years of 
trouble-free service? 

We'll welcome the opportunity to give you 
prices and further information on pressure 
creosoted fence posts. Come in today' 


NEWSPAPER 
ADVERTISING 


YOUR HEADQUARTERS FOR PRESSURE-CREOSOTED FENCE POSTS 
DEALER SIGNATURE 





Figo States Steel, a producer of USS Creosote used by 
) many independent wood treaters, is happy to help you 
promote the sale of pressure-creosoted fence posts. 

New mats are now available for you to use in advertising 
pressure-creosoted fence posts in your community newspaper. 
They’ll tell your customers that your place of business is 
headquarters for pressure-creosoted fence posts. 

Wood treaters who use USS Creosote can supply you with 
these mats. If you are now selling pressure-creosoted fence 
posts, ask the treater from whom you buy posts for these 
mats. If you are planning to become a dealer, these mats will 
help you build quick business on this item. Cost 

United States Steel also promotes sales for you with ad- feng les 
vertising in leading state and regional farm papers. And a eo; Pe ene S- 
free fence guide has been prepared for distribution to your 7 eCalise by Hn be 
customers. mt) 


CS as ly 
P 2-C ted fence posts are < all- ted ite : 
slceh anu be GUUS 40 pon: EE pun'd Ube OF Go penued tn ¥ “3 WANT ae 
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touch with treaters in your area who can supply you with 
pressure-creosoted products .. . 


MAIL THE COUPON BELOW 


eeeeetae 
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FIRST CLASS 
Permit No. 3117 
(SEC. 34.9 ?.L.&R.) 

Pittsburgh, Pa. 














BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in the United Stotes 


@ When you buy pressure-creosoted fence posts, you are gett 
quality — manufactured products of modern wood treat 
plants. Just the right amount of Creosote is forced into the w 
to give it the longest possible life which is up to 7 times t 
of ordinary wood posts 

Because these pressure-creosoted posts are longer-last 
they save vou money on replacements, on labor, and on fe 
itself 

Over the vears these posts have proved to be more econom 
than any other wood post. Come see us for prices and furt 
information. We'll be happy to serve you 


YOUR HEADQUARTERS FOR PRESSURE-CREOSOT: 
FENCE POSTS 


DEALER SIGNATURE 








. 





— POSTAGE WILL BE PAID BY — 


UNITED STATES STEEL 
Room 4478 , 525 William Penn Place 
Pittsburgh 30, Pennsylvania 








Highlights Hardware 


(Continued from page 29) 


can get it down the street.’ 

“When the new building was 
projected I prevailed upon our 
company owners to install a hard- 
ware inventory of sufficient size 
to serve the public—and of suffi- 
cient length and breadth to make 
it possible for us to realize the 
profit we had been turning away. 
Throughout those years, every 
time we sold an order of lumber 
it pained me to realize the cus- 
tomer would need locksets, hinges, 
other builders hardware, and pos- 
sibly tools. 

“Now, however, we are in posi- 
tion to serve that demand. And our 
business has justified the decision 
to include a substantial stock of 
hardware in the new store.” 

One factor in favor of builders 
hardware sales in the new store is 
location. As Manager Cummings 
emphasized, “a lumber dealer in 
our location should not be without 
hardware.” This is reiterated by 
Paschall. He has six years of 
chain-store experience, four years 
as general manager. 

“What we seek to do,” he ex- 
plained, “is to meet the needs of 
this particular region and make it 
unnecessary for the people out 
here to drive into Fort Worth. It 
is only a few miles, but with the 
congestion the round-trip often 
requires nearly an hour. 

“With the attention that has 
been given to Do-It-Yourself, peo- 
ple realize more and more what 
they can do themselves with hard- 
ware and a few tools. This national 
trend has opened the eyes of 
countless home-owners to needs 
they have not previously recog- 
nized. 

“So far, our business in builders 
and home-owner hardware has 
been about equally divided in 
number of customers served. More 
substantial purchases are made, of 
course, by representatives of the 
various trades. . 

“According to our experience, a 
lumber dealer going into the hard- 
ware field will make some mis- 
takes in buying at the outset. We 
tried to anticipate the needs of this 
region and in some cases we miss- 
ed. It is necessary to be in business 
in a given locality for a period of 
months to know how to buy for 
that locality.” 

The Jones Lumber Company ad- 


vertises builders hardware, gen- Quality Seal for Pipe 
erally with traffic-building ‘“spe- 
cials,” through the weekly Hal- The Cast Iron Soil Pipe Institute 
tom City News, through color films as announced a “C. I.” seal of ap- 
at the drive-in theater, and proval that will go on all soil pipe 
through a syndicated magazine ind fittings that meet the rigid regu- 
which is circulated throughout the lations set up by institute members. 
area with the company imprint. The institute represents over 80 
Throughout most of its busi- per cent of the industry. , 
ness life the firm has been a devel- The new program also will re- 
: at nag ‘ luce costs because C. I. regulations 
oper. The owners also operate a beat nie ee 
bank in Haltom City and sell real andertiy San ee — pasty. Pra 
bsdbas : on nly two weights—service and extra 
estate. From these activities the eavy. Formerly four weights were 
Jones Lumber Company accumu- ommon. This also will permit 
lates a number of fresh leads to plumbing supply firms to reduce in- 
be followed up by a salesman. entory. 








malt THE EE 
COUPON ( provides FREE Sprayer 


(for customer loan) 


THIS DEAL , to BRING YOU NEW BUSINESS 
|, Is HOT? \ ' Hundreds of owners of masonry 
Nas) 4, oa bothered oi damp ence 


masonry walls, staining or efflor- 

escence. CRYSTAL treats these conditions 

easily and effectively. It is the world’s first 

successful silicone masonry water repellent 

- bonafide and time-tested—licensed under 
the Wurdack U. S. Patent 2,574,168. 


CRYSTAL treatment delays or eliminates the 
need for tuckpointing, answers many home 
owner needs. With this specially engineered 
HUDSON-Made Sprayer it is a cinch to apply. 


Lend or rent the sprayer—sell your ‘'do-it- 
yourself” customers full profit CRYSTAL and 
you have a good source of new business. 


This special dk Autos Aruba 


mes vas GET THE DETAILS HURR y/ 
er (value 

N 
specially engineered for CRYSTAL MAIL THE COUPO 6 
free with a 22 gallon order. WURDACK CHEMICAL CO. 


4977 Fyler Avenue, St. Louis, Mo. 


Send me literature and prices on your 


ON RE-ORDERS you may choose 
CRYSTAL PLUS FREE SPRAYER DEAL. 


either an extra sprayer or a gen- 
erous advertising allowance to bring 
new CRYSTAL customers into your 
store. 


CHEMICAL COMPANY 
4977 Fyler Ave. + St. Lovis 9, Mo. \ 
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silent salesmen ©&.. 


WEATHERSTRIP CARTON 


This yellow and black carton holds 
a dozen coils of Guardsman rust- 
proof bronze weatherstripping. The 
weatherstripping is corrugated, 
punched, and complete with cop- 
pered nails and instructions for easy 
installing by home-owners. 

Coils are 17’ long, 1%” wide — 
enough for an average door or win- 
dow. Only hammer and scissors are 
needed for installation. This self- 
service carton shows a woman 
weatherstripping a window_and a 
man weatherstripping a door. 

Contact: National Guard Products, 
Inc., Dept. SBS, Memphis, Tenn. 


HARDWOOD FLOORS 


A new edition of the booklet, “How 
to Lay a Lifetime Floor of Northern 
Hard Maple,” is offered free in single 
copies. 

It outlines important steps and 
necessary precautions to take in lay- 
ing hardwood floors. Many illustra- 
tions clarify the text, which even 
suggests types of nails and how to 
drive them. 

Contact: Maple Flooring Manufac- 
turers Assn., Dept. SBS, 35 East 
Wacker Drive, Chicago 1, Ill. 


REDWOOD PROMOTION 


Three consumer folders and one for 
the retailer cover types and uses of 
redwood. All are illustrated by car- 
toon sketches. 

“Remember the Short Lengths 
When You Buy Redwood” suggests 
checking on cheaper short lengths 
before buying to help save the red- 
wood supply. 

“Next Time You Buy Lumber, 
Look Over the Common Grades of 
Redwood” tells various applications 
for these grades at lower cost to the 
consumer, pointing out that they 


78 


( 


have the basic qualities of higher 
grades. 

“A Lumber Yard of Your Own 
with No. 1 Shop Redwood” directs 
the home hobbyist to use of redwood. 

“How to Expand Your Redwood 
Market with Short Lengths, Shop 
and Commons” télls the retail dealer 
what to ask his customer to deter- 
mine the cheapest grade and shortest 
lengths he can use for his job—and 
for conserving this natural resource. 

Contact: California Redwood Assn., 
Dept. SBS, 576 Sacramento Street, 
San Francisco 11, Calif. 


SLIDING HARDWARE 


“Grant Stand” permits customers to 
operate, compare, and decide the 
type of Grant sliding door hardware 
they need for various jobs. 

Standing 5’ high, the display re- 
quires a floor space 2%’ wide by 
1%’ deep. It is made of black lac- 
quered perforated hardboard, clear 
pine, and wrought iron legs. Dealers 


choose assortment of hardware to 
display. 

Contact: Grant Pulley and Hard- 
ware Corp., Dept. SBS, 31-85 White- 
stone Parkway, Flushing 54, N. Y. 


SHOWS DRAWER PULLS 


Handcrafted solid brass pulls for 
cabinets, furniture, and home work- 
shop projects can now be displayed 
on a new 16”x24” mahogany ply- 
wood board. On the top of the board 
is printed a selling message describ- 
ing the merchandise. 

The display board is free with the 
purchase of a set of about 30 handles 


and pulls. The dealer can choose 
from over 80 different designs suit- 
able for modern, traditional, and 
antique pieces. 

Contact: Crafts-Metals Co., Dept. 
SBS, Box 4, Laguna Beach, Calif. 


TILEBOARD DISPLAY 


A set of three dual-purpose folders 
containing full-size samples of In- 
sulite tileboard is now offered to 
retailers. The book-like folders serve 


as a compact sample case that keeps 
them fresh and as an attractive 
counter display with the addition of 
a colorful top sign. 

Insulite samples are mounted cello- 
phane-wrapped, one to each side of 
the silver gray covers. Each sample 
is labeled with full product data. 

Contact: Minnesota and Ontario 
Paper Co., Dept. SBS, 500 Baker 
Arcade Building, Minneapolis 2, 
Minn. 


TIMBER CONNECTORS 


Where and how to install five types 
of timber connectors are described 
in the new edition of a 12-page 
booklet, “Installing TECO Timber 
Connectors.” 

It acts as a guide for builders, 
architects, or home-owners doing 
their own work. It covers wedge-fit 
split rings used in trussed rafters; 
shear plates for joining wood to 
steel and for demountable wood-to- 
wood connections; toothed rings; 
spike grids; champing plates. 

Contact: Timber Engineering Co., 
1319 18th Street N.W., Washington 
6, D.C. 


ASPHALT ROOFING MOVIE 


A 20-minute, color and sound film, 
“A Case of Protection,” tells the 
story of Certain-teed asphalt roofing 
products. 

It centers around a private in- 
vestigator’s solution to a case in- 
volving protection for his own home. 
His search takes him through Cer- 
tain-teed plants and testing labo- 
ratories. 

The movie is available to jobbers, 
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dealers, roofing applicators, and the 
general public through district sales 
offices. 

Contact: Certain-teed Products 
Corp., Dept. SBS, 120 East Lancaster 
Avenue, Ardmore, Pa. 


PLYWOOD IN KITCHENS 


The Douglas Fir Plywood Assn. has 
designed 14 plans for Do-It-Your- 
self kitchen work centers, utilizing 
products of the members. 

These plans present nearly 30 
separate ideas for improving home 
kitchens. They cover such units as 
a range counter, oven utensil and 
hanging dish cabinets, sliding spice 
rack, recipe file, telephone desk, 
cleaning cart, and many other ideas. 

Contact: Douglas Fir Plywood 
Assn., 1119 A Street, Tacoma 2, 
Wash. 


FORESTRY AD MATS 


American Forest Products Industries 
offers to dealers 28 new advertising 
mats on forestry subjects. The proof 
book contains 805 inches of display 
advertising material. 

Many of the ads are slanted toward 
keeping forests “green.” “Keep 
Green” mats are provided for each 
state in the union. 

Contact: American Forest Products 
Industries, Inc., Dept. SBS, 1816 N 
Street N. W., Washington 6, D. C. 


SLIDING HARDWARE KIT 


This colorful floor 
display and sell- 
ing unit offers 
sliding door hard- 
ware on a “serve 
yourself” basis. 
Made of heavy 
corrugated board, 
the display is 49” 
tall and occupies 
less than 2 square 
feet of floor space. 
It holds several 
types of pack- 
aged hardware 
from which cus- 
tomers readily 
select their needs. 
Contact: The 
Acme Appliance 
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Mfg. Co., Dept. SBS, 35 South Ray- 
mond Avenue, Pasadena 1, Calif. 


CARE OF DOORS 


The National Woodwork Manufac- 
turers Assn. has issued a revised door 
label for use by members to explain 
proper care of doors to buyers. It can 
be used on both ponderosa pine 
panel doors and hardwood flush 
doors. 

One side of the label covers care 
of doors: 

“1—Doors must be stored or hung 
only in dry, well ventilated buildings 
and never in damp, moist or freshly 


plastered areas. 

“2.-In mortising for lock allow at 
least 1” of wood behind mortise. 

“3—-Sand entire door lightly with 
3/0 to 5/0 sandpaper and then clean 
before applying finish. 

“4.For your own protection see 
that this door is properly painted 
or finished as soon as it is fitted. Make 
sure that all four edges (including 
top and bottom) receive two coats of 
paint, varnish or sealer after the door 
has been fitted ready to hang.” 

On the other side are finishing in- 

tructions: 

“1—Surfaces must be clean and 
dry 


“2Sand lightly and clean before 











2) TEARS OF 
LEADERSHIP 


Marlite’s 25th year of serv- 
ice to dealers, builders, 
architects, and their cus- 
tomers begins October 7. 
From the original prefin- 
ished tile pattern created 
in 1930, Marlite’s line has 
grown to provide a wall 
and ceiling panel for every 
room in every building. 


Despite changing styles 
and a major depression, 
Marlite’s sales and popu- 
larity have constantly 
increased. These are the 
reasons: 


Complete range of colors, patterns and sizes 
Strongest advertising, sales promotion, and 


dealer aids program in the industry. 


Warehousés and factory representatives 
conveniently located to serve you best. 


Highest product quality maintained through 


Marlite is made 
with genuine Masonite i 
Tempered DuoluxW 


LEO paar 
© Guaranteed by ™ 
Good Housekeeping 
y *, 


4s soveanste AS 


MARLITE PLANE ANDO BLOCK PATENT APPLIED FOR 


continuous laboratory and production controls 


Unequalled consumer features—soilproof 
baked finish, fast installation, economy, 
durable beauty. 


MARSH WALL PRODUCTS, INC., Dept. 997 Dover, Ohio 


Subsidiary of Masonite Corporation 


Marlite 


PREFINISHED 


WALL and CEILING PANELING 
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first coat of finish and between addi- 
tional eoats. 
“3—Make certain that surfaces are 
dry before applying next coat. 
“4--Use only high grade materials 
and follow instructions carefully. 
“5-Finishing done under the su- 
pervision of a reliable painting con- 
tractor is the most satisfactory.” 
Contact: National Woodwork Man- 
ufacturers Assn., Dept. SBS, 332 
South Michigan Avenue, Chicago 4, 
Ill, 


TRANSLUCENT PANELS 


This compact presentation of Alsy- 
nite translucent fiber-glass panels 
creates interest at sales counters or 
other spots where space is a problem. 
It holds literature for home-owners 
on one side, and literature for archi- 
tects and builders on the other. 

The display holds a set of 5”x8” 
samples of the sheeting in 19 colors. 

Contact: The Alsynite Co, of Amer- 
ica, Dept. SBS, 4654 De Soto Street, 
San Deigo 9, Calif. ; 


LOCK MERCHANDISERS 


A new series of disposable “show it 
to sell it” merchandisers feature 
polyethylene-wrapped samples of 
Yale padlocks, combination padlocks, 
bicycle locks, and telephone locks. 

The six eye-catching displays can 
be placed in wall or floor displays or 
on sales counters for “impulse buy- 
ing.” Printed in red, blue, and yellow, 
they briefly tell the advantage of 
each lock. 

Contact: Yale and Towne Manu- 
facturing Co., Dept. SBS, Chrysler 
Building, New York 17, N. Y. 


REVOLVING CABINETS 


A new display for Miami bathroom 
cabinets revolves and is lighted to 
provide maximum attention. 

Holding several models, the dis- 
play can be placed in a window, sales 
counter, or island display unit on 
the sales floor. 

Contact: The Philip Carey Manu- 
facturing Co., Dept. SBS, Cincinnati 
15, Ohio. 
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APPALACHIAN HARDWOODS 


“Appalachian Hardwoods” is a 20- 
page brochure in four colors that 
helps promote use of wood to beauti- 
fy homes. 

Suitable for home-planning cen- 
ters, the booklet’s color photographs 
show many home installations that 
make use of the interesting grain 
patterns, colors, and natural mark- 
ings of the various species. 

Contact: Appalachian Hardwood 
Manufacturers, Inc., Dept. SBS, 414 
Walnut Street, Cincinnati 2, Ohio. 


TILE SAMPLE BOOK 


A new idea in presenting plastic 
wall tile to the consumer has been 
developed in a new dealer sample 
book. 

The book presents Lockback, Econ 
o-tile, Panelux, and Wilson trim ac- 
cessories, suggesting decorating color 
combinations. Dozens of designs are 
suggested. Actual tiles are shown 
in half-tile sizes for use in choosing 
color combinations. 

Contact: Wilson Plastics, Inc., Dept 
SBS, Sandusky, Ohio. 


WROUGHT STEEL LEGS 


This display of wrought steel legs 
consists of a table made from a flush 
door, such as is popularly used in 
making furniture with the legs. A 
perforated hardboard panel, painted 
powder blue and framed, is mounted 
on one edge of the table. 

Ten sample legs in various models 
and sizes are shown on this panel. 
Two samples of tubular folding legs 
are mounted on top of the table. 

Contact: E. F. Brewer Co., Dept. 
SBS, 4835 North 124th Street, Butler, 
Wis. 


REVOLVING TOOL STAND 


Mall tools can now be displayed on 
this three-paneled revolving floor 
merchandiser with six display sur- 
faces, to show the wide assortment 
of portable power tools, attachments, 


and accessories. It holds 40 pieces. 

Contact: Mall Tool Co., Dept. SBS, 
7740 South Chicago Avenue, Chicago 
19, Til. 


FLOOR TILE DISPLAY 


A colorful window background for 
display of KenFlor viny] tile flooring 
is printed in eight colors to catch the 
eye. 

It pictures a housewife happily 
working in a kitchen made beautiful 
by a KenFlor floor, combining sev- 
eral colors of tile laid in striking 
geometric patterns. The caption reads 
“Beauty Smooth.” 

Contact: Kentile, Inc., Dept. SBS, 
58 Second Avenue, Brooklyn 15, N. Y. 


SHOWS ‘’PEG-BOARD” USES 


This functional display enables deal- 
ers to exhibit Masonite Peg-Board 
perforated hardboard panels and fix- 
tures in use. 

It also provides a storage place for 
both fixtures and 18 panels of varying 
sizes of Peg-Board for customers to 
choose. Shown here are the 27 most 
popular metal fixtures, eight sizes of 
shelves, shelf storage inside, and 
racks for displaying literature. 

Contact: The Masonite Corp., Dept. 
SBS, Box 777, Chicago 90, III. 
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SLIDING GLASS DOORS, WIN- 
DOWS. A catalog of Slide-Master 
glass doors and windows gives speci- 
fications and suggested installation 
details. Photographs show installa- 
tions in schools, offices, and homes. 
Price list is offered. Slide-Master 
Glass Door and Window Co., Dept. 
SBS, 9015 Wilshire Boulevard, Bev- 
erly Hills, Calif. 


DECORATIVE PLYWOODS are the 
subject of “Modern Magic,” a 12- 
page full-color booklet offered by 
Associated Plywood Mills, Inc., Dept. 
SBS, P. O. Box 672, Eugene, Ore. It 
shows Sea Swirl and Knotty Sea 
Swirl “brushed” plywoods and ve- 
neer faced plywoods in birch, knotty 
pine, and Philippine mahogany — 
all used to beautify home interiors. 


WINDOW TRIM. Service bulletin No. 
1 describes and illustrates simple 
step-by-step procedures for attaching 
the new No. 31 fin trim and nailing 
fins to Best-Vent windows. installed 
with ‘a screwdriver, this trim permits 
quick adjustment of Best-Vent win- 
dows to any wall thickness from 


literature 


4%” to 5-5/32”. Bulletin No. 2 tells 
how to attach No. 30 interior trim to 
the windows. Per-Fit Products Corp., 
Dept. SBS, 1206 East 52nd Street, 
Indianapolis 5, Ind. 


BATHROOM FIXTURES. A new 
four-color folder shows the basic Uni 
versal-Rundle line of bathroom fix 
tures, in both vitreous chinaware and 
cast iron. Two bathrooms are shown 
in color. From the folder, customers 
can choose any combination of 12 
lavatory styles, six water closets, and 
three tubs. Universal-Rundle Corp., 
Dept. SBS, New Castle, Pa. 


METAL HOME PRODUCTS. Con 
densed catalog 106-L shows the com 
plete Leigh line of ornamental shut 
ters, door canopies, window awnings, 
ventilators, package receivers, clothes 
chute doors, mail boxes, flower boxes, 
push bars, and similar metal home 
products. Specifications are given for 
each product. Air Control Products, 
Inc., Dept. SBS, Coopersville, Mich 


AWNING WINDOWS. A new folde: 
shows how, Fenestra residential pro 
jected steel windows offer better 


ventilation and can be left open even 
juring rain storms. Other advan- 
tages, such as easy operation, better 
view, fire protection, and easy clean- 
ng are pointed out. Detroit Steel 
Products Co., Dept. SBS, 2250 East 
Grand Boulevard, Detroit 11, Mich. 


STEEL DOORS. A new catalog cov- 
ers Amweld residential and office 
teel doors and frames, sliding closet 
units, fire doors and frames, pocket- 
type doors, air-conditioning doors, 
and other specialties and hardware. 
Amweld Building Products Division, 
Dept. SBS, American Welding and 
Manufacturing Co., 400 Dietz Road, 
Warren, Ohio. 

METAL LATH. Three basic types of 
metal lath—flat expanded, expanded 
ib, and sheet lath—are the subject 
of a new technical bulletin. It gives 
maximum spacing of supports, 
weights per square yard, size of 
heets, and uses of various laths. 
Metal Lath Manufacturers Assn., 
Dept. SBS, Engineers’ Building, 
Cleveland 14, Ohio. 


PAINTS, ACCESSORIES. Tamms 
paints, removers, dry colors, cleaners, 
fillers, caulking compounds, glues, 
ind sizes are listed in a new catalog 
that describes 184 Tamms products. 

color chart is included. Tamms 
Silica Co., Dept. SBS, 228 N. La Salle 
Street, Chicago 1, Il. 





Both the El Dorado and the Picture Door, 
illustrated, come equipped with the new, 
extra-durable How-ell-tite track ... another 


How-ell-dor engineering first. 


SEPTEMBER, 1954... 


A rchitects look upon the How-ell-dor in terms of a 
quality standard of performance. To builders and 
suppliers it means ease Of installation, fast turnover. 
To the homeowner it is an attractively priced door, 


built for lasting beauty. 


When specifying How-ell-dor, look for fast, dependabie 


service. There are 


: “44 stock sizes and styles of resi- 
dential and commercial doors to satisty every requirement. 


@ Write for FREE "54 literature @ 
THE HOWELL MANUFACTURING CO. 7202 Hasbrook Ave., Philadelphia 11, Pennsylvania 
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“dealer NEWS 


VIRGINIA 


ASHLAND: The S. D. Quarles 
Lumber Co. donated materials for 
an observation post for Ashland. It 
will be built by volunteer labor also. 


PETERSBURG: John D. Rives has 
resigned as town engineer and acting 
manager in Front Royal to serve as 
secretary-treasurer of the Peters- 
burg Box and Lumber Co. 


MANASSAS: The “grand opening” 
of the remodeled retail store of the 
Manassas Lumber Corp. attracted 
over 1,500 people. General Manager 
Howard Luck presented door prizes. 


SALEM: The Valley Lumber Corp. 
is building a $35,000 warehouse here. 
A spokesman for the Roanoke firm 
said, “We believe Roanoke is going 
to continue to grow and we want to 
be ready.” 


KANSAS 


SALINA: The Larson Lumber Co. 
is now a corporation. Formerly it was 
a partnership owned by Dwayne C. 
Larson and Harlan Larson. Author- 


ized capital stock was listed at $150,- 
000. 


PARSONS: After 45 years in the 
lumber business Paul McConnell re- 
cently sold his yard to J. E. Herrman, 
who operates yards at Springfield, 
Clinton, and Joplin.in Missouri and at 
Fort Scott, Kan. McConnell retains 
possession of the real estate. His son, 
Glenn McConnell, continues to op- 
erate the manufacturing plant... . 
Price Berryman and his family have 
returned to Parsons after spending 
the last year at Miami, Okla. He 
owns the Home Lumber and Supply 
Co. in Parsons. 


WAVERLY: Bill Lieb, manager of 
the Star Grain and Lumber Co., has 
been elected president of the Cham- 
ber of Commerce. 


WICHITA: The Thompson-Parker 
Lumber Co, is now the Kaesler- 
Allen Lumber Co, Co-owned by W. E. 
Kaesler and R. K. Allen, the firm 
was established in Ponca City in 1918 
and has been in Wichita for the last 
four years. 


PITTSBURGH: Dudley Dixon has 
been made manager of the Calhoon- 
Putnam Lumber Co. He spent 18 
years with the firm’s yard in Fron- 
tenac. In Pittsburgh, he replaces his 


Customers of the Smith Lumber Co. in Memphis, Tenn., often stop and 
gape at this 32-year-old 2',-ton Autocar truck, still in use. It even uses its 
original solid rubber tires, although they have become a little ragged. At 
the wheel here is Jim Foster, who drove the truck for the first time when it 
was brand new. Patting the heavy-duty vehicle is J, C. Flaniken, secretary- 
treasurer, who reports that the old truck starts up more efficiently on cold 
mornings than do newer trucks. He believes it is the oldest Autocar model 
in the mid-South and hopes for many more years of good service. The truck 
is used only on the lot now, sometimes nudging box cars along the spur 
track. Upkeep is practically nil. 
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father, the late J. D. Dixon, who 
managed the yard for many years. 


FRONTENAC: John Pierce has 
been transferred from the general 
office of the Calhoon-Putnam Lum- 
ber Co. in Carthage to the Frontenac 
branch. There he succeeded Dudley 
Dixon. 


TURON: Don King and Myrl Stark 
are now owners of the GSK Lumber 
Co. The firm was formed in Feb- 
ruary, 1953, as a partnership by King, 
J. W. Shive, and Paul E. Gray. The 
name has been changed to the Turon 
Hardware and Lumber Co. 


EL DORADO: William K. Arnall 
has been elevated from assistant to 
manager of the Butler County Lum- 
ber Co. He replaced Jack L. Frost. 


WELLSVILLE: The Star Grain 
and Lumber Co. has remodeled its 
grain elevator and modernized some 
of the equipment. 


ALABAMA 


BIRMINGHAM: Tying in with the 
national Do-It-Yourself month, Bir- 
mingham is holding its first Do-It- 
Yourself Show in connection with 
the state fair, October 4-9. Exhibi- 
tors will have displays that show 
how to install or use their various 
products. Bedford Seale, owner of 
the Seale Lumber Co. at Ensley, is 
chairman of the board of managers 
of the Alabama State Fair. 


TENNESSEE 


MEMPHIS: The Enright Lumber 
Co. has been granted a license to 
do business here. 


OKLAHOMA 


YUKON: Leland F. Wolf Jr. has 
been named manager of the Yukon 
Lumber Co. here. He has been as- 
sistant manager of the Purcell Lum- 
ber Co. at Purcell. He succeeded 
Robert R. Wilson, who resigned to 
enter the contracting business. 


TISHOMINGO: Jim Pace is new 
manager of the Carey Lumber Co., 
filling the vacancy left by resignation 
of Jake McKee. 


TULSA: Ed F. Rice and Otis E. 
Nidiffer, Tulsa builders, and other 
associates have bought the Fred M. 
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Stowell Concrete Co. from Stowell. 
The firm name has been changed to 
the Tulsa Ready Mix Concrete Co. 


ENID: The E. W. Bank Lumber 
Co. has scheduled a $50,000 building 
at the corner of Third and Main to 
replace facilities that burned last 
April. E. W. Bank is owner. 


TECUMSEH: H. Wentz, manager 
of the Tecumseh branch of the 
Davidson-Case Lumber Co. since 
1928, was honored with a testimonial 
dinner recently. He is retiring after 
more than 40 years of service to the 
lumber industry. The dinner was a 
surprise to Wentz and was attended 
by executives of the main office and 
managers of other yards. 


NORTH CAROLINA 


HIGH POINT: A “firebug” is be- 
lieved to have started fires at the 
Snow Lumber Co. yard, Jiffie Manu- 
facturing Co., and a building hous- 
ing four other firms in July. All were 
started about the same time and re- 
sulted in over $1,000,000 worth of 
damage. The lumber firm’s damage 
was set at about $350,000. Fire de- 
partments from neighboring towns 
and volunteers were called in. Fif- 
teen firemen were hospitalized, one 
with three broken ribs. 


MISSOURI 


MOBERLY: A new concrete prod- 
ucts company has been organized 
south of here, known as the Moberly 
Concrete Products Co. The Baker 
Brothers Lumber Co. of Madison is 
one of the six stockholders in the 
firm. 


AURORA: The Logan Lumber and 
Hardware Corp. held a formal open- 
ing here recently. Jim Britton and 
Henry Weems operate the firm. The 
Britton Hardware firm was moved 
and combined with the lumber busi- 
ness. 


BETHANY: Employees of the 
Lowry-Miller Lumber Co. and their 
families met at Bethany recently and 
held a picnic. They came from yards 
at Unionville, Allerton, Gallatin, 
Princeton, Newtown, and Bethany. 

SENATH: Bill Mumma is new 
manager of the Robinson Lumber 
Co. He succeeded Charles Under- 
wood, who was transferred to the 
Robinson yard in Kennett. 


GEORGIA 


ATLANTA: Randall Brothers has 
added three outside salesmen in its 
retail department. Jack Morris and 


Don Gavan cover the Atlanta area. 
Wesley Davis sells in Atlanta and 
throughout the state of Georgia. 
Morris formerly was with the Homer 
Lumber Co, and Gavan was manu- 
facturer’s representative for Sea- 
porcel metal panels, 


ATHENS: Armstrong and Dobbs, 
veteran dealers in coal and other 
fuels, have added a new building 
materials division. 


DISTRICT OF COLUMBIA 


WASHINGTON: The Barber and 
Ross Co. recently honored 24 em- 
ployees who have served the firm 
for 25 years or more. President S. 
Ross Lipscomb presented a diamond 
studded pin to Harry Light, for 55 
years of service. 


MISSISSIPPI 


JACKSON: Arthur D. Wicks, an 
»wner of the Wicks-Hickman Lum- 
ber Co., is serving his second year 
1s president of the Mississippi 
Guernsey Breeders Assn. In _ his 
‘spare” time he operates a dairy 
farm and breeds Guernsey cows. 


CANTON: A new building supply 
firm has opened here—Phillips and 





Low Cost 
for Industrial and Commercial Buildings 


ORDER FROM STOCK! 


TIMBER FITTINGS 4 


JOIST HANGERS — Fit closely 
on all sides! Also adapted for stair 
well, chimney, light shaft and 
similar framing. Made of best 


open hearth steel. Single or double 
styles for every size timber. 


POST BASES — Made of 
steel plates and angles, welded 
to make a tight fit on all 
standard timber sizes. Greater 
load bearing capacity than 
other types of bases. 


is ess . 


IDEAL STEEL POST CAPS 
made of heavy, open-hearth steel plate 
and finished complete, ready to frame 
any arrangement of timbers coming 
into a post. Accurately sized in an efh- 
cient design that forms a complete cap 
around the post. Stronger, more con- 
venient than other types of post —_ 


APPROVED BY UNDERWRITERS’ The idea! Hanger Co 


LABORATORIES. 
WRITE NOW for Catalog — LQ 1290 East 53rd St. . Cleveland 14, Ohio 
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Crabtree. W. Barnett Phillips for 
years has been a salesman: for a 
wholesale building supply firm in 
Jackson. Earl C. Crabtree has oper- 
ated lumber firms in Okolona and 
other towns, working most recently 
as an appraiser for the Veterans 
Administration. ° 


ARKANSAS 


HELENA: The building, lumber 
stock, hardware, paints, and trucks 
of the Builders Lumber and Supply 
Co. were completely destroyed in a 
recent fire. Damage was estimated at 
more than $100,000, partially covered 
by insurance, The firm is owned by 
Dave Nichols of Haynesville, La., 
and Carrol Cuffman of Malvern, Ark. 
They also own yards at Haynesville, 
Malvern, and Springhill, La. 


NORTH LITTLE ROCK: A three- 
alarm fire, fanned by a brisk breeze, 
destroyed the W. R. Rhodes and Sons, 
Inc., millwork plant August 8. The 
damage, estimated at more than 
$125,000, was covered by $50,000 in- 
surance, according to Rhodes. Work- 
men had planned to start building an 
addition to the plant the next day. 


TEXAS 


HONEY GROVE: Jim Siebenthal 
is now associated with the Alexander 
and Wood Lumber Co. He managed 
the Lyon-Gray Lumber Co. for seven 
years and later managed the Roe- 
Mac Lumber Co, 


KNOX CITY: Ben Knight has as- 
sumed managership of the Knox City 
yard of William Cameron and Co. He 
was transferred from Snyder, Okla., 
where he has been manager two 
years and has served the Cameron 
organization eight years. 


AUSTIN: Jess Hampton, real 
estate man, has announced that he 
and a group of associates have ac- 
quired the lumber yard formerly 
known as the Barney Slaughter 
Lumber Co, The new firm, to be 
known as the Hampton Lumber Co., 
will be managed by Bruce Jorden. 


LEVELLAND: V. Neil Faulkner 
has replaced R. C. Martin as man- 
ager of the Cicero Smith Lumber Co. 
Previously Faulkner was field repre- 
sentative for an oil field supply com- 
pany. 


LITTLEFIELD: Jack Alexander, 
owner of the Alexander Paint and 
Wallpaper Co,, has been made man- 
ager of the Foxworth-Galbraith 
Lumber Co. 


DENISON: Representatives of sev- 
eral lumber firms met recently to 
organize the Denison Lumbermen’s 
Club. Wes Steger was chosen presi- 
dent; Joe Sanders, vice-president, 
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and J. D. Fuqua, secretary. The group 
will meet monthly “to promote fel- 
lowship among lumbermen and to 
bring cooperative action on common 
problems.” 


SAN ANTONIO: Floyd W. Meyers 
has been made manager of the retail 
and residential construction depart- 
ment of the Argo Lumber Co. He has 
been associated with the retail lum- 
ber industry 27 years. 


FARWELL: Carl McCaslin has 
bought the Friona Lumber Co. Harry 
McCauley is the new manager, but 
other personnel remain the same. 


ABILENE: Jim Hanks has bought 
his partner’s interest in the Hanks- 
Harber Lumber Co., which was 
formed in 1945. Hanks has been in 
the lumber business 35 years. 


DENISON: The _ Burton-Lingo 
Lumber Co. brought the “Plax Color 
Carnival” to Denison late in July. It 
featured four interesting demonstra- 
tions to show the elasticity and 
toughness of Plax enamel. Sample 
cans of paint were given away. 


HOUSTON: Members of the Re- 
tail Lumber Dealers Assn. of Hous- 
ton heard Verne R. Lane’s ideas on 
merchandising at the August meet- 
ing. The public relations specialist 
spoke after the dinner at the Lamar 
Hotel. 


GARLAND: E. O. Perry’s Perry 
Lumber Co, has bought out the Hap 
Manzer Lumber Co., also in Gar- 
land. 


ABILENE: Lynn A. Lee, home- 
builder, has bought the Lone Star 
Lumber Co. from Thomason Enter- 
prises. Lee is president; Harold 
Swanson, vice-president, and F. A. 
Lee, secretary-treasurer. 


BROWNSVILLE: Alton Gloor has 
been elected president of the Valley 
Lumbermen’s Assn. C. R. Julian, of 
Harlingen, is vice-president. 


PECOS: A. G. Parrack, manager 
of the Higginbotham-Bartlett Lum- 
ber Co. yard here, was elected presi- 
dent of the Credit Grantor’s Club. 


SAN SABA: The Wm. Cameron 
Lumber Co. offices and warehouse 
here have been rebuilt, following a 
fire. The new building has 2,000 
square feet of air-conditioned space. 
One warehouse is 20’x100’ and the 
other 20'x60’. 


EAGLE PASS: The Eagle Pass 
Lumber Co. has bought the Lee Lum- 
ber and Construction Co. The Eagle 
Pass firm was organized in 1898 
after purchase of the first lumber 
yard from William Hausser. Other 
firms have come and gone, but the 
Eagle Pass firm now is the only one 
in Maverick county. Arthur Haus- 
man, owner of the Lee firm, an- 
nounced plans to build homes in 
Austin. 


BERNARD 


“This job reminds me, Joe. I’ve got a 
dental appointment tomorrow.” 


SOUTH CAROLINA 


GREENVILLE: Frank A. Ulmer is 
new president of the Greenville Area 
Retail Building Material Dealers 
Assn. Ralph S. Hendricks was chosen 
vice-president; Woodrow W. Lindler, 
secretary, and R. J. McKinney, treas- 
urer. This group has 33 members, 
who meet occasionally with officers 
of the Carolina Lumber and Building 
Supply Assn. 


WALTERBORO: Fire of unde- 
termined origin completely destroyed 
the Corbett Building Supply Co. July 
29, causing damage estimated at 
$150,000. A newspaper boy noticed a 
small fire in the front of the store 
early in the morning and reported 
it to a policeman who called the 
fire department. A small explosion 
spread the flames throughout the 
building. The roof had been tarred 
the day before. 


COLUMBIA: Bass Building Spe- 
cialties, Inc., has been granted a 
charter to sell and install special 
building materials. 


JOHNSTON: The Johnston Lum- 
ber Co. was granted a charter to buy 
and sell lumber and to manufacture 
lumber and lumber products. 


WEST VIRGINIA 


WHEELING: A state patrolman 
recently noticed fire shooting out 
from under a Scott Lumber Co. truck 
speeding along the highway near St. 
Clairsville, Ohio. Realizing that the 
driver was unaware of the fire, the 
patrolman radioed ahead to have a 
fire truck meet the lumber vehicle, 
then flagged down the driver and 
put out the fire himself. Investiga- 
t'on showed that the clutch box had 
caught fire. 
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KENTUCKY 


MT. VERNON: John W. Griffin, 
Rockcastle county lumberman, who 
has served as chairman of that 
county’s Republican committee for 
16 years, recently was elevated to 
chairman of the eighth district Re- 
publican committee. 


FLORIDA 


JACKSONVILLE: S. C. Hender- 
son and Son operate a new “drive- 
in” building material firm at the 
corner of Lovegrove and Bow- 
den roads. A recent newspaper 
advertisement offered detailed in- 
structions for “Build-It-Yourself” 
enthusiasts—plus aid with construc- 
tion and FHA loans, and contracting 
services. 


ST. PETERSBURG: The Cox 
Lumber and Supply Co. has expand- 
ed its facilities to 22,000 square feet. 
The firm has been operated during 
the last five years by partners Lin- 
ton N. Tibbetts and Alden K. Har- 
per. The firm does a_ substantial 
export business to the Cayman Is- 
land group. 


HOLLY HILL: Fred C. Greaves 
has bought the Coast Line Builders 
Products Co. Greaves spent 16 years 
in the appliance business in Louis- 
ville before moving to Holly Hill, 
where he managed furniture stores. 
Other executives of the lumber firm 
are Donald Kantack, vice-president; 
Mrs. Greaves, secretary and treas- 
urer, and William Letter. 


OBITUARIES 


FRED ROBER McCAULEY, 53. 
Owner of McCauley Lumber Co., 
Houston, Tex. 

JAMES EDWARD JOHNSTON, 73. 
Retired traffic manager of the South- 
western Lumbermen’s Assn., Kansas 
City, Mo. 

EDMOND N. TAYLOR, 64. Owner 
of E. N. Taylor Moss Co. and man- 
ager of Schwing Lumber and Shingle 
Co., Plaquemine, La. 

FRANK W. FORESMAN, 88. Man- 
aged Long-Bell yards in Pittsburgh, 
Chanute, and Parsons, Kan.; Joplin, 
Mo., and Amarillo, Tex. 

E. H. SMITH SR., 63. Lumberman of 
Johnston, S. C. 

CHARLES BREWINGTON, 82. Own- 
er of Brewington Lumber Co., 
Dallas, Tex. 

HARRY G. McPHERSON, 74. Co- 
owner of McPherson-Carlson Lum- 
ber Co., Topeka, Kan. 

JAMES MILTON TEMPLIN, 61. 
Manager of Faulkner Builders and 
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Supply Co., Lexington, Ky. 

JAMES E. CHILTON, 63. Owner of 
J. E. Chilton Millwork and Lumber 
Co., Nashville, Tenn. 


C. W. PAYNE, 80. Formerly with 
Ruffin and Payne, Inc., Richmond, 
Va. 


LEVI WALTER SMITH, 70. One 
time president of the Delray Lumber 
Co., Delray Beach, Fla., and former 
owner of the Smith Lumber Co., 
Albany, Ga. 


LON MILSTEAD, 53. Central West 
Texas representative of the Lowe 
Brothers Paint Co. and brother of 


Bill Milstead, Houston, and Sam Mil- 
stead, Fort Worth, both lumber 
dealers. 

GEORGE YOUNG, 86. Retired man- 
iger of the Foster Lumber Co., 
Kanorado, Kan. 

JOSEPH M. WEDDING SR., 45. 
Owner of the Wedding Lumber Co., 
Louisville, Ky. 

H. L. BARBOUR, 61. Secretary- 
treasurer of Builders Supply Co., 
Goldsboro, N. C. 

HUGH M. WILKIN, 67. Houston, 
Tex., builder and former owner of 
the Hugh M. Wilkin Lumber Co. 








Another good reason why it pays to be a Dealer 
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Want to pack MORE into a SALE? 


The day has passed when you could sit at your phone and take 
orders. Now, you've got to give more value for every dollar 
received. The best way is to sell a premium product with a 


proven service record. 


You do just that when you sell a Dickey product. . . whether 
it's flue lining, sewer pipe, drain tile, wall coping, meter boxes, 
septic tanks or flashing blocks. You will supply your customers 
the most durable and lasting clay products. Just another reason 
why it pays to be a Dickey Dealer. 


If it's made of clay, it’s good . . 


W. S. DICKEY 


CLAY MFG. CO. 


. if it's made by Dickey it’s better 


Dickey Sanitary 
Salt-Glazed Clay Pipe 


ALWAYS IN DEMAND 
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Johns-Manville Plots 
Helps for Good Dealers 


To help reputable building mate- 
rial dealers to overcome the suspi- 
cion and misunderstanding that has 
grown out of the publicity of the 
FHA home-improvement probe, the 
Johns-Manville Sales Corp. has de- 
veloped a program called “the 
Honor Roll Plan for Selected Johns- 
Manville Building Material Deal- 
ers.” 

Thousands of building material 
dealers have long established repu- 
tations for service in their com- 
munities at fair profits, Vice-Presi- 
dent H. M. Shackelford pointed out, 
yet the investigation “headlines can 
hurt the reputable as well as the 
reprehensible” parties. 

The Johns-Manville program in- 
cludes presentation to the dealer of 
a framed Honor Roll Award, a re- 
lated decalcomania for his window, 
related pocket cards for the dealer’s 
salesmen, cuts of the Honor Roll 
Seal for the dealer’s advertisements, 
letterheads, and business cards, and 
publicity releases and advertising 
mats. 

The framed award states that it is 
given to the named firm “in recog- 
nition of their integrity in dealing 
with the public and their contribu- 
tion to better housing in their com- 
munity.” The certificate carries an 
embossed gold seal that indicates 
the number of years the dealer has 
handled J-M products. 


Dierks to Use “Penta” 


The Dierks Lumber and Coal Co., 
largest producer of Southern lumber 
and timber products in the nation, 
has developed one of the most com- 
prehensive forest conservation and 
utilization programs conducted dur- 
ing the past 40 years. 

From its nearly 2,000,000 acres of 
timberlands, Dierks produces 120,- 
000,000 board feet a year, plus 3,000,- 
000 cubic feet of pressute-treated 
poles and other materials. 

In line with its conservation pro- 
gram, the Dierks firm recently in- 
creased its facilities for treating lum- 
ber to lengthen the life of its prod- 
ucts. Three pressure-treating cylin- 
ders have been added to the one at 
DeQueen, Ark., which was installed 
five years ago. The newest cylinder 
is for treatment with pentachloro- 
phenol. 


N. Y. Wire Cloth Expands 


An intensive product diversifica- 
tion program has been initiated by 
the New York Wire Cloth Co., New 
Canaan, Conn., and York, Pa. 
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J. Slater McHugh will head the 
newly-established new business de- 
velopment department. He previous- 
ly held a similar position with the 
Boots Aircraft Nut Corp. 

For over 50 years New York Wire 
Cloth concentrated on insect screen- 
ing. Four years ago it introduced 
Durall tension screens, and its man- 
agement is looking toward further 
line expansion. 


Richkraft Mill Opens 


The Richkraft Co., Chicago, and its 
manufacturing affiliate, the Simplex 
Paper Corp., have announced the 
opening of a new mill at Crossett, 
Ark. 

The new plant will be most mod- 
ern for the production of the full line 
of Richkraft papers. The location, 
close to timber supplies, makes pos- 
sible lower freight rates with de- 
creased shipping time and better de- 
livery to the West and South. 

The mill will produce Richkraft 
reinforced waterproof papers in 
widths up to 10 feet, Richflex reflec- 
tive insulation, Richkraft 65, and the 
new group of 100-square-feet paper 
products in short rolls for home- 
owner and farm use, known as 
Redi-Rolls. 


Represents “Cedarwalls” 


“Mr. Cedarwall” in the 13 Southern 
and Southwestern states now is John 
T. Black Jr., former sales manager 
for the Glenn Farris Lumber Co. in 
Dallas, Tex. 

He is promoting the sale of cedar 
shakes and shingles in the region 
for the Capilano Timber Co., of Van- 
couver, B. C., according to Sales 
Manager Car! Gentry. Black will call 
on distributors and help dealers de- 
velop consumers among the builders 
and architects. 


New Alsynite Plant 


The Alsynite Co. of America, mak- 
er of translucent fiber-glass reinforc- 
ed panels, has opened its third manu- 
facturing plant in Paterson, N. J. 

The other two plants are in San 
Diego, Calif., and Portsmouth, Ohio. 

According to President John S. 
Berkson, the third plant was opened 
as part of a master plan to develop a 
cross-country network of plants to 
provide the industry’s most efficient 
factory distribution. 


Hager Salesmen Convene 


The C. Hager and Sons Hinge 
Manufacturing Co., St. Louis, Mo., 
held a special sales meeting on July 9 
to announce promotion plans for the 
new Luma-Sheen hinge. 

Representatives gathered from the 
East, South, and Midwest for the 
unveiling of the new hinge, which 
has the same appearance of solid alu- 
minum hardware yet costs about one- 
third as much. The hinges have a 
permanized aluminum finish. 


Russell-Erwin Promotes 


The Russell and Erwin Division of 
the American Hardware Corp., New 
Britain, Conn., has announced the 
promotion of Robert M. Tucker to 
director of sales and marketing re- 
search. His former position of di- 
vision general sales manager was 
filled by Edward McCulloch. 

Associated with American Hard- 
ware since 1928, Tucker served as a 
sales representative, managed the 
New York office, and rose to assistant 
sales manager. 

McCulloch joined Russell and Er- 
win in 1945, representing the division 
in the Florida-Georgia, Washington- 
Baltimore-Philadelphia, and other 
districts. 


IBR Course Now One Day 


The Institute of Boiler and Radi- 
ator Manufacturers has announced a 
change of pace in its heating schools 
after October 7. Since many students 
are reluctant to take the time in fall 
for a three-day course, the school has 
been telescoped into a one-day ses- 
sion. 

Sessions in the South and South- 
west are scheduled for September 
21-23 in Nashville, Tenn.; September 
28-30, Winston-Salem, N. C.; October 
5-7, Charlotte, N. C.; October 19, 
Baltimore, Md.; October 21, Washing- 
ton, D. C. 

Further details are available from 
institute offices at 60 East 42nd Street, 
New York 17, N. Y. 
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3@~manufacturers NEWS 


ST. LOUIS, MO.: Five lumbermen 
agreed to serve as part-time consul- 
tants to the St. Louis district of the 
Corps of Engineers. They include 
J. T. Fleishel, Fleishel Lumber Co., 
St. Louis; John B. Veach, Hardwood 
Corp. of America, Asheville, N. C.; 
A. J. Glassow, Brooks-Scanlon, Inc., 
Bend, Ore.; Robert S. Douglas, 
Weyerhaeuser Sales Co., St. Paul, 
Minn., and Frost Snyder, Vancouver 
Plywood Co., Vancouver, Wash. The 
St. Louis district purchased over 
$100,000,000 worth of lumber prod- 
ucts during the Korean War. 


EAST POINT, GA.: Walter W. 
Ethier Jr. has succeeded John F. 
Green as factory manager of the At- 
lanta paint division of the Pittsburgh 
Plate Glass Co. Green, who has head- 
ed the Atlanta division since it start- 
ed operations two years ago, is now 
assistant general manager of the 
Ditzler color division in Detroit. 


NEW ORLEANS, LA.: The Met- 
airie Concrete and Supply Co. has 
been incorporated to manufacture 
building supplies. 


HOUSTON, TEX.: Fenton UH. 
Hutchison has been named assistant 
to the general sales manager of the 
Corrulux Division of the Libbey- 
Owens-Ford Glass Co. He has been 
associated with research for this firm 
and its predecessors for seven years. 


ST. LOUIS, MO.: The Carrier Corp. 
has installed the largest commercial 
building cooling system west of the 
Mississippi river in the Railway Ex- 
change Building. Cooling 17 of the 21 
floors, its total capacity is equal to 
the daily melting of 3,320 tons of ice. 


LOS ANGELES, CALIF.: Cliff 
Christian has been named sales man- 
ager of the Malibu Manufacturing Co. 
for its line of sliding glass doors. 


ALLIANCE, OHIO: Richard Lytle 
has been made a partner in the Starr 
Bronze Co., makers of Zip Strip paint 
and varnish remover and similar 
products. He will act as assistant 
sales manager. 


BIRMINGHAM, ALA.: Clinton R. 
Milstead has been promoted to assist- 
ant director of public relations for 
the United States Steel Corp. He was 
succeeded as field representative by 
William F. Higginbotham Jr. 


TALLULAH, LA.: Vice-President 
R. N. Ware announced that the Chi- 
cago Mill and Lumber Co. would 
continue its plant operations here, 
following the recent purchase of the 
Louisiana timber holdings of the 
Ayer Timber Co. 


KANSAS CITY, MO.: Gordon O. 
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Norman has been appointed sales 
supervisor of the steel buildings di- 
vision of the Butler Manufacturing 
Co. He formerly was a Butler sales- 
man in the Chicago district. 


GAFFNEY, S. C.: The Broad River 
Brick Co. has opened its new plant. 
Its capacity of brick is up to 60,000 
daily, compared with its former 


20,000-a-day capacity. 


LANDRUM, S. C.: A new plant, 
the Landrum Veneer Corp., was put 


into operation in August. Clyde C. 
Sechrest is president and manager. 


LITTLE ROCK, ARK.: The Partee 
Lumber Mill is rebuilding its plant 
on the Macedonia highway, Superin- 
tendent Percy Perry announced. It 
burned in July. 


NASHVILLE, TENN.: S. R. Miller 
has been promoted from production 
engineer to assistant manager of the 
Nashville plant of the E. L. Bruce Co. 


STAR, N. C.: The Star Handle Co. 
has been incorporated with rights to 
deal in lumber and other building 
materials, Capital stock was author- 
zed at $100,000. 


DALLAS, TEX.: James H. Rhein- 








Dont Mowu 
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she doesn’t deserve it! Any babe 
that bathes outside in cold weather 
ought to catch pneumonia. The ele- 
ments are rough, and the COPPO in 
that can she is holding won’t cure pneu- 
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frank has been named sales repre- 
sentative for Insulite building prod- 
ucts in northeastern and north 
central Texas. 


ROCKMART, GA.: The Marquette 
Cement Manufacturing Co. plant 
here will soon have new cement 
storage and packing facilities, in- 
creasing capacity to 115,000 barrels. 


BUFFALO, N. Y.: The National 
Gypsum Co. announced that the $6 
million development of its Nova 
Scotia gypsum deposits will be ready 
for quarrying by spring of 1955. They 
are said to be the largest known 
gypsum deposits in North America. 


PITTSBURGH, PA.: H. Douglass 
Moulton has been elected president 
of U. S. Steel Homes, Inc., housing 
subsidiary of the U. S. Steel Corp. 
He succeeded Gen. John J. O’Brien, 
who resigned. 


EASTON, PA.: The Weller Electric 
Corp. has appointed Joseph F. 
Whitaker as vice-president in charge 
of sales. He will supervise promotion 
and sales of soldering guns, kits, and 
power sanders. 


SWEETWATER, TEX.: The Tex- 
crete Co. of West Texas, subsidiary 
of Texas Industries, Inc., plans a 
$250,000 plant in Sweetwater. It will 
produce lightweight masonry units 
and stone. 


ATLANTA, GA.: President Robert 
Scott Lynch of the Atlantic Steel Co. 
will join Actor Adolphe Menjou, 
Singer Lisa Kirk and others to be 
honored during Pennsylvania Week, 
October 10-17. He was nominated by 


STARTS SALES-A-POPPIN! 


Harry P. Wayman, vice-president 
and sales manager of Consolidated 
General Products, Inc., Houston, 
Tex., is greeted by Dallas Branch 
Manager Joseph deSola. Wayman 
just completed a 1,170-mile trip dur- 
ing which he held “Sales-A-Poppin’” 
meetings in other branches. He trav- 
eled by company plane with Carl 
Storey, advertising executive, and 
Jim Coston and Bob Hawke of the 
Consolidated home office. 


88 


the Chamber of Commerce of Van- 
dergrift, Pa., where he was born. 


CHICAGO, ILL.: Richard G. Knox 
has been appointed manager of the 
public relations bureau of the Port- 
land Cement Assn. He succeeded 
Joseph N. Bell, who resigned to do 
magazine writing and consultant 
work. 


FRANKLIN, VA.: The Lumber Di- 
vision of the Camp Manufacturing 
Co. has added a new belt conveyor. 
One of the most modern in the South, 
it transports rough cut boards from 
mill to dry-kiln, where they are au- 
tomatically stacked for drying. 


MINNEAPOLIS, MINN.: David E. 
Feinberg has been elevated from 
vice-president to president of the 
U. S. Air Conditioning Corp. He has 
been a director of the firm for sev- 
eral years. 


HOUSTON, TEX.: Ted Youngdoff, 
vice-president and director of sales 
for Revolvodor International, Inc., 
announced that 21,000 Revolvodor 
doors will be installed in the Jersey 
Village housing project in Houston. 


PITTSBURGH, PA.: Follansbee 
Metals is the new name for the 
former Follansbee Metal Warehouses, 
a division of Follansbee Steel Corp. 
The firm has warehouses in Pitts- 
burgh, Rochester, N. Y., and Walling- 
ford, Conn. 


INDIANAPOLIS, IND.: The Per- 
Fit Products Corp., makers of alu- 
minum windows, have completed 
their plant expansion program to in- 
crease manufacturing facilities by 25 
per cent. This permits greater pro- 
duction of the Per-Fit horizontal 
slider window. 


DALLAS, TEX.: The Southern 
Screw Co., Statesville, N. C., has 
opened a branch warehouse in Dal- 
las. Harold Gilleland was transferred 
from the home office to manage the 
warehouse, which covers 27,000 
square feet. 


GREENVILLE, MISS.: Employees 
of the U. S. Gypsum Co. plant here 
voted 206 to 102 in favor of the CIO- 
IWA, the first Greenville industry 
to unionize. 


HARVEY, LA.: The Joseph Rath- 
borne Land and Lumber Co., has 
elected Clay W. Beckner president. 
He succeeded the late J. Cornelius 
Rathborne. Beckner has served as a 
director and chairman of the execu- 
tive committee. 


EL PASO, TEX.: The International 
Brick Co. has announced plans to 
build a new plant here costing $100,- 
000. The firm’s old plant has been 
sold to a furniture firm but will house 
the brick operations until January, 
1955. 


CHICAGO, ILL.: P. L. Dafoe will 
head the Acme Steel Company’s new 
Dexion division, which will market 
Dexion slotted-angle steel framing 


PRESSLEY WALKER has been 
made regional field representative in 
the Southeastern states for Conso- 
weld plastic laminates. His head- 
quarters are in Jacksonville, Fla. A 
graduate of Georgia Institute of 
Technology, he has owned and op- 
erated the Florida-Southern Plywood 
Corp. since 1947. 


material. Dafoe is on leave from his 
post as vice-president and general 
sales manager of the Acme Steel 
Products division. 


PHILADELPHIA, PA.: G. Ward 
Whittaker has been named by the 
Universal-Rundle Corp. as territorial 
vice-president for the three districts 
of New England, Middle Atlantic, 
and Southeast. His Southeastern ter- 
ritory includes the Carolinas, Geor- 
gia, Florida, Tennessee, Mississippi, 
Alabama, and Louisiana. 


MATHESON, ONT.: The Johns- 
Manville Corp. has announced plans 
to develop underground asbestos 
mining facilities at the Munro Mine, 
10 miles east of here. The new fa- 
cilities should start operations with- 
in four years. 


LOCKPORT, N. Y.: The Upson Co., 
maker of laminated wood-fiber 
panels, has formed a subsidiary, the 
Upson Chemical Corp. Officers in- 
clude W. H. Upson, president; James 
J. Upson, executive vice-president; 
Dr. Walter P. Ericks, vice-president 
and research director, and Kenneth 
A. Boos, secretary-treasurer. 


ST. JOSEPH, MO.: New sales rep- 
resentative for the Ruberoid Co. in 
northwest Missouri and northeast 
Kansas is Lawrence L. Balke. A 
graduate of Missouri State College, 
he has worked in the building-mate- 
rial field for six years, the last two 
with a Wichita jobber. Balke will 
call on distributors for Ruberoid and 
represent the firm in the St. Joseph 
Building Industry Club. 
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Wooster Buys MagiKoter 


The Wooster Brush Co., Wooster, 
Ohio, has purchased the manufactur- 
ing facilities and sales distribution 
rights of MagiKoter fill-type paint 
rollers. 

Stanley R. Welty, Wooster presi- 
dent, announced that his firm made 
the move in order to have a complete 
line of both fill and dip-type rollers. 
This acquisition gives Wooster one 
of the fullest lines of painting tools 
in the nation. 

Miss Linda Proctor, formerly with 
MagiKoter when it belonged to the 
Kenwill Corp., will be in charge of 
sales promotion. 


Long-Bell Buys Ply Plant 


The Long-Bell Lumber Co. has an- 
nounced that it will exercise its op- 
tion to purchase the M and M Wood- 
working Corp. plywood plant on 
Long-Bell’s Longview, Wash., mill 
site. President J. D. Leland said re- 
pairs are being made to the boiler 
plant and some of the equipment. 

The plant previously had an out- 
put of 950,000 feet of %” plywood 
a week, of both interior and exterior 
grades. 

Theo A. Deal, general manager of 
the Longview operations, will super- 


vise operations. L. A. Lundquist, who 
joined Long-Bell several months ago 
and formerly was an M and M man- 
ager, is in charge of the plant. 


To Cut Spruce Stand 


Creston Sawmills, Limited, of 
Creston, British Columbia, has join- 
ed U. S. industry and public agencies 
in the fight to prevent spread of the 
beetle-infesting Engelmann Spruce 
stands. 

The firm recently was awarded a 
U. S. Forest Service sale on Ameri- 
can creek in northern Idaho, which 
flows into the Kootenai river in 
Canada. It is planned to log about 
5,000,000 feet of timber this season 
from the drainage. 

The Pack River Sales Company, 
Spokane, Wash., manages sales for 
the Canadian firm. 


Better Pre-Fab Financing 


The Prefabricated Home Manufac- 
turers Institute has established a 
mortgage financing committee to co- 
operate with representatives of the 
Mortgage Bankers Assn. of Ameri- 
ca to improve facilities for financing 
pre-fab houses. 


Tree-Farming Conserves 
Redwood Timber Supply 


The 26 tree-farms sponsored by 
the California Redwood Assn. are 
located in the redwood region—a 
belt of land extending more than 
500 miles along the California coast 
from San Luis Obispo county to the 
Oregon border. In this area, the asso- 
ciation is charged with the supervi- 
sion of tree-farms even where no 
redwood is present. 

More than 72,000 acres of the most 
beautiful and accessible redwood 
stands are permanently preserved 
for public recreation in state and 
national parks. Tree-farms, usually 
in more remote areas, need the same 
careful protection as the parklands. 
They are similar to other kinds of 
farms, requiring the farmer to work 
with nature in producing repeated 
crops of timber for both current and 
future harvests. 

Although in existence only since 
1950, the acreage of tree-farms in 
the region already far exceeds that 
of redwood forests reserved for pub- 
lic use and this application of 
forestry principles is being increased 
yearly. CRA’s ultimate goal is for 
all commercially valuable timber- 
land in this area, other than the 
parks and groves, to be operated 
under the principles of tree-farming. 
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Jobber Lists “Rights 
of Material Dealer’ 


In the July issue of Cenwood News, 
mimeographed publication for cus- 
tomers of Central Woodwork, Inc., 
Memphis wholesalers of millwork 
and related materials and supplies, 
Sales Manager Clark McDonald has 
detailed the “many types of services 
from the jobbers with which he does 
business” to which the building ma- 
terial dealer is entitled. 

Here they are: 

“He has a right to expect the job- 
ber to carry adequate stocks to help 
him maintain a low inventory level. 

“He has a right to expect the job- 
ber to provide top quality merchan- 
dise at competitive prices. 

“He has a right to expect the job- 
ber to provide prompt delivery serv- 
ice on all orders. 

“He has a right to expect the job- 
ber to have courteous, efficient, and 
well-informed salesmen — men who 
are qualified to help him with in- 
ventory and sales problems. 

“He has a right to expect the job- 
ber to provide sales tools and price 
guides that are so necessary in op- 
erating a retail building material 
business. 

“He has a right to expect the job- 
ber to be a consistent advertiser, 
helping to create demand and in- 
crease sales of his product.” 


Fiberglas in Florida 


Gil and Paul Baechle, brothers and 
partners, have formed the Modern 
Materials Co. in Live Oak, Fla., to 
distribute and sell Fiberglas products 
throughout Florida. 


The company also is equipped for 
light fabrication and assembly work 
through facilities of the Paul C. 
Baechle Co., which has made wood 
products for the Florida building in- 
dustry for 10 years. Gil Baechle was 
affiliated with Owens-Corning Fiber- 
glas Corp. for 18 years as research 
engineer, salesman, and district man- 
ager in Cincinnati. 


To Distribute Auto-Lok 


The Ludman Corp. of North Miami, 
Fla., has appointed Maxwell and 
Hitchcock, Atlanta, as distributor for 
the Auto-Lok aluminum awning 
window line in Georgia. 

Maxwell and Hitchcock have 
served Georgia retailers for 22 years. 
They will carry a large inventory of 
Auto-Lok windows and offer local 
service in all sections of the state. 

The Ludman line of Auto-Lok 
wood awning windows is distributed 
in the North Georgia area by the 
Williams Brothers Lumber Co, This 
combination retail/wholesale com- 
pany also are jobbers for several 
lines of builders hardware and Skil 
and Porter-Cable power tools. 


To Guide Southern Sash 
and Door Jobbers Assn. 


Thomas Birchfield, who became 
secretary-treasurer of the Southern 
Sash and Door Jobbers Assri. on July 
1, previously was associated with the 
Massachusetts Mutual Life Insurance 
Co. in Memphis. He qualified for the 
firm’s Leaders Club and for five years 
received the “National Quality 


TOM BIRCHFIELD 


Award” of the National Assn. of Life 
Underwriters. 

Birchfield attended Bowling Green 
College 'of Commerce in Kentucky. 
During World War II, he served as a 
captain in the field artillery and has 
since been elevated to a major in the 
reserves. 

He is active in civic affairs and 
especially the East Memphis Kiwanis 
Club. He lives with his wife and son 
at 155 South Greer Street. 

Birchfield succeeded Barney Gal- 
lagher. The latter resigned to become 
manufacturer’s representative for the 
M & M Woodworking Co., manufac- 
turers of plywood and doors. His firm 
of Barney Gallagher and Associates 
has succeeded that headed by the late 
Reed P. Morse. Offices are at 627 
Sterick Building in Memphis. 


MISS. DEALERS SEE NEW PRODUCTS AT JOBBER MEETING 


cluded retailers, their customer contractors, and archi- 
tects of the Tupelo area. Bill Edwards, salesman for this 
territory, is at extreme right. Clark McDonald, vice- 
president, presented a talk on the newest Ideal millwork 
products. 


Dealers in Sheffield, Ala., and Tupelo and Greenwood, 
Miss., have enjoyed a new Way of seeing Central Wood- 
work, Inc., products without traveling to Memphis. This 
sash and door jobber brought the products to them, 
during a series of dinner meetings. The group above in- 
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STRICTLY 
wholesale 


BALTIMORE, MD.: The Lincoln 
Sales Corp. has been appointed dis- 
tributor for Nevamar deluxe kitchens 
in Maryland and in several Virginia 
and West Virginia adjacent counties. 


BOCA RATON, FLA.: Bruning 
Brothers, Inc., of Baltimore, Md., 
have bought the Sea Paint Co. plant 
in Boca Raton. This plant has been 
serving the export trade in the Carib- 
bean, as well as domestic trade. 


BRUNSWICK, GA.: Glynn Whole- 
sale Building Materials, Inc., has 
been opened here by Franklin Cran- 
dall, Ernest Crandall, and Svend 
Ingwerson. D. W. Byers manages the 
firm, which distributes sheathing, 
roofing, asbestos siding, insulation, 
gypsum products, insulating tile, 
plaster, lime, cement, wire, and nails. 


EL PASO, TEX.: The Electrical 
and Mechanical Supply Co. has been 
made distributor for the complete 
line of gas ranges made by Chambers 
of Indianapolis, Ind. The firm’s terri- 
tory includes western Texas and 
southern New Mexico. 


ST. LOUIS, MO.: The Danbury 
Rubber Co., Danbury, Conn., has 
named the Walter Sears Floor Cov- 
ering Co. as distributor for its rubber 
and viny] tile in the St. Louis area. 


ATLANTA, GA.: C. C. (Cotton) 
Johnson has joined Randall Brothers 
as a salesman in the wholesale de- 
partment. Formerly he was with the 
Central Sash and Door Co. of Macon. 


MIAMI, FLA.: Southern States 
Distributors, Inc., has been appointed 
a distributor for the Whirlpool Corp. 
Its territory includes 13 southern 
Florida counties. 


hGo-hoo 


LOG 


State Deputy Snark Horace C. Cabe, 
Gurdon, Ark., and Marvin D. Turn- 
age, Little Rock, took a degree team 
over to PINE BLUFF recently and 
organized the West Side Hoo-Hoo 
Club No. 160. The group got off to 
a good start with a bang-up concat 
that made Cats of 10 Kittens. An- 
other class and initiation were plan- 
ned for September. Heading the new 
club are James V. Kelly, president; 
E. W. Hageman, vice-president; Orrin 
S. Robinson, secretary, and Bill Park, 
treasurer. . SAVANNAH, GA., 
Club No. 134 sponsored its second 
annual Savannah Industrial Arts Fair 


for public school manual arts de- 
partments. Cash prizes and ribbons 
were awarded winners. There were 
nearly 300 exhibits... . GREATER 
MIAMI, FLA., Cats chose a new 
slate of officers at the August 10 
meeting. W. R. Martin is viceregent 
snark; W. R. Cameron, president; 
Tom Bailey Jr., vice-president; Jerry 
Waite, secretary; Oscar Martel, treas- 
urer, and Leslie W. Rodgers, sgt.-at- 
arms. Directors are W. H. Peeples, 
M. E. Pipkin Jr., Firmin Renuart, 
George Kirk, and Forrest Lee... . 
The MEMPHIS, TENN.., club swelled 
its ranks by 10 new Cats at a recent 
initiation and dinner dance, with 
wives present for this annual affair. 
. Robert N. Ingram, 53928, presi- 
dent of the SAVANNAH Club died 
on August 20 in a hospital after long 
illness. He was a lumber retailer. 


Test Houses Use Curtis 


Curtis Woodwork products are be- 
ing used in eight homes in the Austin, 
Tex., Air Conditioned Village, plan- 
ned by the National Assn. of Home 
Builders to show American families 
a better way to live. To prove that 
home-owners in lower and middle 
income brackets can afford air-con- 
ditioning without other sacrifices, 
families moving into the homes have 
consented to helping with tests over 
1 two-year period. 





PROCESSED LUMBER 


ROT PROOF © TERMITE PROOF © ODORLESS © ECONOMICAL © CLEAN © PAINTABLE WHEN DRY 


Processed Lumber is effective protection against wet 


or dry rot, termites, marine or other wood boring in- 


sects. More than a quarter century of use and scienti- 


fic tests have proven its worth. 


Specify Celewre Processed Lumber 


when you build or repair . 


. » protect your 


building from costly termite damage, wet or 
dry rot. Ask your architect to specify Celcure 
Processed Lumber throughout your building. 


Gos 
= AVAILABLE AT YOUR LOCAL LUMBER YARDS 
DEFIES TERMITES 

AND ROT 


KEN MacDONNELL has been pro- 


moted to manager of the Tampa, Fla., 74, 


branch of the Harbor Plywood Corp. Franchise rights in several productive territories are available 


He joined Harbor in 1950 as a sales- 
man in the Tampa area. For the last 
year and a half, he has been assistant 
manager in Tampa under R. L. 
Stelzer, of Jacksonville. 


AMERICAN CELCURE WOOD PRESERVING CORP. 
P. O. Box 3262 Jacksonville 6, Florida 
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BONDERIZED 
STEEL 
WINDOWS 


at falue 


All casements drilled and 
tapped to receive storm sash and 
screens, operator arm guide chan- 
nels attached with screws for easy 
removal and replacement, if neces- 
sary; ventilator frames constructed 
from the same heavy sections as the 
outside frame. This provides greater 
rigidity and stronger ventilators. 


VENTO 
VA 


CHAMPION® 
14-gauge electrically welded frame, 


BASEMENT 

WINDOWS 
fins welded to jamb for quick in- 
stallation and double contact with 
leak-proof watershed sill. A plus 
value incorporates a redesigned 
latch which assures positive opera- 
tion under all conditions. 


Also ask about the extra value in: 

VENTO “THRIFTY” BASEMENT WINDOWS 

VENTO FORMED STEEL LINTELS (FOR BLOCK 
AND BRICK CONSTRUCTION) 

Vento “Champien” Barred Basement Windows 

Vento Champion” Utility and Barn Windows 

Vento Thrifty Utility and Special Type Windows 

Write us for full information 


Some desirable territories are open 
for representatives and distributors. 
Write for particulars. 


STEEL PRODUCTS 
CO., Inc. 


253 Colorado Ave., Buffalo 15, N. Y. 





Pole-Framed 
(Continued from page 33) 


from 40 to 50 head of beef cattle 
and 90 tons of hay. 

This barn is supported by 24 
pressure-treated wood poles, which 
are set an average of 4 feet in the 
ground for stability. The bearing 
poles have 6-inch top diameter, 
while the nailer poles have 4-inch 
top diameter. The horizontal plates, 
atop the poles, support rafters 
spaced at 3-foot intervals. Horizon- 
tal girts, nailed to the exterior 
walls, support the vertical 28- 
gauge corrugated galvanized steel 
siding. This material is used on the 
roof, too. 

A clear span of 13 feet provides 
a driveway through the barn, 
which has three 12x12 drive-in 
doors and a 4x7 walk-in door. 
Three firms in the West Virginia 
area now specialize in pole-farm 
type of barn construction. 

At Samarcand, North Carolina, 
a pole-frame barn is used for a 
“lounging parlor” for dairy cattle 
while they await milking. This 
structure was erected by a Raleigh 
contraetor from N. C. Budget Bu- 
reau engineering plans. It is 52 x 
96 feet. 

The pole frame consists of seven 
bents on 16-foot centers. Each bent 
contains four poles spaced 13 feet 
apart. The poles are set 4 feet deep, 
with a 4-inch ring of concrete 
poured around the embedded por- 
tion. 

The building contains a hay stor- 
age area 26 feet wide for the length 
of the building, with an adjoining 
manger to simplify feeding. The 
roof trusses are secured with Teco 
connectors. 

In Kansas and adjoining states, 
pole-frame buildings are favored 
for use at county and rural fair- 
grounds for the exhibition of live- 
stock, poultry and grain, and also 
for grandstands, amusement booths, 
and storage sheds. 

Members of 4-H, FFA, and other 
rural groups can furnish most of 
the manpower needed to throw up 
such a building—particularly after 
a power company supplies the pow- 
er-driven equipment needed to 
bore the holes and set the wooa 
poles! 

These fair exhibition buildings 
generally are from 24 to 36 feet 
wide and 100 to 200 feet long, with 
entrances at both ends and a pas- 
sageway down the center. 

Such sheds may be supported by 


four rows of poles if built with 
livestock pens along either side. In 
this case the interior poles become 
a part of the support for the pens 
as well as the roof, which usually 
is covered with corrugated or V- 
crimped metal sheeting. 

If built with only a row of poles 
along the perimeter, the roof of 
such a shed is supported on trusses 
bolted to the exterior poles. Such 
trusses must be designed for loads 
including the wind and snow com- 
mon in the area. 

A combination of good ground 
drainage and a surfacing of gravel 
or crushed rock (and for short use, 
sawdust) is usually a satisfactory 
floor for these rural fair buildings. 
If a bright color is desired on them, 
the pressure-treated wood poles 
may be coated with one or two 
layers of aluminum paint. 

Lumber dealers are learning 
about this fast, low-cost method of 
construction at such gatherings as 
the annual farm building course 
sponsored at the Oklahoma A & M 
College by the Oklahoma Lumber- 
men’s Assn. At the one last March, 
Farm Buildings Specialist G. L. 
Nelson explained “Pole Frame 
Building Construction.” 

Technical literature on pressure- 
treating wood poles and their use 
in all sorts of construction may be 
obtained from the Service Bureau 
of the American Wood-Preservers 
Assn., 111 West Washington Street, 
Chicago 2, Ill. Plans for pole-frame 
barns and other structures may be 
bought through the Farm Building 
Department, Doane Agricultural 
Service, Inc., St. Louis 8, Mo. Plans 
may also be obtained from sev- 
eral state agricultural colleges, in- 
cluding N. C. State College at Ra- 
leigh, and from the Farm Institute 
of the Reynolds Metals Company, 
Dept. SBS, Louisville 1, Ky. 


Small Services 
(Continued from page 42) 


Another reason the Clifton firm 
appeals so strongly to the home- 
owner trying to do his own work— 
or having it done, for that matter— 
is that it is willing to sell just what 
he needs, no matter how small. On 
Saturday, especially, the yard fore- 
man sees to the cutting of plywood, 
boards, plastic laminates, and other 
materials to any size the customer 
wants. 

Following the store moderniza- 
tion, Barnett “remodeled” his ap- 
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WHY HAVE A GARBAGE DISPOSAL 
AND A GARBAGE CAN TOO? 


If you want to sell the builders sell them the features of 
convenience in the kitchen. DISPOSALUX has all the 
features of convenience in a kitchen garbage disposal that 
help builders sell the home. No more garbage cans for 
waste material that most garbage disposals won't take, 
such as celery, corn husks, corn cobs, banana peels. 


DISPOSALUX has one million 


seven hundred thirty-six thousand pulverizing actions per 


artichoke leaves, etc. 


minute! Water and waste is expelled by force with a built. 
in centrifugal pump! 


DEALER INQUIRIES INVITED 


5111 Coffman-Pico Rd. 
Pico, California 
OXford 2-1251 


Since 1933 
Tooling Engineers and Manufacturers of Machinery 








WE ARE ALL SET .. . To give 
your orders careful attention and 

rompt shipment ... WE NEVER 
STOP MANUFACTURING Pon- 
derosa and Sugar Pine from our 
own large resources . . . top quality 
kiln-dried interior trim, jambs, 
frames, incense cedar venetian blind 
slats, glued-up panels, cut stock, 
box shook . . 


What You Want, When You 
Want It. 
Ralph L. Smith Is Your 
Dependable Source Of Supply. 


JUST 
ADDED 


4 More Dry 
Kilns. Our 
Capacity now 
114 Million 
Bd. Ft. per 
Charge. 





Mixed Cars to the Trade, 
Our Specialty 








The Ralph L. 


\ SMITH 


Lumber Company 


Mills at 
Anderson and Castella 


Sales Office at 
Anderson, California 


Dougias Fir 
Incense Cedar 


Sugar Pine e¢ Ponderosa Pine e 
White Fir e 
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for 
contemporary fireplaces 
that draw. 


Sela 


Let Donley experience brighten your sales future. Today, 
the building trend is to modern ranch style ~ 
homes. Fireplace needs have also 
“gone modern”, To meet the 
demand, Donley Brothers have 
engineered double-faced 
fireplaces... 
corner fireplaces... 
and three faced fireplaces 

. . all incorporating the 
finest in contemporary design. 


projecting 


Donley furnishes all the necessary metal 

components .. . complete plans, drawings “i other helpful 
information, to assist your customers in successful fireplace 
building. For esinces ( that draw ... specify Donley. 


DONLEY PRODUCTS IMPROVE THE HOME 
FREE TO DEALERS inquiring on com- 


pany letterhead...a 78 page book 
telling all about indoor fireplaces. ® 





THE DONLEY BROTHERS COMPANY 


13905 MILES AVENUE ° CLEVELAND 2, OHIO 
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proach to the firm’s newspaper ad- 
vertising. 

For $28 a month, he gets from an 
advertising mat service a packet of 
mats of various sizes. They are de- 
signed to promote a different re- 
modeling or building idea each 
month. “They leave me leeway to 
plan my own advertising,” Barnett 
explained, “yet add a professional 
touch that I can not achieve alone.”’ 


WIDEST TRUSSLESS SPAN 


The Wonder Building Corp. of Amer- 
ica recently erected this “Wonder 
Building” in Chicago. It is 100’ wide 
and 35’ high, with a trussless, clear- 
span arch — the first of this size de- 
veloped for commercial and indus- 
trial use. The firm recently finished 
all tests on this building pertaining 
to durability and strength. It is used 
for factories, recreation buildings, 
farm buildings, warehouse, and 
similar uses. A “Wonder Building” 
can be erected in a few hours. 


Moore Kilns’ 75th Year 


The Moore Dry Kiln Co. this year 
celebrates its 75th year of service to 
the forest products industry. It oper- 
ates two subsidiary companies and 


four plants in Jacksonville, Fla.; 
Bampton, Ont., Canada; Vancouver, 
B. C., Canada, and North Portland, 
Ore. 

Some of the major developments 
by Moore include cross-piling kiln 
with high draft stacks at one end; 
shorter kiln building; Moore return 
bend heating system for charge kilns 
and graduated return bend system 
for progressive kilns; moist air kilns, 
using recording thermometers and 
automatic roof ventilators; metal- 
insulated kiln doors; cross-circula- 
tion kiln with fans on longitudinal 
shaft; stacker, unstacker, and break- 
down hoist; Moore-Fin radiation; 
Moore master recorder-controller; 
Moore roller veneer dryers. 


Aspires to Be the 
Burbank of Forestry 


West coast tree farmers now hope 
to do for trees what Luther Burbank 
did for agriculture. Dr. John W. 
Duffield, nationally-known forester 
and geneticist, has been named 
forester of the Forest Industries Tree 
Nursery at Nisqually, Wash. 

The Forest Industries Tree Nurs- 
ery, owned and operated by the 
West Coast Lumbermen’s Assn., is a 
non-profit organization devoted to 
growing forest trees for private for- 
est land-owners of western Wash- 
ington and Oregon for artificial 
reforestation. Founded in 1941, the 
nursery has shipped more than 62 
million trees to restore idle land 
to productivity. 

Duffield served many years with 
the U. S. Forest Service in forest- 
tree improvement in both New Eng- 
land and California. He taught 
forestry at the University of Cali- 
fornia and the University of Wash- 
ington. 

With artificial reforestation costs 
approaching $25 per acre, Nursery 
Manager W. D. Hagenstein said, for- 
est land-owners must have the best 
trees man can grow. 


Profit Two Ways 
(Continued from page 28) 


required. Keyed to a floor plan, 
the door schedule for hardware 
would list the door location and 
thickness, type of lock, trim, finish, 
hinges, other items, and notes. 

For the 1%” front door, for 
example, the requirements would 
be: cylinder lock, outside handle 
set, inside knob set, both sides 
polished brass, three prime-finish 
4x4 hinges; other items—doorbells, 
mail receiver, threshold, and house 
numbers in matched set; notes— 
all cylinder locks for all exterior 
doors (overhead garage door in- 
cluded) and night latch to be keyed 
alike. 

Such a list would include the 
cabinet schedule, window sched- 
ule, and miscellaneous. Among the 
latter would be closet clothes 
hooks, hat racks, and shoe holders. 
Much of the hardware for win- 
dows and cabinets would be fur- 
nished by the fabricator or by the 
contractor, installed. 

Wide choices of hinges, locks, and 
latches are available for residen- 
tial doors, but several styles in 
limited stocks are ordinarily suf- 
ficient to run a lumber dealer’s 
hardware department profitably. 
The experienced salesman of the 
hardware manufacturer or whole- 
saler is always ready to help a 
dealer select a “balanced working 
inventory.” Anything special usu- 
ally can be obtained within two 
working days from the jobber’s 
warehouse. 

According to Albert Dietz in his 
new edition of practical “Dwelling 
House Construction,” “high quali- 
ty bit key locks are rapidly being 





CLEVELAND 


BUILDING SPECIALTIES 


@ VENTILATORS 
@ SIDING CORNERS © 
@ WALL TIES 


RIBBED STEEL 
CROSS BRIDGING 


Write for Complete Catalog 


CLEVELAND STEEL SPECIALTY CO., INC 


ESTABLISHED 1924 
3761 E. 9ist STREET e CLEVELAND 5, OHIO 


JOIST 
HANGER 
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TIMBER 
RING 
@ AREA WALLS 


@ WINDOWS 
@ LINTELS 








WHEN YOU WRITE TO Advertisers 
IN THIS MAGAZINE... 


Tell Them YOU READ ABOUT IT IN 


Southeum 
BUILDING SUPPLIES 
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- Full-size Alcoa Alclad Wire 

+ Full mesh count—Double selvage 

+ Lightweight—never needs painting 

+ Won't stain masonry or woodwork 

« Lowest cost in the long run 
Carefully woven by skilled workmen 
on precision equipment 

+ Meets Bureau of Standards CS 138-49 
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SSSSSSSSSSeeeeeesea' 


We have the only otechttd baling oven in the 
country for careful control of the quality 


COATING 


Southern Made for Southern Requirements 


WRITE FOR CURRENT PRICE LIST 


WHITEHEAD WOVEN WIRE CO.,INC. 


Snapping Shoals, Covington, Ga. 
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TRULY THE MOST MODERN 
SASH BALANCE ever made! 
ACCLAIMED BY BUILDERS, CONTRACTORS, 
HOMEOWNERS . . . EVERYWHERE! 


A New Principle it's 100% concealed e¢ It’s FASTER 


Eliminates to install « It’s WHISPER-QUIET in 


semen aes tae operation e It provides TWO meth- 


to Raise ods of tensioning « It has POSI- 
— Plus — TIVE, NON-JAMMING action ¢ It 
aa Tension is appli- has a self-centering guide arm 


ed DURING in 


Which Can Be Easily mL ras ; 
Remsacidianliidimeed pe seid a in fact, Hidalift has just about every- 


bracket; AFTER thing for greater sales volume ~~ in- 
loatuenetion on creased profits. Be sure and write for 
*“L” and “Cup” ee fold 

types. the new descriptive folder. 
Patented and 


tents pending. GE «. , 7. 
setsntiniabatie te. \ b ie QUALITY PRODUCTS FOR OVER A CENTURY 
E( QUALITY Prerve NY? <a] ; - 





if ( > For literature, detailed infor- 
By Laboratory Test Qualified To Bear WEY Ai | mation and prices, contact your 


Above Quality Approved Seal , * ‘ 
Conforms With Commercial Standard nearest Hidalift representative. 
oS) GEORGE F. CURRIE 


HUTTIG SASH & DOOR CO., ST. LOUIS, MO. ad 3105 Roswell Rd., N.E., Atlanta, Georgia 


Charlotte, N. C. @ Dallas, Texas @ Knoxville, Tenn. @ Miami, Fla. @ a LAWRENCE J. BALDWIN & SON 
Columbus, Ohio @ Jacksonville, Fla. @ Louisville, Ky. @ Roanoke, Va. 306 Carondelet Building, New Orleans 12, La. 
@ Birmingham Sash & Door Co., Birmingham, Ala. @ Memphis Sash & ' , wei FRED H. ZIMMERMAN 
Door Co., Memphis, Tenn. @ Nashville, Tenn. ¢ _—_— Paes 
2608 Reagan Street, Dalias, Texas 
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supplanted by cylinder locks be- 
cause the latter provide a greater 
variety of functions, additional se- 
curity, and more keying: possibili- 
ties. Lower grade bit key locks are 
losing prominence because more 
installation time is required than 
is true of the bored-in type locks 
which are replacing them. Cylin- 
der locks accomplish their security 
by keyways, cylinder pins, and 
drivers.” 

The growing popularity of slid- 
ing doors between rooms and fold- 
ing partitions creates a need for 
dealers to stock and sell tracks 





AVAILABLE AT 
ALL TIMES 


KILN DRIED 
CABINET 
WOODS 


Walnut, Cherry, 
Mahogany, Rift 


Oak. 
See complete list below. 


Any quantity up to carload 
lots. Immediate delivery or 
pick-up. Walnut, Cherry, Red 
and White Oak, Mahogany, 
Northern Birch, White Ash, 
Hard Maple, Poplar, Bass- 
wood, Prima Vera, Idaho 
White Pine, Red Gum, Cypress. 


CHESTER B. STEM, INC. 


657 Grant Line Road 
New Albany, Ind. 





and guides for floor or ceiling, or 
both. The hardware must be quiet 
and efficient. Flush pulls are need- 
ed for these doors and sliding 
doors on wardrobes and cabinets. 

Along with all these and related 
items of strictly builders hard- 
ware, dealers find that a line of 
bathroom accessories move profit- 
ably, even though the dealer 
does not handle bathroom fixtures. 

No longer need a homebuilder 
or home-owner take just any style 
or type finish hardware a dealer 
might stock. This makes it profit- 
ably desirable for the dealer to 
take orders from the catalogs of 
hardware manufacturers or whole- 
salers and then schedule timely 
deliveries. 

Several manufacturers provide 
counter display demonstrators of 
their most popular locksets and 
cabinet hardware. These take up 
little room, yet help customers to 
select their needs quickly. They 
also may be moved about the store 
to catch the eye of callers in win- 
dows, on island displays, counters, 
or wall shelves. 

Colorful factory literature also 
helps to speed sales of finish hard- 
ware. It stresses the economy of 
quality and the importance of ade- 
quate installations, such as the use 
of three hinges or mortised “butts” 
to the door, and hinges of the 
proper size for the door they sup- 
port. 

Three butts to the door are 
well worth the additional cost be- 
cause they prevent the door from 
Sagging, sticking, or warping. 

Hardware stocks should be kept 
in order for at least three good 
reasons, First, you can then fill an 
order more quickly. Second, you 
can quickly check to be certain 
your inventory is balanced. Third, 
it minimizes loss and pilferage. 

When new supplies of finish 





W. J. WORD LUMBER CO. 
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hardware arrive, it will save time, 
speed sales, and safeguard against 
losses if you will price each item 
immediately. The cost should be 
shown in code and the sale price 
in dollars and cents, so the buyer 
can figure his cost and you can 
take care in allowing any discount 
that would cut too heavily into 
your gross profit. 

In his “Fundamentals of Car- 
pentry,” Durbahn makes this valu- 
able suggestion about the schedule 
for delivery of interior trim and 
materials, which you might pass 
on to customers who are erecting 
new homes or other buildings: 

“Only a small part of the hard- 
ware is needed before the doors 
are hung. Immediately after the 
hardware is delivered, it is advis- 
able to provide a closet with a 
door and lock where hardware can 
be safely locked up in order to 
avoid losses.” 

A Mississippi dealer doubled his 
hardware sales (and profits!) by 
reminding his salesmen on sheets 
in the several sections of his yard’s 
price book in these ways: 

At the top of the price sheet for 
stock builders hardware—‘WHEN 
CUSTOMER CALLS FOR HARD- 
WARE IT IS A TIP HE IS USING 
OTHER BUILDING MATERIALS. 
INVESTIGATE—and sell them, 
too!” 

At the bottom of the price list 
for window sash—‘“With these 
windows sell the frame, screen or 
screen wire, inside trim, hardware, 
fasteners, and paint. 

On price sheet for interior doors 
—‘Sell with low-cost doors .. . 
door stops, butts & lock.” 

On price sheet for garage doors 
—‘Sell with above garage doors 

. strap hinges or track, track 
brackets, lock, or hasps and pad- 
lock.” 

Related and suggestive selling 
spells extra profits. 

Selling builders hardware is “a 
must” if you want to please more 
customers and fulfill any such 
slogan as . 

Everything to build with. 

Department store of building 
materials. 

If it’s needed for building, we 
have it. 








RETAIL LUMBER LINE YARD OPERA- 
TOR IN OKLAHOMA AND TEXAS HAS 
YARDS FOR SALE IN PROGRESSIVE 
CITIES AND COMMUNITIES. BOX 46, 
C/O SOUTHERN BUILDING SUPPLIES, 
806 Peachtree Street N.E., Atianta 5, 
Georgia. 
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There’s a 


BESSLER way 
to do it! 


There's an easier, better way to 
get your homebuyers up into 
their attics and upper floor areas 
It’s the BESSLER DISAPPEARING 
STAIRWAY method. Used for 
over 40 years in new and old 
homes of every type. safety- 
engineered in every detail. Meets 
all building codes. Attractive y 
priced! Immediate delivery! 


FREE BESSLER 
CATALOG! 


_ Gives complete speci- 
fications on 7 Bessier 
Disappearing Stairway 
models. Hundreds of 
thousands in daily use. 
More sales and service 
features than = any 
other type. Write now! 


SEE SWEET’S 


BESSLER DISAPPEARING STAIRWAY CO. 
1900-F EAST MARKET STREET, AKRON 5, OHIO 














e Supply Houses 
e Contractors 
e Builders 


* More Sales 
* More Profits $ $ 


with 





“‘The Original Pre-Cast Cured Stone’’ 


Gone Are the Days of Complicated Installations 
With Heather-Stone You Eliminate Half the Time 
20-YEAR FACTORY GUARANTEE BOND 

@ Looks Like Real Stone 


@ Assorted Colors 
Color is Through Entire Stone 


@ Many Different Sizes 
Get the Full Heother-Stone Story 
No Charge for the Franchise 
No Molds Necessary 
Comes to You Already Made Like 
Natdral Stones 
Write Today 


Southern Heather-Stone Sales Corp. 
Dept. $9 1417 Liberty St., N.E. 
Winston-Salem, North Carolina—Phone 4-9325 





Increase Your Sales!.. 
Increase Your Profits!.. 


.-» With SLIDE-MASTER horizontal sliding 
glass doors and windows! 





There's faster and greater profits for you in 
Slide-Master Glass Doors and Windows! 
. ++ @ product of many years of engineering 
experience incorporating the latest design 
principles thus insuring many years of 
trouble-free operation. Our own new engi- 
neering process provides a weather-seal 
and prevents rattles or side-play. Slide- 
Master is becoming more and more in de- 
mand today! Get your share of those prof- 
its today with a guaranteed product! 


VERSATILITY IN GLAZING 


e '/,“ polished plate for on the job glazing 


® Patented double glazed units with 
compressible rubber sealer employing 
our chemical dehydration process 


UPTieee sl!) tata wees) acMeSdelalelelae MM Galclauale) 
pane or Twindow glass sizes 


Special units for special sized Thermo - 


pane or Twindow glass 


Designed for VYodern Livin: 


Sidefastor 


GLASS DOOR AND WINDOW CO. 
9015 WILSHIRE BLVD., BEVERLY HILLS, CALIFORNIA 
CRESTVIEW 6-4495 * BRADSHAW 2-3949 
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“THE HAWKS NEST” 


Charming riverside home and boathouse of 
Mr. Griffin T. Hawkins, District Attorney, 
Lake Charles, La. 


: ra 
et Z 


Left — Bathroom 
of Mr. Hawkins’ 
home, which uses 
AFCO in black 
with chartreuse 
walls for a dra- 
matic effect. 


“AFCO was installed three years ago in my 
home,” says Mr. Hawkins, “and has more 
than lived up to its recommendations. At 
the time I was selecting a wall covering for 
the bathroom, several people suggested 
AFCO. I have found it to be more than satis- 
factory. AFCO is long-wearing, attractive, 
moisture-proof, and very easy to care for. 
I certainly recommend AFCO as an ideal 
wall covering.” 


3 SMART STYLES 
TIL-LITE 


Most popular design for kitchen and 
bathroom. Colorful tile pattern; attrac- 
tive covering for entire wall or as 
waiscoating. 


Modernistic pattern gives beautiful 
effect in den, playroom, nursery. May 
be used vertically or horizontally to 
achieve decorative effects. 


HI-LITE 


reds Satiny, mirrored surface. Very 

| 2 '@ versatile. Handsomely set off 

~ by use of metal or hardboard 
moulding. Perfect for tradi- 
tional or modern interiors. 


Jobbers and Dealers: Write for catalogue. Jobber 
franchises available, write for details. 


A & F TILEBOARD CO., Inc. 


Alexandria, Louisiana 
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ersatile Vuleo 
Decorative Interior Doors 


A New Item Without Competition 


@ Permits installation of panel 
can be 

interior 
color schemes, framed in glis- 


plywood, which 
painted to match 


tening aluminum 
@ Excellent with 

installation for 

shower stalls. 


fabric 


glass 
bath and 


Here it is! The first and 
only aluminum interior 
door ... and the hottest 
item on the market be- 
cause there's a huge 
market waiting to buy! 
Every home has one or 
more openings where a 
door which permits light 
infiltration is necessary 
—porches, dens, dining 
rooms and other open- 
ings for which these 
handsome, decorative 
doors are the perfect 
answer! 


NO OTHER SOURCE 
OF SUPPLY 


can match Vulcan's 
ones policy of sup- 
plying exactly the 
product your customers 
want — products whose 
versatility is adding hun- 
dreds of dollars addi- 
tional profit to almost a 
thousand dealers! 


A SCORE OF 
USES FOR THIS NEW 
DOOR CHANNEL 


Durable, heavy .064 aluminum 
construction 

Double locked seam 

Easily fabricated to fit any door 
grill 

Less-than-one-hour assembly 

Sensational low cost. 


The Market's Waiting — CASH IN WITH 
THIS NEW PROFIT MAKER NOW! 
SEND FOR FREE CATALOG 


Also available: A full 
line of hardware and tools 


Call, Write or Wire 


VULCAN 
METAL PRODUCTS 


2801 6th Ave. 5S. 
Birmingham, Ala. 
Phone 4-5423 








To. VULCAN METAL PRODUCTS 
280! éth Avenue, South 
Birmingham, Alabama 


Please send catalog and further informa- 
tion about Vulcan Decorative interior 
Doors. No obligation. 


ee 


ADDRESS 


CiTY. STATE 





A Leader in the Industry Since 1945 
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When QUALITY and SERVICE count 
call for 


-Po* WOOD The ayes of Texas are upon us! Now, 

we proudly announce a Dallas plant 

eo -LUMBER | to serve dealers and distributors in 
this , 
-DooRS | _ 


You buy with efficiency, econ- 
omy and confidence when you 
buy from Georgia-Pacific. 
And one call does it all. . . so 
call your G-P office for fast 
deliveries of every species, 
size and grade of plywood 
d lumber. 
ee East or west... for new 
GPK Mlostetoced Plywood = G-? Crownply Mordwood | construction and for 


Plywood + G-P Plysheet Southern Plywood + Douglas Fir F 
Plywood « Giant-sized Scarfed Panels « Fir Pattern Doors « replacements: 
Hordwood Flush Doors « Cypress and Redwood Lumber 
* Southern Pine + Southern Hardwood Lumber + Western 
lumber « Treated Lumber and Timbers « Residential and 
Factory Flooring * Mouldings. 


-- ay. MC EORGIA — PACIFIC as co 
PLYWOOD COMPANY 


courenn mance sonome, HI} HL TAC people want 





ANCO Bag Trucks 
Pay For Themselves 


Here’s why: 


Only Loxcreen has 2-way-pull Spring Latch. 
Once set it keeps tension side-to-side, top-to- 


pa 
furnished bottom. 
Only Loxcreen has 2-way length adjustment. 
For Bagged Goods, Extra folds of screening, and floating bar allow 
Shingles, Lath, adjustment to perfect closure regardless of win 


Case Goods dow frame variations. 


Mail coupon for details of Lifetime aluminum bars, full-length screening 
FREE TRIAL OFFER. It’s a and hanger assembly come in a simple, com- 
money-maker and a back-saver. plete package your customer will buy across the 
counter. Installation is so easy, the housewife 
can do it herself in 5 minutes. Naturally, these 
satisfactory screens boost your volume and 
profits! 





ANTHONY TRUCK CO. 

Paducah, Ky. 

Send price and literature that shows 

how we can unload and load out cars 
] k half th h half 

Ca eee nae THE SCREEN IN THE WINDOW SHADE CLASS 

Name Firm 

Write for details—-THE LOXCREEN COMPANY 


Add Cit State 
a ms Box 5133, Columbia, S. C. or 2120 Irving Bivd., Dalles, Tex. 
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for QUALITY and SERVICE 
you can always count on... 


























7. M. REGISTERED 


hollow core flush doors 


Only Rezo offers quality 
selling features like these: 


Nominal width of rails: 244. Extra width top and bottom rails 
can be furnished for special hardware. Width of stiles: 1%”. 
Lock area on both sides: 4%” wide (incl. stile) and 20” long 
on doors 68” and under; over 6'8” length varies proportion- 
ately providing ample space for any type of lock hardware. 


Standard door thickness: 134". Matching vertical edge strips 
can be furnished when specified. After trimming, stiles are 
sanded and the edges eased. 


Vent grooves in top and bottom rails permit air circulation 
to equalize moisture content of door rapidly under conditions 
of changing humidity and temperature. 


Hollow core gridwork: 2x4” air cells of finely machined 
softwood with interlocking construction for strength and 
rigidity; notched for air circulation. Hand assembled for 
precision fit. 


panels on both sides. Face veneer may be of any commercially 


5) Core mesh overlaid with hand matched, custom-made plywood 
available specie and is stroke sanded to cabinetmaker’s finish. 


Built to rigid standards of quality, workmanship and 
inspection — no door equals Rezo for lightness, strength, 
service, appearance and low cost. When you display and 
sell Rezo, you sell America’s finest flush door! 


For details, see your jobber or write: 


Paine Rezo doors are 


light weight, easy to . 
handle. Satisfaction 
guaranteed when 
given proper care. 


LUMBER COMPANY, LTD. 


ESTABLISHED 1853 . OSHKOSH, Wis. 
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ew Chicopee FIBERGL 
ant stain sidewalls...rust or corr 


FLEXIBLE » CAN’T BURN + CAN’T CREASE +» EASY TO WORK WITH 


Contact your local jobber or write directly to us. 


LUMITE DIVISION, Chicopee Mills, Inc 


, 47 Worth Street, New York 13, N. Y 





